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Newspapers  talk  a  lot.  It’s  about  time  we  listened. 

For  the  last  three  years,  we’ve  been  doing  something  like  that 
in  Minneapolis.  39  members  of  our  staff — publisher,  editors  and 
all  top  managers —  have  gone  out  and  interviewed  195  community 
leaders  in  all  fields  to  find  out  what  they  think  of  our  papers,  our 
community,  the  job  we  do. 

Now  we’re  ready  to  try  it  on  a  wider  scale.  We  plan  to  yield 
this  space  from  time  to  time  during  1980  to  men  and  women 
prominent  in  non-newspaper  endeavors. 

They  will  be  people  who  have  had  experience  with 
newspapers — both  good  and  bad  experience,  since  they’ll  be 
people  who  have  been  praised  and  damned  by  the  press.  They  have 
clear  and  specific  impressions  of  us. 

We  may  disagree  with  what  they  have  to  say  about  American 
newspapers,  but  we  can  learn  something  by  listening  to  some 
different  perspectives.  And  as  tradition^  advocates  of  fair  play,  we 
ought  to  relish  the  “equal  time”  for  a  few  of  our  sometime  targets. 

Finally,  if  we  only  talk  to  each  other,  we  risk  never  knowing 
what  other  people — advertisers,  political  leaders,  preachers  and, 
above  all,  readers — think  of  us.  This  venture  may  reduce  that  risk. 

We  believe  we  will  be  enlightened,  and  we  hope  we  will  be 
encouraged  by  listening  to  some  “outsiders”  who  appreciate — from 
a  different  viewpoint — the  strengths  of  a  free  press. 
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300  Lake  Street,  Elgin,  Illinois  60120 


NATI0NALLY...a  part  of 
Greater  Chicago  Newspapers 

Qcn 

Serving  182.800  Households 
in  Chicago's  Western 
Suburbs  ‘A  MARKET 
APART”  Represented  by  - 
Sawyer  -  Ferguson  -  Walker 
Co  .  Inc 
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If  you  still  think  of  us  as  a  “supplemental”  service, 

think  again. 

We*re  fundamental. 


For  details  contact  Bill  O’Shea:  (212)  972-1070. 

iNeto  JJork  Shnes 

NEWS  SERVICE 

229  West  43rd  Street,  New  York.  NY  10036 
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APRIL 

1-2 — Landon  Seminars.  "The  Newspaper  and  Alternate  Delivery”,  Hyatt 
House.  Los  Angeles,  Calif. 

7-10 — American  Society  of  Newspaper  Editors,  Washington  (D.C.)  Hil¬ 
ton. 

9-12— International  Circulation  Managers'  Association,  University  of 
Missouri,  Columbia,  Mo. 

10- 12 — New  Jersey  Publisher  Association  advertising  conference,  Tami- 

ment.  Pa. 

11 — Maine  Press  Association,  Orono,  Me. 

11- 12 — Society  of  Professional  Journalists,  Region  5,  Louisville,  Ky.;  Re¬ 

gion  6,  Green  Bay,  Wise.;  7,  Des  Moines,  Iowa;  8,  Fort  Worth,  Tex.; 
11,  Phoenix,  Ariz. 

11- 13 — Louisiana  Press  Association,  New  Orleans,  La. 

12- 16 — Inland  Daily  Press  Association,  “Print  '80,”  McCormick  Place, 

Chicago,  III. 

13- 16 — Newspaper  Research  Council  conference.  Doubletree  Inn, 

Scottsdale  Mall,  Scottsdale,  Ariz. 

16- 17 — Canadian  Daily  Newspaper  Publishers  Association,  Four  Season, 

Toronto,  Can. 

17- 19 — Circulation  Management  Seminar,  sponsored  by  California  West¬ 

ern  Circulation  Managers  Association,  California  St.  University- 
Fresno  and  Ramada  Inn,  Fresno. 

18- 20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 

Conference,  Arlington,  Tex. 

21 —  The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 

22 —  United  Press  International,  Sheraton-Waikiki,  Honolulu. 

21-23 — American  Newspaper  Publishers  Association,  Sheraton  Waikiki 
(convention  headquarters),  Honolulu. 

23- 25 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association  Display  Ad  Conference,  Hotel  Her- 
shey,  Hershey,  Pa. 

24- 25 — Tennessee  Press  Association,  Nashville,  Tenn. 

24-26 — Kentucky  Weekly  Newspaper  Association,  Harley  Motor  Inn, 
Lexington,  Ky. 

27-May  1 — Newspaper  Purchasing  Management  Association,  Portland 
Hilton,  Portland,  Ore. 


MAY 

1- 3 — Southern  Short  Course  in  News  Photography,  Bordeaux  Conven¬ 

tion  Center,  Fayetteville,  N.C. 

2- 3 — Virginia  Press  Association,  Richmond,  Va. 

3- 4 — North  Carolina  Press  Association,  Jane  S.  McKimmon  Extension 

Educational  Center,  North  Carolina  State  University,  Raleigh,  N.C. 

4- 7 — International  Newspaper  Promotion  Association,  Waldorf-Astoria, 

New  York. 

4-16 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

5- 7 — International  Press  Institute  29th  General  Assembly,  Palazzo  del 

Congress!,  Florence,  Italy. 

9-10 — Hoosier  State  Press  Association,  Hyatt  Regency,  Indianapolis,  Ind. 
9-10— Advertising  Executives  Association  of  Ohio  Daily  Newspapers, 
Kings  Island  Inn,  Kings  Mills.  Ohio. 

11-12— Mid-Atlantic  Circulation  Managers'  Association,  Howard 
Johnson's,  North  Myrtle  Beach,  S.C. 

13- 16 — Suburban  Newspapers  of  America,  Royal  Sonesta,  New  Orleans, 

La. 

14- 17 — American  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs.  W.  Va. 

15- 16 — Allied  Publishers',  Valley  River  Inn,  Eugene.  Ore. 

15-18 — Florida  Newspaper  Advertising  Executives  sales  Conference, 
Sheraton  Miracle  Mile  Inn.  Panama  City  Beach,  Fla. 

18-21 — N.Y.  State  Circulation  Management  Association,  Marriott  Inn, 
Syracuse.  N.Y. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Doral 
Country  Club  and  Hotel,  Miami,  Fla. 

25-28— International  Federatioitof  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 

30-June  1 — National  Society  of  Columnists  workshop.  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 
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Abitibi-Price  buys  machine 

Abitibi- Price  said  (March  25)  it  had  agreed  to  buy  from 
the  Finnish  state-owned  Valmet  Company  a 
newsprint-milling  machine  for  $20  million  (Canadian). 

The  newsprint  mill,  Abitibi  said,  will  have  a  capacity  of 
160,000  tons  annually  and  will  be  installed  at  Abitibi’s 
Iroquois  Falls,  Ontario,  plant. 

The  newsprint  machine  is  expected  to  be  in  operation  by 
the  end  of  1982,  according  to  a  company  spokesman,  and  is 
part  of  the  $1 10  million  renovation  program  of  the 
company. 


City  Council  licenses  reporters 

News  reporters  are  included  in  a  licensing  ordinance  that 
was  enacted  by  the  Granite  City,  Missouri,  city  council  on 
March  19.  The  ordinance  calls  for  licensing  and  fees  from 
more  than  650  categories  of  businesses,  including  reporters 
for  newspapers,  tv  and  radio.  The  fee  for  reporters  is  $25 
per  year.  The  ordinance  was  called  unconstitutional  in  an 
editorial  in  the  Granite  Cit}’  Press-Record,  a  weekly. 


Successful  Sunday  newspaper  start 

The  Sunday  edition  of  the  Camden  (N.J.)  Courier  Post 
has  reached  100,000  paid  circulation,  according  to  N.S. 
Hayden,  president  and  publisher  of  the  Gannett  paper, 
which  started  six  months  ago.  Hayden  called  it  “one  of  the 
best  Sunday  newspapers  starts  in  the  history  of  the 
industry.” 


Sunday  N.Y.  Times  costs  $1.25 

The  suggested  newsstand  price  of  the  New  York  Times 
on  Sundays  will  be  increased  from  $1.10  a  copy  to  $1.25 
outside  a  50-mile  radius  from  New  York  City,  starting  on 
Sunday,  April  6,  1980.  The  increase  was  mandated  by  rising 
costs  of  newsprint  and  distribution.  The  increase  falls 
within  the  price  guidelines  set  by  the  Carter  Administration. 


New  Sunday  edition  in  Pa. 

The  Daily  Intelligencer,  with  editorial  and  business 
offices  in  Doylestown,  Pa.,  will  begin  publication  of  a 
Sunday  edition  on  April  13.  The  paper,  which  has  a  27,000 
circulation,  serves  Eastern  Montgomery  County  and  central 
and  upper  Bucks  County  with  three  zoned  editions.  The 
Intelligencer's  Sunday  newspaper  will  have  64  pages  of 
news  in  four  sections.  Family  Weekly  magazine,  color 
comics  and  special  features,  including  a  business  and  real 
estate  department,  a  financial  section,  and  a  review  and 
analysis  of  the  week’s  news.  The  Sunday  paper  will  be 
delivered  to  present  subscribers  at  no  increase  in 
cost — $1.20  a  week  for  carrier  routes  and  $1 .35  for  motor 
routes.  Single  copies  will  sell  for  50^.  The  present  Saturday 
edition  will  be  dropped  April  12. 
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This  72-pocket  on-line 
inserting  system  is  scaled  to 
the  requirements  of  large 
newspapers. 

But  it’s  also  making  im¬ 
portant  savings  for  rnedium-size 
papers. 

One  example  is  the  San 
Antonio  News-Express. 

By  installing  one  Harris 
N  P-1 372  to  replace  three  48- 
pocket  inserters,  the  News- 
Express  has  realized  a  50% 
reduction  in  insertion  costs.  This 
press-speed  system,  with  10 


hop|}ers,  72  pockets,  and  2 
automatic  jacket  feeding 
stations,  handles  6  million 
inserts  in  an  average  month. 
Inserts  range  from  postcards  to 
104-page  catalogs. 

One  of  the  features  that  has 
contributed  to  its  high  produc¬ 
tivity  is  the  ARS  option.  This 
system  automatically  repairs 
missed  inserts  without  stopping. 
A  no-insert  error  is  picked  up 
automatically  and  corrected  the 
next  time  around. 

This  Harris  newspaper  in¬ 


serting  system  is  capable  of 
handling  the  press  output  of 
large  newspapers,  and  as 
demonstrated  in  San  Antonio, 
has  big  cost-saving  potential  for 
medium-size  papers,  too.  For 
more  information,  write  Harris 
Corporation,  Bindery  Systems 
Division,  Champlain,  N.Y.  12919. 


HARRIS 


These  newspapers  all  placed  orders 
for  Goss  presses  in  1979.  When  you 
realize  that  they  represent  just  a  sam¬ 
ple  of  1979  Goss  press  orders  from  this 
Asia/Pacific  area  —  Japan  (Kon-nichi 
Shimbun,  Yamagata  Shimbun, 
Shimotsuke  Shimbun,  Asahi  Shimbun, 
Kobe  Shimbun  and  Tookai  Shimpo), 
Taiwan,  Hong  Kong,  Sri  Lanka, 
Thailand,  Malaysia,  Indonesia  and 
Australia  —  you  might  conclude 
that  we  have  little  competition.  Not 
so.  On  an  international  scale,  our 
competition  is  the  world. 

On  other  scales,  however  —  press 
features,  system  flexibility,  quality, 
service,  speed  —  you  could  say  we 
have  no  competition.  That  must  be 


possible  from  a  4-page-wide  press. 

The  fully  automated  Metroliner 
offers  a  choice  of  cutoffs  (546  mm, 

560  mm,  578  mm,  and  598  mm),  of 
folders  (3:2  or  2: 1)  and  of  RTFs 
(two-  or  three-arm  reels).  A  tailored 
arrangement  of  halfdecks  and  ded¬ 
icated  4-color  units  assures  the 
flexibility  necessary  to  place  color 
virtually  anywhere  in  the  product. 

The  25,0()0  pph  Goss  Community 
SSC  —  the  world’s  most  popular 
single-width  web-offset  press. 

Almost  10,000  Community  units  are 
in  operation  worldwide.  Goss  now 
offers  a  whole  line  of  Community 
presses  designed  for  a  dual  role. 

All  offer  the  versatility,  reliability  and 


why  we  have  an  overwhelming  market 
share  in  this  area.  And  why  32 
Asia/Pacific-area  newspapers,  in  1979 
alone,  ordered  a  total  of  125  units  of 
Goss  presses. 

The  75,000  pph  Goss  Metroliner  — 
the  press  that  made  offset  possible  for 
large-circulation  dailies.  180 
worldwide  installations:  1,844  Metro 
units  and  growing  —  and  the  list  of 
users  reads  like  a  Who’s  Who  of 
newspapers.  The  Goss  Metroliner 
family  is  available  in  three  distinct 
feature  combinations,  tailored  to  suit 
specific  needs.  All  are  designed  to 
fulfill  high  production  requirements 
with  minimum  waste,  low  operating 
costs  and  the  finest  print  quality 


Str.wts 


M4LAYSIA°^ 


■sfS. 

EiS»-SS 


press  orders  came  from. 


operating  economies  demanded  by 
publishers  and  printers  to  enable  them 
to  handle  a  wide  range  of  work.  And 
they  incorporate  the  construction  and 
operational  advantages  which  have 
been  acclaimed  throughout  the  world. 

Goss  Community  presses  are  avail¬ 
able  in  four  different  cutoff  sizes  (546 
mm,  560  mm,  578  mm,  630  mm),  dif¬ 
ferent  printing  unit  configurations, 
and  with  a  range  of  folder  options  and 
accessories.  A  special  advantage  of  all 
Community  presses  is  the  range  of 
features  available  to  aid  in  the  produc¬ 
tion  of  quality,  multicolor  work. 

The  50,000  pph  Goss  Urbanite  — 
another  favorite  of  printers  and  pub¬ 
lishers,  as  evidenced  by  the  4,0()0 


units  installed  worldwide.  This 
single-width,  semicylindrical  press  is 
designed  specifically  to  meet  the 
varied  production  needs  of  medium¬ 
sized  dailies  and  large-circulation 
weeklies.  It  can  be  equipped  with  a 
3-color  unit  which,  together  with  one 
standard  unit,  produces  a  web  with 
four  colors  on  one  side  and  spot  color 
on  the  other. 

The  New  40,000  cph  Goss  Signature 
HV  —  this  horizontal-vertical  press 
was  designed  for  multiple  use.  Its  un¬ 
matched  speed  of  40,000  cph  is  made 
possible  by  a  patented  Goss  innova¬ 
tion  —  the  vibration  damping  design. 
The  press  is  equipped  with  a  superior 
100  to  0  inking  system,  a  new  speciall}' 


designed  2:2  jaw-type  folder  with 
three  modes  of  folding  and  many  other 
new  features. 

For  more  information,  contact  Goss 
Newspaper  Printing  Products, 

Graphic  Systems  Division, 

Rockwell  International,  3100 
S.  Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 

Rockwell 

International 

...where  science  gets  down  to  business 
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Editorial  freedom 

The  survey  just  completed  by  the  ethics  committee  of  the 
American  Society  of  Newspaper  Editors  has  destroyed  a 
basic  argument  of  those  who  are  opposed  to  group  owner¬ 
ship  of  newspapers.  They  have  contended  that  group  owner¬ 
ship  tends  to  destroy  editorial  independence  and  local  au¬ 
tonomy. 

The  study  done  for  ASNE  (E&P,  March  29,  page  7)  reveals 
that  editors  of  group-owned  newspapers  exercise  more  local 
editorial  autonomy  than  the  editors  of  independently-owned 
papers. 

The  underlying  thrust  of  the  survey  results  bears  out  an 
E&P  contention  made  over  the  years:  Newspaper  editors,  as 
well  as  other  news  and  editorial  workers,  tend  to  gravitate 
toward  employers  with  whose  political  and  economic 
philosophies  they  can  agree;  and,  conversely,  employers 
tend  to  hire  news  and  editorial  employes  whose  views  gen¬ 
erally  coincide  with  their  own. 

Licensing  in  the  U.S. 

Six  Latin  American  countries  require  journalists  to  ob¬ 
tain  a  degree  from  a  specific  university  and  belong  to  a 
specific  union  of  journalists  in  order  to  qualify  for  a  license 
to  practice  their  trade. 

In  Granite  City,  Mo.,  the  city  council  is  a  bit  more 
commercial — reporters  just  have  to  pay  $25  to  obtain  their 
license  to  practice  journalism. 

Whether  it  is  the  Latin  American  version  or  the  U.S.  ver¬ 
sion,  the  power  to  license  is  accompanied  by  the  power  to 
deny  a  license.  Any  regulation  that  says  you  must  pay  a  fee 
or  meet  certain  government-established  criteria  in  order  to 
exercise  the  freedom  to  speak  or  to  write  is  unconstitutional 
in  this  country  as  well  as  in  most  Latin  American  democ¬ 
racies  where  their  constitutional  guarantees  were  copied 
from  the  U.S.  version. 

Radio  commercials 

There  is  a  heated  discussion  going  on  in  the  halls  of  gov¬ 
ernment  and  elsewhere  about  the  merits  of  a  proposal  by  the 
Federal  Communications  Commission  to  relax  most  regula¬ 
tions  covering  the  radio  industry,  including  ending  all  limits 
on  time  for  commercials. 

A  maximum  of  18-minutes  of  commercial  time  per  hour  is 
suggested  by  FCC  as  well  as  the  National  Association  of 
Broadcasters  Radio  Code. 

Most  broadcasters  will  realize,  with  or  without  a  regula¬ 
tion  or  code,  that  the  listening  public  will  react  unfavorably 
to  an  increase  in  the  clutter  on  the  airwaves  and  it  would 
lead  only  to  giving  print  media  an  additional  competitive 
edge. 
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Publishers  Association 

6  mo.  average  net  paid  June  30,  1979 — 25,375 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1. 1894;  Editor  & 
Publisher.  June 29. 1901 ;  Advertising.  January  22. 1 925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 


Associate  Editors:  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken 


Midwest  Editor:  Celeste  Huenergard 


Washington  Correspondent:  I.  William  Hill 

West  Coast  Correspondent:  M.L.  Stein 

Promotion  Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Sales  Representatives:  Steven  Ahmuty, 
Richard  J.  Flynn,  Norman  Messer,  Robert  J. 
Mathes,  Durland  Stewart 

Advertising  Production  Manager:  Louise  A. 
Villani 

Circulation  Manager:  Donna  Waick 


Classified  Advertising  Manager:  Donna  P. 
Bates 


Librarian:  Adelaide  Santonastaso 


OFFICES 
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Letters _ 

RETRIEVAL 

I  share  Ms.  Hammond’s  concern 
(E&P,  2/16/80)  about  costs  for  full  text 
retrieval  systems.  I  hope  Mr.  Perez’s  ar¬ 
ticle,  if  nothing  else,  provokes  some 
lively  discussion  amongst  the  newspaper 
librarians  and  the  management. 

I  think,  there  is  another  approach  to 
cost  cutting  on  full  text  retrieval  sys¬ 
tems,  which  is  not  yet  fully  explored. 
What  I  have  in  mind  is  a  formation  of  a 
Newspaper  Library  Network. 

If  a  number  of  newspapers  agree  on 
sharing  their  data  bases  with  the  mem¬ 
bers  of  the  group  on  reciprocal  basis, 
small,  medium  and  large  newspapers 
could  draw  on  the  resources  of  each 
other.  Each  member  of  the  network  in 
turn  pays  proportionately  to  the  member 
for  the  use/access  of  their  data  base. 
Small  and  medium  size  newspapers 
could  store  only  local,  state  and  copy 
generated  by  their  own  writers;  and  de¬ 
pend  on  the  data  bases  of  the  larger 
newspapers  of  the  network  for  national 
and/or  international  stories  or  stories 
pertaining  to  the  respective  geographical 
areas.  This  would  reduce  the  size  and 
cost  of  the  bases  for  the  small  and 
medium  size  newspapers.  Suppose  Los 
Angeles,  Chicago,  Dayton,  Kansas  City 
and  Philadelphia  newspapers  form  a 
network;  Chicago  newspaper  for  in¬ 
stance,  could  draw  information  on 
California  from  the  Los  Angeles  news¬ 
paper  and  vice  versa.  Of  course,  this 
would  not  reduce  the  initial  cost  incurred 
by  the  larger  newspapers,  but  if  the  sys¬ 
tems  are  compatible,  large  newspapers 
could  draw  on  the  resources  of  small  pa¬ 
pers  when  they  need  it. 

With  networking,  large  newspapers, 
with  the  same  initial  investment  would 
have  access  to  much  wider  variety  of 
information  (which  they  would  not  nor¬ 
mally  have)  from  the  network  members. 
Large  newspapers  would  also  have  pro¬ 
portionately  larger  return  on  their  in¬ 
vestment,  because  small  and  medium 
sized  newspapers  would  use  large  pa¬ 
pers’  data  bases  more  often  and  pay  for  it 
when  they  use  it. 

Unlike  the  data  banks,  information 
banks,  data  bases  or  whatever — which 
are  available  currently  on  the  market, 
this  could  be  a  purely  co-operative  ven¬ 
ture  for  the  members  only.  At  a  later 
stage,  the  access  to  the  Newspaper  Li¬ 
brary  Network  could  be  sold  by  subscrip¬ 
tion  to  non-members.  There  is  a  large 
unexplored  market  for  such  information 
data  base. 

I  think  what  is  needed  now  is  a  uni¬ 
formity  and  compatibility  of  systems 
and  discussion  on  a  network  of  news¬ 
paper  libraries. 

Harish  Trivedi 

(Trivedi  Is  director  of  library  services, 
Dayton  Newspapers  Inc.,  Dayton,  Ohio.) 
EDITOR  &  PUBLISHER  for  April  5,  1980 


STYLES 

In  his  latest  column  attacking  the  AP 
stylebook,  Roy  H.  Copperud  three  times 
cites Ncu’  York  Times  style  (E&P,  March 
15).  Two  of  his  references  are  incorrect. 

True,  pled  is  not  mentioned  in  our 
stylebook — but  only  because  a  specific 
rule  would  be  unnecessary.  The  label 
“colloquial  and  dialectal’’  in  Webster’s 
New  World  Dictionary  rules  the  word 
out  of  bounds. 

As  for  theater,  it  indeed  appears  in  our 
stylebook — spelled  that  way.  And  a 
glance  at  the  newspaper  would  have 
shown  that  we  use  the  er  spelling  for  all 
theaters,  regardless  of  what  appears  on 
their  marquees.  While  we  might  like  to 
heed  individual  preferences,  there  aren’t 
enough  hours  in  a  day  for  our  writers  and 
copy  editors  to  check  them.  And  theaters 
themselves  are  often  inconsistent. 

Incidentally,  if  1  didn’t  work  for  a 
newspaper  lucky  enough  to  have  the 
Times  stylebook,  I  would  be  delighted  to 
use  the  AP  book;  it  is  excellent. 

Allan  M.  Siegal 
(Siegel  is  news  editor,  New  York  Times. ) 

FLIGHT  OF  FANCY 

When  the  South  Carolina  Press  As¬ 
sociation  moved  into  the  1980s  and 
abolished  its  women’s  division  in  favor 
of  an  integrated  organization,  its  mem¬ 
bers  may  have  “agreed  one  era  ended 
and  another  began.’’  (Editor  &  Pub¬ 
lisher,  March  22).  But  reporter  Lee 
manfully  attempted  to  put  asunder  what 
the  association  had  joined. 

I  refer  to  the  first  sentence  of  the  third 
paragraph  of  Lee’s  story,  which  notes 
“ladies  did  their  usual  things”  before 
they  joined  the  general  membership 
meeting. 

The  sentence  sent  me  on  a  flight  of 
fancy.  Just  what  did  those  “ladies”  do? 
Did  they  discuss  the  modern  techniques 
of  diaper  changing?  Did  they  ponder  the 
latest  recipe  for  grits?  Come  on,  Lee,  let 
us  former  South  Carolina  newsies  in  on 
the  scoop.  How  about  a  follow  up  story. 

Sandi  Mettetal  Gibbons 


‘MILDLY  UPSET’ 

Thank  you  for  the  mention  of  the 
SaratogianITri-County  News’  format 
and  content  changes,  in  the  March  15 
issue. 

I  was  however  mildly  upset,  as  I’m 
sure  our  news  department  was,  to  find 
out  that  my  pregnancy  was  the  source  of 
all  their  great  ideas. 

To  quote  one  of  my  colleagues,  “I 
could  understand  Editor  &  Publisher 
stating  something  like: 

‘The  publisher,  who  examined  43,689 
newspapers  and  attended  15  conferences 
on  newspaper  design,  said  .  .  .’ 

Or, 

‘The  publisher,  who  has  extensive 
background  in  news  research,  said  .  .  .’ 

But,  as  appeared  in  the  March  15  arti¬ 
cle: 

‘The  publisher,  who  is  expecting  a 
baby  in  July,  said  .  .  .!’ 

Let  me  assure  you  that  being  pregnant 
is  not  a  prerequisite  for  better  news  con¬ 
tent  and  format. 

The  real  credit  for  the  changes  in  the 
Saratogian/Tri-County  News  goes  to  our 
managing  editor,  Eric  Wolferman  and 
the  talented  professionals  who  work  with 
him  in  our  newsroom. 

Linda  G.  Toohey 

(Toohey  is  publisher  of  the  Saratogian.) 

Short  takes 

The  sign  is  located  at  the  coroner  of 
old  U.S.  65,  now  Greene  County  H,  and 
Farm  Road  74 — Springfield  (Mo.) 
Leader  and  Press. 

*  *  * 

Eating  process  gets  FBI  chief  legally 
served  here — headline  in  the  Chicago 
Sun-Times . 

# 

“Deja  vy”  would  have  been  an  ap¬ 
propriate  word  to  give  in  yesterday’s 
Henry  County  Spelling  Bee,  since  the 
outcome  of  the  match  was  one  the 
audience  saw  a  year  ago. — Indianapolis 


(Gibbons  is  first  assistant  city  editor  at 
the  Van  Nuys  (Calif.)  Valley  News.) 


News. 


DALLOS 


Newspapier  editors  and  readers  count  on  Robert 
Dallos  of  the  Los  Angeles  Times  New  York 
Bureau  for  a  clear  understanding  of  the 
financial  events  that,  in  our  era,  change 
everything  from  global  politics  to  personal 
lifestyles. 

Los  Angeles  Times -Washington  Post 

News  Service  •  202/334-6173 

1150  15th  Street,  N.W.,  Washington,  D.C. 

20071 
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IF  YOU  RE  LOOKING 
FORANEWAND 
DYNAMIC  TEST 
MARKET, 

TRY  RIRMINGHAM! 


Metro 

Category 

Population  Increase 

Birmingham 

Alabama 

u.  s. 

(1972-1978) 

Total  Sales  Increase 

+7% 

+7% 

+5% 

(1972-1978) 

Food  Sales  Increase 

+119% 

+100% 

+84% 

(1972-1978) 

Eating  and  Drinking  Sales 

+90% 

+96% 

+86% 

Inc.  (1972-1978) 

General  Merchandise  Sales 

+197% 

+167% 

+113% 

Inc.  (1972-1978) 
Furnishings/Furniture/ 

Appliance  Sales  Inc. 

+79% 

+78% 

+42% 

(1972-1978) 

Auto  Sales  Inc. 

+115% 

+81% 

+90% 

(1972-1978) 

+102% 

+85% 

+94% 

Effective  Buying  Income 

+94% 

+95% 

+82% 

Median  Household  Income 

Source:  1 973  Survey  of  Buying  Power 

1 979  Survey  of  Buying  Power 

+123% 

+100% 

+40% 

Pretty  impressive  credentials,  wouldn't  you  say?  Of  course,  there's  a  lot  more  we'd 
like  to  tell  you  about  Birmingham,  our  SMSA,  and  the  people  who  live  here.  So, 
why  not  give  us  a  call  at  (205)  325-2134.  We'll  be  glad  to  send  you  all  the  informa¬ 
tion  you  need  on  one  of  America's  most  dynamic  and  fastest  growing  markets  .  .  . 
Birmingham,  Alabama! 

Birmingham  , 

Birmingham  Post -Herald  I 

Represented  nationally  by  Newhouse  Newspapers. 


April  5,  1980 


E&P 


Satellite  task  force 
issues  recommendations 


By  Earl  Wilken 

The  final  report  and  recommendations 
of  the  American  Newspaper  Publishers’ 
Joint  Satellite  Task  Force  was  issued  by 
Stanton  R.  Cook,  chairman  of  the  com¬ 
mittee,  on  March  20. 

Seven  recommendations  were  sent  to 
the  ANPA  Board  of  Directors,  As¬ 
sociated  Press  Board  of  Directors  and 
the  United  Press  International  Board  of 
Directors  for  acceptance. 

A  joint  task  force  comprised  of  mem¬ 
bers  from  the  ANPA,  AP  and  UPl  has 
been  investigating  for  the  past  two  years 
the  economic,  technical,  legal  and  regu¬ 
latory  aspects  of  a  possible  satellite 
communications  system  for  newspapers. 

The  seven  recommendations  are  as  fol¬ 
lows: 

“The  Task  Force  parties  and  the 
newspaper  business  as  a  whole  should 
accept  with  appreciation  the  decisions  of 
APand  UPI  to  structure  their  individual, 
satellite-communications  services  in  a 
manner  which  will  utilize  the  same  satel- 
lite(s),  same  down-link  system(s)  and 
same  “single-dish  receivers: 

individual  newspapers  should  be  pro¬ 
vided  technical  details  of  the  systems 
and  the  equipment  to  be  used  by  AP  and 
UPl  so  that  the  newspapers  may  make 
proper,  individual  lease  or  purchase  de¬ 
cisions  about  acquisition  of  receivers 
and  related  equipment  either  from  the 
wire  services  or  from  other  suppliers  and 
similar  individual  decisions  about  main¬ 
tenance  arrangements; 

other  and  future  parties  which  might 
provide  satellite  services  to  newspapers 
separate  from  the  compatible  AP  and 
UPI  systems  and  equipment  should  be 
provided  the  data  necessary  for  them  to 
achieve  compatibility  if  they  wish,  thus 
relieving  newspapers  of  the  necessity  of 
installing  additional  receivers  for  addi¬ 
tional  services; 

ANPA  and  its  Research  Institute 
should  expeditiously  proceed  with  de¬ 
velopment  of  the  “black  box”  hardware 
necessary  for  an  advertising  facsimile 
and  insertion-order  system  and  AP  and 
UPl  should  assist  as  necessary  in  any 
field  testing  needed  on  such  new  equip¬ 
ment; 

ANPA  and  the  Newspaper  Advertis¬ 
ing  Bureau  should  consider  how  and  by 
what  entity  an  advertising  service  would 
be  provided  if  and  when  the  above 
hardware  were  perfected;  a  joint  public 
announcement  should  be  made  whatever 


the  resolution  of  these  recommendations 
by  the  addressee  Boards  of  Directors; 

and  the  Task  Force  recognizes  and 
reiterates  that  individual  newspaper  pub¬ 
lishers  are  and  should  be  free  to  make 
their  own  independent,  unilateral  deci¬ 
sions  regarding  earth  stations  and  related 
equipment.” 

Cook  in  his  memorandum  to  the 
ANPA,  AP  and  UPl  Boards  said,  “The 
final  report  of  the  Joint  Satellite  Task 
Force  is  attached,  for  your  review.  It  is 
the  recommendation  of  the  Task  Force 
that  this  report  be  brought  to  the  atten¬ 
tion  of  your  board  of  directors  at  the 
earliest  opportunity.  The  Task  Force 
hopes  that  your  directors  will  look  upon 
this  report  favorably  and  will  move  to 
adopt  its  recommendations.” 

Roderick  W.  Beaton,  president  of 
UPI,  said  in  response  to  an  Editor  & 
Publisher  inquiry  the  recommendations 
of  the  Joint  Satellite  Task  Force  will  be 
presented  to  the  UPl  Board  on  April  2, 
with  certain  reservations. 

Beaton  in  response  to  the  question  of 
whether  or  not  UPl  would  set  up  a  pro¬ 
gram  similar  to  AP's  where  the  receive- 
only  dishes  are  owned  by  the  wire  ser¬ 
vice,  said  UPl  will  have  such  a  program 
for  ownership  and/or  lease  of  some  dish¬ 
es,  most  likely  though,  UPI  will  press 
for  subscriber  ownership  and  control  of 
their  own  earth-receive  stations  and  will 
offer  incentives  to  encourage  this  ap¬ 
proach. 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  in  re¬ 
sponse  to  an  E&P  inquiry,  said  the  ear¬ 
liest  opportunity  to  consider  the  recom¬ 
mendations  of  the  Joint  Satellite  Task 
Force  would  be  at  the  AP’s  Board  meet¬ 
ing  April  17-18,  in  Hawaii. 

Fuller  also  said  he  thought  the  recom¬ 
mendations  would  be  presented  to  the 
AP  Board  by  Stanton  R.  Cook  who  was 
chairman  of  the  Task  Force  and  a 
member  of  the  AP  Board. 

In  response  to  another  E&P  question 
on  the  ownership  of  earth-receive  dishes 
by  the  wire  service.  Fuller  said  the  AP’s 
decision  to  own  some  dishes  was  wholly 
compatible  and  in  no  way  violated  the 
intent  and  recommendations  of  the  Joint 
Satellite  Task  Force. 

Cook  responded  to  a  telephone  inquiry 
from  E&P,  by  saying  that  although  he 
had  not  discussed  with  Fuller  the  presen¬ 
tation  of  the  seven  recommendations  to 
the  AP  Board,  he  felt  this  would  take 
place  in  Hawaii. 


Every  Saturday  since  1884 


When  commenting  on  the  ownership 
of  earth-receive  dishes  by  the  wire  ser¬ 
vices,  Cook  said  the  wire  services  are  not 
bound  by  the  Task  For'-e’s  recom¬ 
mendations.  He  also  said  the  wire  ser¬ 
vices  could  take  any  position  they 
wanted  even  with  respect  to  having  their 
own  transponders  on  separate  satellite 
systems. 

A  spokesman  for  the  ANPA  indicated 
the  ANPA  Board  would  consider  the 
seven  recommendations  at  their  April  19 
meeting  in  Hawaii. 

The  conclusions  of  the  Joint  Satellite 
Task  Force  listed  five  statements.  The 
second  statement  said;  “It  was  deter¬ 
mined  that  it  was  neither  feasible  nor 
necessary  for  the  newspaper  business  to 
seek  to  establish  some  sort  of  new  and 
separate  ‘joint  venture’  entity  to  manage 
a  whole  satellite  communications  system 
be  it  owned  or  leased.” 

The  third  statement  said:  “It  was  de¬ 
termined  that  neither  AP  nor  UPl  should 
become  a  single  ‘operating  agent’  for  a 
system.” 

The  fourth  statement  said:  “Rather,  it 
became  obvious  that  the  goal  of  proper 
service  for  the  newspaper  business  could 
be  accomplished  by  having  AP  and  UPl 
advise  the  satellite  carrier  companies 
that  AP  and  UPl  wire  services  would 
occupy  the  same  satellite(s)  and  trans- 
ponder(s);  thus  both  wire  services  (and 
others  associated  with  them)  could  be 
received  by  an  individual  newspaper 
using  one  receiver  dish.” 

FCC  approves 
station  sale 

The  Times  Mirror  Company  in  Los 
Angeles  received  Federal  Communica¬ 
tions  Commission  approval  for  its  acqui¬ 
sition  of  five  television  stations  from 
Newhouse  Broadcasting  for  $82  million. 

Times  Mirror  now  owns  seven  televi¬ 
sion  stations,  the  maximum  allowed  by 
the  FCC. 

The  stations  acquired  were:  WAPI,  an 
NBC  affiliate  in  Birmingham,  Ala., 
KTVI,  and  ABC  affiliate  in  St.  Louis, 
Missouri,  WSYR,  an  NBC  affiliate  in 
Syracuse,  New  York,  WTPA  in  Harris¬ 
burg,  Pennsylvania,  and  NBC  affiliate 
WSYE  in  Elmira,  New  York. 

Newhouse  sold  the  tv  stations  after 
cross  ownership  problems  developed 
from  the  company’s  having  television 
stations  in  the  same  cities  in  which  it 
published  newspapers. 

The  FCC  ruled  that  Times  Mirror’s  tv 
properties  “are  scattered  widely  geo¬ 
graphically”  and  do  not  violate  laws 
governing  media  concentration. 
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Fired  editor,  reporter 
sue  publisher  for  libel 


An  eastern  Pennsylvania  newspaper 
publisher  is  being  sued  by  his  former 
editor  and  a  reporter  for  libel  and  for 
promoting  “self-censorship”  in  connec¬ 
tion  with  the  newspaper’s  publication  of 
an  investigative  report  about  a  judge. 

The  controversy  stems  back  to  De¬ 
cember  28  when  Quakertown  (Pa.)  Free 
Press  editor  Carl  Veno  was  ordered  by 
publisher  Charles  Meredith  III  to  fire  in¬ 
vestigative  reporter  Carl  Davies. 

Veno  refused  to  fire  Davies,  who 
wrote  the  report  about  the  judge,  and 
both  newsmen  on  the  10,000  circulation 
daily  were  subsequently  fired. 

Veno  and  Davies  jointly  filed  suit 
against  Meredith,  the  newspaper,  and 
Meredith’s  mother,  co-owner  Ella  C. 
Meredith,  in  Lehigh  County  (Pa.)  Court. 

The  article  written  by  Davies  reported 
that  Judge  William  Hart  Rufe  111  of 
Bucks  County,  could  be  in  violation  of 
the  state  Code  of  Judicial  Conduct  be¬ 
cause  of  his  business  relationship  to  a 
developer.  Rufe  is  also  a  developer. 

The  article  stated  that  Rufe,  a  Demo¬ 
crat,  could  be  in  conflict  of  interest  be¬ 
cause  cases  involving  the  other  de¬ 
veloper,  Herbert  Barness  of  Bucks 
County,  come  before  other  judges  in  the 
county. 

John  M.  Yarema,  attorney  for  the  two 
newsmen,  said  that  the  dismissals 
thwarted  reporting  on  the  judge  and  as  a 
result  the  public  is  being  denied  its  “right 
to  know.”  The  suit  also  claims  that  the 
dismissals  restrict  the  freedoms  of 
speech  and  press  for  Veno  and  Davies. 

Their  attorney  said  that  he  is  applying 
a  courtroom  concept  to  the  case  called 
“public  policy,”  a  term  representing 
“what  the  court  thinks  is  good  for  the 
public  at  large.”  Cases  won  on  the  “pub¬ 
lic  policy”  basis  include  an  employee 
fired  for  going  on  jury  duty  and  an 
employee  dismissed  for  refusing  to 
commit  peijury.  according  to  Yarema. 

The  suit  reads  in  part,  “The  defen¬ 
dants  terminated  the  plaintiffs’  employ¬ 
ment  for  the  specific  purpose  of  causing 
him  financial  and  professional  harm;  to 
promote  a  policy  at  the  Free  Press  of 
‘self-censorship’;  and  to  preclude  and 
prevent  the  plaintiff  from  exercising  his 
right  of  free  speech  and  free  press.” 

Also,  “To  impose  invalid  and  illegal 
restrictions  upon  the  plaintiffs  constitu¬ 
tional  freedoms  of  speech  and  press;  and 
to  preclude  public  discussion  and  debate 
of  the  issues  concerning  public  officials 
and  businessmen  in  Bucks  County.” 

Yarema  explained,  “The  general  pub¬ 
lic  should  have  a  right  to  know  what’s 
going  on  in  its  community  or  in  its 
county.  The  only  way  they  can  learn  that 
is  through  newspapers  or  television.  Cer- 
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Editor  starts  shopper 

A  20,000  distribution  shopper,  called 
The  Smart  Shopper,  was  delivered 
March  19  to  homes  in  Upper  Bucks, 
Southern  Lehigh,  and  Upper  Montgom¬ 
ery  Counties,  40  miles  north  of  Philadel¬ 
phia.  Carl  A.  Veno,  former  editor, 
Quakertown  (Pa.)  Free  Press  is  publisher 
of  the  paper.  He  expects  to  increase  its 
distribution  to  60,000  by  fall. 

tainly  the  public  should  have  the  right  to 
know  about  the  activities  of  a  judge  if  it 
affects  his  decision  making  process.” 

The  Allentown  attorney  added,  “The 
firing  by  the  publisher  of  the  editor  and 
the  reporter  has  precluded  any  further 
reporting  about  the  relationship  between 
Judge  Rufe  and  Herbert  Barness. 

“The  firing  is  a  signal  to  other  editors 
and  reporters  that  the  stories  they  write 
must  first  meet  with  the  approval  of  the 
publisher.  And  if  they  don’t  meet  with 
his  approval,  he  will  just  fire  the  editor 
and  the  investigative  reporter.” 

Veno  said  of  Meredith’s  direction  to 
fire  Davies,  “I  couldn’t  do  that.  The 
story  was  sound.  For  me  staying  there 
would  play  a  role  in  impeding  further 
investigation  of  the  story. 

“I  could  have  fired  the  reporter  and 
the  issue  would  have  been  dead.  How¬ 
ever,  I  would  have  had  to  live  with  my¬ 
self,  too.  I’m  shocked  at  a  guy  like 
Charles  who  sits  on  the  board  of  ANPA 
and  is  past  president  of  PNPA.” 

Veno,  editor  of  the  paper  for  eight 
years,  was  referring  to  Meredith’s  as¬ 
sociation  with  the  American  Newspaper 
Publishers  Association  and  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Associa¬ 
tion. 

After  Veno  and  Davies  were  fired, 
Meredith  appointed  sports  editor  Gary 
Andrews  to  replace  Veno.  In  conjunc¬ 
tion  with  the  appointment  of  Andrews, 
Meredith  published  a  signed  editorial  on 
Dec.  31  headlined,  “An  Apology  to 
Judge  Rufe.” 

The  Dec.  31  editorial  stated,  “We 
were  unfair  in  our  reporting  of  the  Judge 
Rufe  stories,  and  1  apologize  to  the  judge 
and  to  our  readers.” 

It  continues,  “I  believe  that  Judge 
Rufe  is  an  honest  man.  It  is  improbable 
that  he  would  ever  put  himself  in  the 
position  of  a  conflict  of  interest.  The  Fri¬ 
day  articles  were  not  thoroughly  re¬ 
searched  and  contained  unsupported  and 
indirect  charges  of  a  conflict  of  interest. 

“As  a  result,  the  writer  and  editor  of 
this  newspaper  no  longer  are  affiliated 
with  the  Free  Press. 

The  editorial  also  stated,  “1  regret  the 
tone  of  the  articles  which  appeared  in 


Friday’s  edition  of  the  Free  Press  con¬ 
cerning  .  .  .  Rufe.  The  articles  implied 
that  Judge  Rufe  would  have  a  possible 
conflict  of  interest  if  he  presided  over  a 
case  involving  his  own  business  as¬ 
sociate. 

“My  concern  in  publishing  the  Free 
Press  transcends  producing  the  best  local 
news  coverage.  Above  that  lie  the  most 
important  journalistic  rules:  Fairness  and 
accuracy.” 

Meredith  has  had  little  to  say  beyond 
his  statements  in  the  editorial,  but  this 
jeditorial  plus  a  succeeding  editorial  have 
become  the  subject  to  the  Veno/Davies 
suit  for  libel. 

Both  ousted  newsmen  are  suing  on 
three  counts,  with  each  count  in  excess 
of  $10,000.  Besides  libel,  they  are  also 
suing  over  the  freedom  of  expression 
issue  and  “illegal”  dismissal. 

Veno  came  to  the  Free  Press  from  the 
defunct  Newark  News  and  befdre  that 
worked  for  the  Yonkers  (N.Y.)  Herald- 
Statesman,  owned  by  the  Gannett  news¬ 
paper  group,  and  the  Orlando  (Fla.)  Sen¬ 
tinel-Star.  Under  Veno,  the  Free  Press 
won  two  dozen  statewide  awards. 

News  World  to  publish 
Spanish-language  daily 

Noticidas  del  Mundo,  a  Spanish-lan¬ 
guage  daily  newspaper,  will  publish  in 
New  York  City  on  April  15. 

The  newspaper  will  be  published  by 
News  World  Communications,  pub¬ 
lishers  of  the  New  York  (N.Y.)  News 
World. 

Bo  Hi  Pak,  president  and  publisher, 
said  the  new  daily  will  be  “dedicated  to 
God  and  serve  all  the  peoples  of  Latin 
America  and  their  communities  here  in 
the  United  States.” 

A  reception  has  been  scheduled  for 
April  22  in  New  York  with  Uruguayan 
Ambassador  to  Columbia,  Dr.  Fernando 
Gomez  Fyns,  who  recently  escaped  from 
the  Dominican  Embassy  in  Bogota,  the 
guest  of  honor. 

Murdoch  to  publish 
weekly  newspapers 

Plans  to  start  a  weekly  newspaper 
group  serving  suburban  Houston  were 
unveiled  by  Rupert  Murdoch,  chairman 
of  the  board  and  chief  executive  officer 
of  News  America,  Inc. 

Murdoch  addressed  a  luncheon  for 
members  of  12  metropolitan  Houston 
Chambers  of  Commerce,  and  stated  his 
company  would  begin  the  new  publishing 
venture  in  mid-April. 

The  company,  Houston  Community 
Newspapers,  will  publish  7  weekly 
newspapers  and  17  zoned  Pennysaver 
shoppers  throughout  suburban  Houston. 
Initial  circulation  for  the  free  distribution 
newspapers  and  Pennysavers  will  exceed 
320,000. 
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Single  copy 
buyer  profiled 
by  Calif,  daily 

The  typical  single-copy  purchaser  in 
San  Jose,  California  is  male,  better  edu¬ 
cated,  in  a  white  collar  occupation,  over 
25  years  of  age,  from  a  one-  or  two- 
member  household  and  is  not  a  newspa¬ 
per  subscriber  but  is  a  regular  buyer. 
This  profile  of  the  single-copy  buyer 
emerges  from  a  major  study  sponsored 
by  the  San  Jose  Mercury  and  News 
and  conducted  during  October  and 
November,  1979,  by  Belden  Associates, 
Dallas-based  marketing  research  com¬ 
pany. 

“The  primary  objectives  of  the  re¬ 
search,”  according  to  Dean  Bartee, 
Mercury  and  News  vicepresident-sales 
and  marketing,  “were  to  identify  single¬ 
copy  purchasers  according  to  their  dem¬ 
ographics,  frequency  of  purchasing, 
reasons  for  buying  single  copies,  to  de¬ 
termine  reasons  for  using  vending 
machines  vs.  newsstands,  and  to  mea¬ 
sure  the  effects  of  front  page  ‘above  the 
fold’  treatments  on  sales." 

“It  obviously  was  quite  an  undertak¬ 
ing  to  gather  viable  data  in  order  to  fulfill 
these  needs,”  explained  Tom  Holbein, 
senior  vicepresident  of  Belden.  “To  ac¬ 
complish  these  goals  we  split  the  inter¬ 
viewing  process  into  two  steps.  Initially 
we  intercepted  1,916  adult  single-copy 
purchasers  at  the  sales  location  and  ad¬ 
ministered  a  5-minute  questionnaire.  600 
of  these  interviewees  were  then  recon¬ 
tacted  by  telephone  for  an  in-depth 
interview.” 

While  relatively  few  single-copy 
buyers  subscribe  to  any  newspaper,  a 
majority  can  be  described  as  loyal  read¬ 
ers  who  pick  up  the  paper  four  or  five 
times  a  week. 

“In  the  San  Jose  metropolitan  area,” 
explains  Holbein,  “it  appears  that  single 
copy  is  preferred  over  home  delivery 
most  often  because  of  previously  en¬ 
countered  delivery  and/or  service  dif¬ 
ficulties.  Less  frequent  purchasers  said 
they  ‘do  not  want  or  need  the  paper  on  a 
daily  basis’  or  that  they  ‘simply  lack  the 
time  to  read  the  paper  every  day’.” 
“Beyond  the  negative  reasons,”  con¬ 
tinued  Holbein,  ‘‘single-copy  buyers 
were  attracted  by  special  sections,  by  the 
latest  stock  quotations  and  by  the  real 
desire  to  keep  up  with  the  news.” 

Other  factors  influencing  single-copy 
purchasers  include  convenience  (to  most 
San  Jose  area  purchasers,  the  manner  in 
which  the  newspaper  is  purchased  makes 
little  difference  as  long  as  it’s  along  the 
path  of  their  travels),  readers’  general 
diversified  interests.  Bay  Area  and 
California  news,  local  news,  business, 
industry  and  spectator  sports  informa¬ 
tion. 

Three  subjects  that  emerged  with 
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lower  than  average  appeal  to  single-copy 
purchasers  were  crime  and  police  news, 
young  people  and  their  activities,  and 
family  and  marriage. 

The  study  also  included  an  experimen¬ 
tal  test  of  the  effects  of  front  page 
make-up  and  typography  on  single-copy 
sales  for  both  editions  of  the  (evening) 
San  Jose  News.  During  the  interviewing 
period,  two  versions  of  the  front  page 
were  printed  for  each  edition.  The  “trad¬ 
itional”  front  page  followed  standard 
style  for  make-up  and  story  treatment. 
An  “experimental”  front  page  used 
smaller-sized  type  in  its  headlines. 

The  locations  used  to  test  the  relative 
appeal  of  one  front  page  versus  the  other 
were  organized  into  side-by-side  and 
paired  newsstands  and  vending 
machines.  At  the  side-by-side  locations 
the  two  front  pages  were  placed  next  to 
each  other,  thus  providing  the  purchaser 
a  direct  choice  (positioning  of  the  two 
types  of  front  pages  was  rotated  daily). 
At  the  paired  newsstands  and  machines, 
which  were  separated  by  several  blocks, 
one  location  in  each  pair  was  stocked 
with  “traditional”  and  the  other  with 
“experimental”  front  pages. 

In  terms  of  actual  sales  volume  and  the 
ratios  of  purchasing  among  persons  in¬ 
terviewed,  the  conclusion  was  that  the 
two  front  pages  performed  about 
equally,  with  no  distinct  advantages  sur¬ 
facing  for  either.  From  the  test  and  from 
other  measurements  gathered  in  the 
study,  it  was  concluded  that  headlines 
and  other  front  page  treatment  are  not 
major  factors  motivating  single-copy 
buyers  in  San  Jose  to  purchase  a  copy  of 
the  Mercury  or  News. 

Belden  researchers  cautioned  in  their 
report  to  the  Mercury  and  News  that  the 
findings  may  not  apply  elsewhere. 

Move  into  new  home 

Dollar  Saver  Publishing  Co.  has 
moved  into  a  new  18,000  square  foot 
facility  in  Fremont,  Calif.  The  shopper 
began  in  1%9  as  a  single  edition,  10,000 
circulation  paper,  run  by  4-person  staff, 
located  in  a  Fremont  garage.  In  the  10 
years,  the  shopper  has  grown  to  over 
203,000  circulation  with  14  separate  edi¬ 
tions  each  week  and  67  full-time 
employes  plus  947  independent  carriers 
and  dealers.  The  paper,  owned  by 
Roderrick  M.  Black,  distributes  in  the 
East  Bay  cities. 

Newspaper  for  sale 
denied  by  GM 

The  rumor  that  the  St.  Louis  Post-Dis¬ 
patch  is  up  for  sale  is  simply  unwar¬ 
ranted  chatter,  according  to  the  paper’s 
vicepresident  and  general  manager 
Glenn  Christopher. 

“That  rumor  seems  to  surface  every 
three  months,”  he  said  in  an  interview 
last  week.  “I’d  like  to  put  it  to  bed  once 
and  for  all:  the  Post-Dispatch  is  defi¬ 
nitely  and  unequivocably  not  for  sale.” 


Presses  ordered 
by  John  Shaheen 
to  print  NY  Times 

The  presses  that  waited  patiently  for  a 
chance  to  put  the  New  York  Times  out  of 
business  now  await  the  New  York  Times 
itself.  At  least  its  national  edition  (E&P, 
March  29). 

“It’s  a  wonderful  anecdote,”  said 
Bruce  Sagan,  publisher  of  the  Chicago 
based  Daily  Southtown  Economist 
Newspapers — the  group  chosen  to  print 
the  edition  beginning  next  summer. 

It  seems  that  five  of  the  eight  Goss 
Metros  that  will  run  the  New  York  satel¬ 
lite  transmissions  once  belonged  to  John 
Shaheen,  the  oil  magnate  who  in  1973 
announced  the  birth  of  a  new  Manhattan 
daily:  the  New  York  Press.  With  plans  to 
divide  coverage  between  hard  news  and 
business,  the  Press  promised  to  give  the 
Times  and  the  Wall  Street  Journal  a  run 
for  their  money. 

Neither  paper  had  to  run  very  far. 
Despite  a  $1  million  advertising  junket 
to  Bermuda,  an  estimated  $10  million 
overhead  investment  and  the  wooing 
away  of  top  executives  from  other  pa¬ 
pers,  the  Press  never  showed  up  for  its 
debut.  And  three  years  later  Shaheen 
found  himself  in  court  facing  his  cred¬ 
itors.  One  suit  involved  10  Goss  Metro 
units  which  eventually  went  for  auction 
to  satisfy  some  of  Shaheen’s  debts.  The 
Wall  Street  Journal  bought  five  of  the 
units  and  Sagan  bought  the  remainder. 

“The  joke  is  that  I’m  going  to  print  the 
New  York  Times  on  the  press  that  was 
going  to  print  its  competitor,”  Sagan 
laughed. 

Known  as  an  astute  and  imaginative 
businessman,  Sagan  currently  publishes 
one  daily  and  25  weeklies  which  circulate 
throughout  Chicago’s  South  Side  and 
southern  suburbs.  Their  combined  circu¬ 
lation  totals  about  250.000.  In  addition, 
Sagan  also  prints  the  midwest  edition  of 
the  Christian  Science  Monitor  (via  fac¬ 
simile  transmission  from  Boston)  and  the 
Chicago  Daily  Defender. 

When  asked  if  the  new  assignment 
would  present  any  scheduling  problems, 
Sagan  said,  “No,  they’re  all  printed  at 
different  times.” 

Besides  the  eight  Goss  Metros,  the 
Economist’s  press  stable  also  includes 
eight  Goss  Urbanite  units. 

Sagan  said  he  had  been  discussing  the 
possibility  of  printing  the  edition  with  the 
Times  for  several  years. 

Account  signed 

Levine,  Huntley,  Schmidt,  Plapler  & 
Beaver  Advertising  Inc.  has  signed  the 
Lee  Myles  Transmissions  account  after 
the  client  conducted  an  extensive  agency 
review.  The  account,  expected  to  bill 
over  $1  million,  covers  advertising  in  the 
tri-state  New  York  metro  area. 
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3  Republican  hopefuls 
on  ASNE  program 


Three  Republican  presidential  candi¬ 
dates  and  probably  President  Carter 
head  a  program  featuring  politics,  the 
law  and  foreign  affairs  at  the  convention 
of  the  American  Society  of  Newspaper 
Editors  in  Washington  April  7-10,  1980. 

If  the  President  is  able  to  appear,  he  is 
expected  to  speak  at  the  annual  banquet 
the  night  of  Thursday,  April  10.  Candi¬ 
date  George  Bush  speaks  the  afternoon 
of  Monday,  April  7;  Ronald  Reagan  at 
lunch  on  Tuesday,  April  8;  and  John  An¬ 
derson  on  the  morning  of  Thursday, 
April  10. 

Following  are  other  details  of  the  pro¬ 
gram: 

Monday,  April  7 

1:45-3  p.m. — News  people  and  their 
problems.  Dealing  with  stress,  drink, 
drugs  and  marriage.  Participants:  Ed¬ 
ward  Small,  Employe  Assistance  Pro¬ 
gram,  New  York  Times;  William  Mcll- 
wain,  deputy  editor,  Washington  Star; 
and  John  Tapscott,  consultant,  Des 
Moines,  Iowa.  Moderator:  Robert 
Haiman,  St.  Petersburg  Times. 

3:15-4:30  p.m. — Politics  (Part  I) 
Speaker:  G.O.P.  candidate  George  Bush, 
participants:  H.  Brandt  Ayers,  editor, 
Anniston  Star;  Robert  Maynard,  editor, 
Oakland  Tribune;  George  Blake,  manag¬ 
ing  editor.  Ft.  Myers  News-Press.  Mod¬ 
erator:  Gerald  Warren,  editor,  San 
Diego  Union. 

5:30-7:30  p.m.  Opening  reception. 

Tuesday,  April  8 

9-10:30  a.m. — Here  come  the  ’80s.  A 
look  at  who  your  readers  will  be  and 
what  they’ll  want.  Participants:  Patrick 
Caddell,  Cambridge  Survey  Research; 
Michael  D.  Barone,  Peter  D.  Hart  Re¬ 
search  Associates;  David  Gergen, 
American  Enterprise  Institute;  and  Vin¬ 
cent  Barabba,  Director,  Bureau  of  the 
Census.  Moderator:  John  Quinn,  Gan¬ 
nett  Co. 

10:45-noon — Business  Session.  Talk 
by  President  William  Hornby. 

12:45-2:15  p.m. — Politics  (Part  2) 
Luncheon  with  candidate  Ronald  Reagan 
as  speaker.  Questioners:  James  P.  Gan¬ 
non,  executive  editor,  Des  Moines  Re¬ 
gister  and  Tribune;  Mary  McGrory, 
Washington  Star  columnist;  James 
Squires,  editor,  Orlando  Sentinel  Star. 
Moderator:  Thomas  Winship,  editor, 
Boston  Globe. 

2:30-3:25  p.m. — Inflation  (Part  1) 
Speaker:  Lane  Kirkland,  president 
AFL-CIO.  Moderator:  James  P.  Gan¬ 
non,  executive  editor,  Des  Moines  Re¬ 
gister  and  Tribune. 

3:30-4:45  p.m. — Reading,  Writing  and 
Arithmetic.  A  report  on  the  Readership 
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Project,  newspaper  writing,  and  news¬ 
paper  finances  in  the  1980s.  Participants: 
Roy  Peter  Clark,  Modern  Media  Insti¬ 
tute;  Robert  Marbut,  Harte  Hanks 
Communications;  Max  McCrohon,  Chi¬ 
cago  Tribune;  and  Ruth  Clark,  Yanke- 
lovich-Skelly  and  White.  Moderator: 
Mike  O’Neill,  editor.  New  York  Daily 
News. 

9:05-1 1:30  p.m. — Party  at  the  National 
Air  and  Space  Museum. 

Wednesday,  April  9 

9-10:15  a.m. — Inflation  (Part  2) 
Speaker:  Alfred  Kahn,  the  President’s 
adviser  on  inflation.  Introducer:  Robert 
Clark,  editor,  Jacksonville  Times-Union 
and  Journal. 

10:30-11:30  a.m. — ^The  Law  (Part  1) 
What  to  Do  until  the  lawyer  comes.  Par¬ 
ticipants:  Norton  Armour,  lawyer,  Min¬ 
neapolis  Tribune;  Bruce  Sanford, 
lawyer.  Baker  and  Hostetler;  and  James 
Spaniolo,  lawyer,  Miami  Herald.  Mod¬ 
erator:  ASNE  counsel  Richard  Schmidt. 

11:35-11:55  a.m. — The  Law  (Part  2) 
How  are  the  press  and  bar  getting  along? 
Participants:  Ernest  John  Watts,  dean; 
and  David  Stolberg,  assistant  general 
editorial  manager,  Scripps-Howard 
Newspapers. 

12:45-2:15  p.m. — Luncheon.  The  Law 
(Part  3)  Speaker:  Attorney  General  Ben¬ 
jamin  Civiletti.  Questioners:  Gilbert 
Cranberg,  editorial  page  editor,  Des 
Moines  Register;  Paul  Kritzer,  editor 
and  publisher,  Waukesha  Freeman; 
Tony  Day,  editorial  page  editor,  Los 
Angeles  Times.  Moderator:  Charles 
Bailey,  editor,  Minneapolis  Tribune. 

2:30-3:45  p.m. — The  Law  (Part  4)  The 
rights  of  others.  Participants:  William 
Small,  NBC  News;  Simon  Michael 
Bessie,  Harper  &  Row;  Judith  Krug, 
American  Library  Association;  and 
Bishop  John  T.  Walker,  the  Episcopal 
Church.  Moderator:  Anthony  Lewis, 
columnist.  New  York  Times. 

4-5  p.m. — The  Washington  Novel. 
Particpants:  Authors  Barbara  Howar, 
William  Safire,  Les  Whitten  and  Abigail 
McCarthy.  Moderator:  Howard  Simons, 
managing  editor,  Washington  Post. 

7-10  p.m. — Party  sponsored  by  the 
Washington  Press  Club  to  benefit  the 
Reporters  Committee  for  Freedom  of  the 
Press.  Rotunda  of  Pension  Building. 

Thursday,  April  10 

9:30-10:25  a.m. — Politics  (Part  3) 
Spieaker:  G.O.P.  candidate  John  Ander¬ 
son.  Questioners:  Janet  Chusmir,  asst, 
managing  editor,  Miami  Herald;  John 
Craig,  editor,  Pittsburgh  Post-Gazette; 
and  W.  Davis  (Buzz)  Merritt,  executive 
editor,  Wichita  Eagle  and  Beacon .  Mod¬ 


erator:  Larry  Jinks,  editor,  San  Jose 
Mercury  and  News. 

10:30-11:45  a.m. — Intelligence. 
Speaker:  Admiral  Stansfield  Turner,  di¬ 
rector  of  the  CIA.  Questioners:  Robert 
Bartley,  editor.  Wall  Street  Journal: 
John  Siegenthaler,  publisher,  Nashville 
Tennessean;  and  Frank  McCulloch, 
managing  editor,  the  Sacramento  Bee; 
Moderator:  Richard  D.  Smyser,  editor, 
the  Oak  Ridger. 

12:45-2:30  p.m. — Luncheon.  Foreign 
Affairs  (Part  1)  Speaker:  Dr.  Henry  Kis¬ 
singer.  Questioners:  Loren  Ghiglione, 
editor,  Southhridge  Evening  News;  Jim 
Hoagland,  foreign  editor,  Washington 
Post;  and  Vermont  Royster,  columnist. 
Wall  Street  Journal.  Moderator:  Murray 
Gart,  editor,  Washington  Star. 

3- 3:50  p.m.  Foreign  Affairs  (Part  2) 
Speaker:  Dr.  Zbigniew  Brzezinski,  assis¬ 
tant  to  the  President  for  national  security 
affairs.  Questioners:  Karen  House,  dip¬ 
lomatic  reporter.  Wall  Street  Journal; 
A.M.  Rosenthal,  executive  editor.  New 
York  Times;  and  Joseph  Sterne,  editor, 
Baltimore  Sun. 

4- 4:50  p.m. — Speaker:  Bob  Bergland, 
Secretary  of  Agriculture. 

6:30  p.m. — Reception. 

7:30  p.m. — Banquet.  Speaker:  proba¬ 
bly  the  President.  Dancing. 

The  program  chairman  for  this  year’s 
convention  is  Michael  Gartner,  editor, 
Des  Moines  Register. 

Gannett  forms 
group  to  study 
new  ventures 

Establishment  of  a  research  and  de¬ 
velopment  task  force  on  new  ventures 
for  (jannett  Co.,  Inc.  and  appointment  of 
two  new  general  executives  to  the  staff 
were  announced  by  Allen  H.  Neuharth, 
chairman  and  president. 

The  new  appointees  are: 

Larry  Sackett,  30,  formerly  director  of 
operations  for  the  International 
Herald-Tribune  in  Paris,  Zurich  and 
London. 

Frank  Vega,  31,  formerly  circulation 
director  of  Gannett’ s  Oakland  (Calif.) 
Tribune  and  Eastbay  TODA  Y. 

Neuharth  said  Sackett  and  Vega  will 
join  these  other  members  of  the  new  ven¬ 
tures  group: 

Thomas  Curley,  31,  Gannett  director 
of  research. 

Paul  Kessinger,  29,  Gannett  marketing 
assistant. 

Named  coordinator  of  the  group’s  ac¬ 
tivities  is  Vince  Spezzano,  president  of 
the  Gannett  Southeast  Newspaper 
Group  and  publisher  of  TODAY  in 
Cocoa,  Florida. 

Neuharth  said  the  task  force  “will 
explore  any  and  all  possibilities  for  new 
ventures  in  the  entire  communications 
field  which  might  even  better  serve  read¬ 
ers,  advertisers,  viewers  or  listeners.’’ 
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Tom  Winship: 


ASNE  president-elect 


By  I.  William  Hill 

What  sort  of  a  newsman  is  this 
Thomas  Winship,  this  sachem  of  the 
Boston  Globe,  this  unpredictable  per¬ 
sonality  slated  within  the  week  to  be¬ 
come  president  of  the  American  Society 
of  Newspaper  Editors  at  its  April  7-10 
convention  in  Washington,  D.C.? 

Well,  for  starters: 

Tom  Winship  likes  young  firebrands  in 
his  newsroom.  He  once  said  “Anyone  on 
a  newspaper  who  is  over  26  is  middle- 
aged.” 

It  must  work.  Since  Winship  became 
editor  of  the  Globe  in  1965,  at  the  age  of 
45,  he  has  changed  the  newspaper  from 
what  was  described  as  “having  the  verve 
and  character  of  a  last  year’s  New  Haven 
Railroad  timetable”  to  what  is  often  re¬ 
ferred  to  as  one  of  the  ten  best  newspa¬ 
pers  in  the  country. 

It’s  been  said  Winship’s  never  made 
up  a  front  page,  that  the  headlines  he 
writes  seldom  fit  and  that  it’s  easy  to  find 
a  better  copy  reader.  Nevertheless  a 
member  of  the  staff  of  the  New  York 
Times  has  said  “Tom  Winship  is  the  best 
newspaper  editor  in  the  country,  bar 
none.” 

Under  Winship,  the  Globe  has  been 
called  “permissively  edited,”  a  “writ¬ 
er’s  paper,”  one  almost  left  to  its  re¬ 
porters  to  run.  But,  under  Winship,  the 
Globe  has  won  five  Pulitzer  prizes — two 
for  investigative  reporting,  two  for  edito¬ 
rial  cartoons,  and  one  for  meritorious 
public  service  in  its  “massive  and  bal¬ 
anced  coverage”  of  Boston  school  de¬ 
segregation. 

Winship  is  what  astrologers  call  “a 
moon  child.”  He  was  bom  July  1,  1920  in 
Cambridge,  Mass.,  almost  in  the  shadow 
of  the  Harvard  towers  in  which  he  was 
later  to  major  in  anthropology  before 
being  graduated  in  1942. 

Meantime  a  cousin  brought  Winship 
an  acquaintance  with  a  girl  newly  trans¬ 
ferred  from  Vassar  to  Radcliffe — Eliza¬ 
beth  S.  Coolidge.  On  September  15, 
1942,  Tom  and  Beth  were  married. 
Today  they  have  four  children — two 
boys  and  two  girls. 

From  1942  to  1945,  Winship  served  in 
the  United  States  Coast  Guard,  taking 
part  in  the  invasions  of  both  Normandy 
and  southern  France. 

Coming  home,  he  went  to  work  as  a 
reporter  for  the  Washington  Post.  The 
resume  in  his  files  says  he  covered  “poli¬ 
tics  and  urban  renewal.” 

Here,  however,  is  what  Winship’s 
close  friend,  syndicated  columnist  Mary 
McGrory,  who  joined  the  staff  of  the 
Washington  Star  at  about  the  same  time, 
has  to  say  about  Winship  in  those  days: 

“When  I  first  met  Tom  Winship  he 
was  an  irresistibly  friendly,  skinny,  red¬ 
headed  kid  chasing  fires  for  the  Post.  I 
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had  no  idea  he  would  become  one  of  the 
best  editors  of  our  time  and  make  the 
Boston  Globe  the  first  paper  in  New  Eng¬ 
land.  I  should  have  known.  He  carried  a 
little  notebook  around  and  wrote  every¬ 
thing  in  it — story  ideas,  lines  he  liked, 
notes  to  send  clippings  to  people.  Noth¬ 
ing  obviously  fell  through  the  cracks.” 

That  little  notebook  may  be  one  of  the 
Winship  secrets.  Women's  Wear  Daily 
has  suggested  that  Winship  has  never 
been  above  “lifting  ideas”  in  an  attempt 
to  make  his  newspaper  great,  ideas  such 
as  “the  makeup  of  the  old  New  York 
Herald  Tribune"  or  the  fact  “a  good 
newspaper  doesn’t  have  to  be  dull.” 

Those  might  have  been  among  Win¬ 
ship’s  notes,  along  with  countless  others. 

“Tom  never  lets  go  of  an  idea,”  Beth 
Winship  will  tell  you.  “He’s  got  a  mind 
for  detail  and  he’s  determined,  and  he’s 
still  making  those  notes.” 

In  the  mid-fifties,  after  a  few  years  on 
the  Post,  Winship  temporarily  turned  his 
back  on  journalism  to  serve  as  secretary 
to  former  U.S.  Senator  Leverett  Sal- 
tonstall  of  Massachusetts.  By  1956,  he 
was  back  and  busy  with  his  notebook  as 
Washington  correspondent  for  the  Bos¬ 
ton  Globe.  He  was  now  working  for  his 
father,  Laurence  L.  Winship,  who  had 
become  Globe  editor  in  1955,  after  work¬ 
ing  on  the  staff  beginning  in  1912,  and 
serving  as  managing  editor  from  1937  till 
he  took  over  the  top  spot. 

In  1958,  he  was  called  back  to  Boston 
and  given  a  job  that  was  a  new  one  for 
the  Globe — metropolitan  editor,  then  as¬ 
sistant  managing  editor  for  features. 

Writing  in  Boston  magazine,  in  May, 
1971,  former  Associated  Press  writer 
George  V.  Higgins  had  this  to  say  about 
Winship  as  an  impresario  for  features: 

“The  spectrum  of  appropriate  features 
was  swiftly  clarified:  stories  about  the 


Winship 

shortage  of  shoeshine  parlors  in  the  met¬ 
ropolitan  area,  and  coverage  of  Harvard 
students,  faculty,  administrators,  club 
stewards,  faithful  retainers,  athletic  con¬ 
tests,  accomplishments,  interests  and 
concerns  so  thorough  as  to  rival  that  ac¬ 
corded  the  Second  World  War.” 

Higgins’  satire  was  even  more  biting  in 
describing  Winship’s  becoming  manag¬ 
ing  editor  in  1%2.  He  wrote: 

“The  managing  editor  is  supposed  to 
run  the  newspaper  entirely,  to  extract 
the  best  from  his  editing  editors  and  to 
see  they  get  the  best  out  of  their  report¬ 
ers  and  rewritemen.  He  is  expected  to 
arrange  the  product  in  some  sort  of  or¬ 
der,  putting  the  most  important  things  at 
the  front  of  the  paper  and  the  less  impor¬ 
tant  things  at  the  back  .  .  . 

“Appraised  by  these  standards,  Win¬ 
ship’s  performance  as  managing  editor 
underwhelmed  newsmen  of  traditional 
values.  No  one  recalls  that  he  ever  made 
up  page  one.  His  suggested  headlines 
seldom  fit.  Many  staffers  felt  he  could 
not  write,  and  he  was  said  to  be  ineffec¬ 
tual  as  a  copy  editor,  uninspiring  as  a 
directing  editor  .  .  .” 

Was  Winship  bothered  by  this  kind  of 
fun-poking  notoriety?  Not  at  all.  It  was 
he  himself  who  called  E&P’s  attention  to 
the  Higgins  story. 

In  1965,  Tom  Winship  took  over  from 
his  father  as  editor  of  the  Globe  and 
began  its  conversion  to  what  led  Wo¬ 
men’s  Wear  Daily  six  years  later  to  carry 
this  headline:  “Boston  Globe:  Full  of 
Beans,  Brashness.” 

What  enabled  Winship  to  convert  the 
Globe’s  ‘timetable’  quality  to  liveliness? 
Many  think  it  was  his  hiring  policy.  Usu¬ 
ally,  to  get  on  the  staff  of  a  newspaper  as 
big  as  the  Globe,  the  aspirant  has  to 
spend  five  or  ten  years  covering  fires  and 
(Continued  on  page  30) 
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New  facility  for  nation’s 
largest  journalism  school 


Bid  to  open  trial 
denied  by  new  judge 

The  Rapid  City  (S.D.)  Journal  has  lost 
another  round  in  its  continuing  fight  with 
South  Dakota  courts  over  the  closing  of  a 
preliminary  hearing  in  a  murder  case. 

On  March  4,  the  state  Supreme  Court 
refused  to  hear  the  Journal’s  request  to 
open  the  transcript  of  the  preliminary 
hearing.  The  request  resulted  from  the 
January  17  decision  of  Circuit  Court 
Judge  Robert  Miller  that  the  transcript 
remain  closed. 

The  controversy  stems  from  the  De¬ 
cember  19,  1979,  preliminary  hearing  of 
two  Black  Hills  State  College  students 
charged  with  the  murder  of  a  fellow  stu¬ 
dent.  The  hearing  was  closed  by  Circuit 
Judge  R.E.  Brandenburg. 

The  Journal  appealed  the  closure  be¬ 
cause  Brandenburg  did  not  grant  the 
newspaper  a  hearing  on  the  closure  deci¬ 
sion.  The  Supreme  Court  ruled  that  the 
newspaper  be  given  a  hearing,  but  that 
decision  was  issued  after  the  conclusion 
of  the  preliminary  hearing. 

As  a  result,  the  Journal  went  to  Judge 
Miller,  who  had  replaced  Brandenburg 
on  the  case,  and  asked  that  the  hearing 
transcript  be  opened  to  the  public. 

Miller  denied  the  request,  saying  there 
was  no  need  to  open  the  transcript  be¬ 
cause  the  press  had  heard  the  testimony 
of  one  defendant  and  that  testimony  dif¬ 
fered  little  from  testimony  in  the  prelimi¬ 
nary  hearing.  Miller  also  said  opening  the 
transcript  could  jeopardize  the  defen¬ 
dants’  right  to  a  fair  trial. 

The  Supreme  Court  upheld  that  ruling 
by  refusing  to  hear  the  Journal’s  appeal. 

Newsprint  firm 
sues  publisher 

A  suit  is  pending  in  Hartford  Superior 
Court  against  Journal  Publishing  Com¬ 
pany  and  parent  corporation.  Green 
Manor  Construction  Company,  over  al¬ 
leged  non-payment  of  newsprint  ordered 
for  the  Journal-Inquirer  from  December 
12,  1979,  through  January  1  of  this  year. 

Thomas  A.  Rouse,  attorney  for  Great 
Northern  Nekoosa  Corporation,  charges 
that  Great  Northern  delivered  newsprint 
on  six  separate  occasions  over  the  month 
period,  and  adds  that  two  letters  were 
sent  to  the  Journal  Publishing 
Company — one  on  February  4  and 
another  on  February  14 — but  “The  Jour¬ 
nal  has  failed  to  and  refused  to  pay  this 
sum.’’ 

Statehouse  bureau 

The  Fort  Lauderdale  (Fla.)  News  and 
Sun-Sentinel  have  opened  a  news  bureau 
at  Tallahassee  with  Dennis  G.  Brown  as 
chief.  He  moved  to  Florida  from  Au¬ 
gusta,  Maine,  where  he  was  state  news 
editor  for  UPl.  He  is  a  1976  graduate  of 
Michigan  State  University. 
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The  University  of  Florida’s  College  of 
Journalism  and  (Communications,  the  na¬ 
tion’s  largest,  has  moved  into  a  new  $6 
million  building  in  Gainesville. 

The  three-story  structure  contains 
100,000  square  feet  and  will  house  three 
operational  radio  stations  and  a  Public 
Broadcasting  System  television  station. 
All  are  used  as  student  laboratories  and 
serve  a  15-county  area. 

The  building  has  17  classrooms  and  the 
150-seat  Gannett  Teaching  Auditorium 
that  can  also  be  used  to  videotape  in¬ 
structional  programs.  The  auditorium  is 
named  in  honor  of  the  Frank  F.  Gannett 
Newspaper  Foundation,  which  gave  the 
college  an  original  $1  million  that  led  to 
construction  of  the  building.  There  is 
also  the  Allen  H.  Neuharth  Library,  with 
110  study  spaces,  named  for  the  chair¬ 
man  and  president  of  Gannett  Co.,  Inc., 
and  of  the  American  Newspaper  Pub¬ 
lishers  Association. 

The  college  enrolls  more  than  1,100 
students  and  last  year  graduated  495, 
both  the  highest  number  in  the  nation.  It 
offers  degrees  in  accredited  programs  of 
journalism,  broadcasting,  advertising 
and  public  relations. 

In  its  new  facility  the  college  will  have 
an  editing  lab  with  16  video  display  ter¬ 
minals  and  will  be  connected  with  the 
New  York  Times  owned  Gainesville  Sun 
with  a  Telerama.  Students  have  written 
and  edited  sections  of  the  daily  newspa¬ 
per  for  18  years.  There  are  three  report¬ 
ing  laboratories  with  20  typewriters  in 
each  as  well  as  laboratories  for  graphics, 
advertising  and  advanced  reporting.  Pho¬ 
tography  laboratories  include  color 
facilities,  and  enlarging  stations  for  24. 

In  addition  to  42  offices  for  faculty 
members,  the  building  will  house  rooms 
for  14  graduate  assistants,  a  graduate  re¬ 
search  center  and  offices  for  the  Florida 
Freedom  of  Information  Clearing  House. 

The  new  building  was  constructed 
from  state  funds  after  almost  $2  million 
dollars  had  been  raised  from  newspa¬ 
pers,  foundations,  television  stations, 
and  individuals.  That  money  was  con¬ 
verted  to  an  endowment  for  academic 
enrichment  and  with  almost  $1  million 
more  in  scholarship  endowments  brings 
total  endowments  in  the  college  to  al¬ 
most  $3  million,  second  highest  in  the 
nation.  Syracuse  has  the  nation’s  largest 
journalism  endowment  and  is  second  to 
University  of  Florida  in  enrollment  and 
number  of  annual  graduates. 

University  of  Florida  students  have 
won  team  first  place  in  the  William  Ran¬ 
dolph  Hearst  Foundation  national  writ¬ 
ing  competition  eight  of  eighteen  years. 

Dean  Ralph  Lowenstein,  in  moving 
into  the  new  building,  said,  “1  hope  we 


can  accomplish  as  much  in  this  beautiful 
new  facility  as  the  college  has  ac¬ 
complished  in  its  relatively  short  31 
years.’’ 

The  college,  then  a  School,  was 
founded  in  1949  by  Rae  O.  Weimer, 
long-time  Scripps-Howard  newspa¬ 
perman  and  managing  editor  of  PM,  New 
York’s  wartime  tabloid.  It  has  had  only 
one  other  dean,  John  Paul  Jones.  Both 
reside  in  Gainesville. 

ITU-Guild  merger 
not  likely  in  1980 

It  is  extremely  unlikely  that  the  pro¬ 
posed  merger  between  the  Newspaper 
Guild  and  the  International  Typographi¬ 
cal  Union  will  take  place  this  year,  ac¬ 
cording  to  Guild  president  Charles  Per- 
lik,  Jr. 

Perlik  said  the  Guild  and  the  ITU  have 
still  not  resolved  all  the  problems  of 
completing  the  merger  agreement  and 
now  it  appears  increasingly  unlikely  that 
a  full  merger  proposal  can  be  completed 
in  time  for  action  by  Guild’s  Interna¬ 
tional  Executive  Board,  which  meets 
April  28-May  2. 

In  order  for  the  merger  proposal  to  the 
Guild  membership  for  a  final  vote,  the 
proposal  must  first  be  approved  by  the 
Guild’s  lEB  and  then  by  the  convention 
delegates  in  June. 

“If  we  don’t  succeed  in  meeting  that 
timetable,  I  am  prepared  to  recommend 
that  the  convention  reaffirm  its  previous 
mandates  that  we  continue  to  pursue 
negotiations  for  a  merger  agreement,’’ 
Perlik  said.  “I  assume  that  the  ITU  is 
prepared  to  do  likewise.” 

Boston  reporter 
faces  jail  term 

Middlesex  County  (Mass.)  Superior 
Court  Judge  Rudolph  Pierce  March  24 
found  Boston  Herald  American  reporter 
Paul  W.  Corsetti,  30,  in  civil  contempt  of 
court  and  ordered  him  to  jail  after  twice 
refusing  to  testify  before  a  grand  jury 
investigating  a  1978  Lowell,  Mass.,  mur¬ 
der. 

The  judge,  however,  postponed  the  in¬ 
carceration  for  seven  days  to  allow  time 
for  appeal  filing  by  Corsetti’s  counsel, 
Atty.  Thomas  C.  Troy. 

Corsetti  refused  to  testify  about  his  in¬ 
terviews  with  a  suspect,  contending  that 
doing  so  would  violate  what  he  labeled  a 
reporter’s  1st  Amendment  rights  to 
gather  news  freely  without  fear  of  being 
used  as  an  investigative  arm  of  law- 
enforcement  agencies. 
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Allen  H.  Neuharth 
Library 


Neuharth  has  a  look  at  the  first  book  he  donated  to 
the  library. 


University  names  iibrary 
in  honor  of  Neuharth.  .  . 

Al  Neuharth  and  his  family  tour  the  University 
of  Florida's  new  journalism  library  during 
ceremonies  in  Gainesville. 

The  Gannet  Co.  chairman  and  president  is 
completing  his  term  as  chairman  of  the 
American  Newspaper  Publishers  Association 
later  this  month. 


lien  H.  Neuhart; 
Library 


The  Commons  of  the  new  journalism  library  building 


The  family  group  tours  the  building. 


has  a  glass  ceiling. 
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Cost  and  revenue  study 


Profits  of  35,000-circ.  daily  top  $1  million 


With  an  increase  in  operating  revenue 
of  I0.9%  and  an  increase  in  operating 
expenses  of  12.5%,  E&P’s  “average” 
35,000-circulation  daily  newspaper 
pushed  its  after-tax  profits  up  9.2%  going 
over  a  million  dollars  for  the  first  time. 

This  seven-day  newspaper  which  E&P 
has  chronicled  since  1972  had  increases 
in  all  revenue  classifications  last  year  ex¬ 
cepting  preprints.  Its  advertising  linage 
was  ahead  in  all  classifications  excepting 
national  and  while  circulation  revenue 
increased  the  number  of  copies  sold  fle- 
clined  from  35.206  to  35,042.  Higher  cir¬ 
culation  and  advertising  rates  were  effec¬ 
tive  during  the  year. 

Local  advertising  provided  694,683 
inches  compared  to  655,699  inches  the 
previous  year.  Revenue  per  inch  was 
$3.64  compared  to  $3.35.  National  adver¬ 
tising  provided  56,320  inches  compared 
to  57,784  the  previous  year.  Revenue  per 
inch  was  $4.66  compared  to  $4.35  in 
1978.  Classified  accounted  for  315,954 
inches  compared  to  298,933  the  previous 
year  and  revenue  per  inch  was  $3.84 
compared  to  $3.62. 

All  expense  items  showed  increases 
during  the  year  led  by  newsprint  which 
was  up  20.6%.  This  was  the  second  year 
in  a  row  that  newsprint  cost  was  up  more 
than  20%.  Editorial  department  expense 
was  up  18.3%.  It  had  increased  18.7% 
the  previous  year. 

Circulation  revenue  per  1,000  copies 
was  $149.30  compared  to  $135.58  in 
1978.  Paper  and  ink  costs  per  1000  copies 
went  from  $65.50  in  '78  to  $74.38  last 
year.  (The  report  for  1978-77  appeared 
May  12,  1979.) 

Classified  produced 
$1.2  billion  in  ’79 

Classified  employment  advertising  in 
daily  newspapers  increased  25.7%  in 
1979  over  the  year  before  and  amounted 
to  more  than  $1.2  billion,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 
The  employment  category  produced 
26.3%  of  all  classified  in  1979  as  com¬ 
pared  to  24.5%  in  1978. 

Other  categories  increased  as  follows 
last  year:  real  estate,  17.3%  to  mroe  than 
$1.3  billion;  automotive,  12.3%  to  nearly 
$1.2  billion,  and  the  rest,  '3.9%  to  $912 
million.  Real  estate  produced  28.7%  of 
all  classified  both  last  year  and  the  year 
before;  automotive  25.3%  versus  26.4%, 
and  other  categories  19.7%  versus 
20.4%. 

Overall,  classified  advertising  in  daily 
newspapers  increased  17.3%  in  1‘'79  and 
exceeded  $4.6  billion. 


1979 

1978  (decrease)  I 

Revenue 

Advertising — Local 

$2,526,124 

$2,198,787  14.9 

National 

262,387 

251,351 

4.4 

Classified 

1,141,447 

1,014,687  12.5 

Legal 

70,444 

66,717 

5.6 

Preprints 

416,258 

427,025 

(2.5) 

Total 

$4,416,660 

$3,958,567  1 1 .6 

Circulation 

1 ,883,491 

1,718,302 

9.6 

Other  Operating  Revenue 

172,684 

_ 

161,239 

7.1 

Total  Operating  Revenue 

$6,472,835 

$5,838,108 

10.9 

Other  Income 

92,855 

52,605 

76.5 

Total  Revenue 

6,565,690 

5,890,713 

11.5 

Net  Income  Before  Taxes 

$2,017,473 

$1,847,939 

9.2 

Provision  For  Income  Taxes 

968,400 

887,000 

9.2 

Net  Income 

$1 ,049,073 

$  960,939 

9.2 

Operating 

%  Incr  Operating 

Expenses  79 

% 

(Deer)  Expenses  ’78  % 

Newsprint 

938,357 

20.6 

13.1  830,139 

20.6 

Press 

197,791 

4.3 

9.6  180,469 

4.5 

Composing 

299,126 

6.6 

10.3  271,296 

6.7 

Advertising 

608,911 

13.4 

23.2  494,179 

12.2 

Circulation 

443,222 

9.7 

10.5  401,256 

9.9 

Editorial 

803,961 

17.7 

8.6  740,319 

18.3 

General  &  Administration 

540,771 

11.9 

8.7  497,617 

12.3 

Building 

113,422 

2.5 

5.0  108,025 

2.7 

Employee  Benefits 

377,746 

8.3 

13.5  332,837 

8.2 

Depreciation 

189,897 

4.2 

9.7  173,085 

4.3 

Bad  Debts 

35,013 

.8 

158.4  13,552 

.3 

Total  Operating  Expenses 

$4,548,217  100.0 

12.5  $4,042,774 

100.0 

Operating 

Operating 

Expenses  79 

% 

Expenses  '78 

% 

%  of  payroll 

to  total  expense 

Payroll 

1 ,834,370 

40.3  1 ,667,920 

41.2 

Number  of  issues 

360 

360 

Number  of  pages 

11,141 

10,812 

Number  of  columns 

Final  Edition 

89,128 

86,496 

Division  of  space  (inches) 

Paid  Advertising 

1,066,957 

55.0  1,012,416 

53.8 

Reading  —  Promotion 

871,577 

45.0  868,872 

46.2 

Total 

$1,938,534 

100.0  $1,881,288 

100.0 

Revenue 

Department  costs 
Volume  in  inches 
Revenue  per  inch 
%  Cost  of  Securing 


Local 

$2,526,124 

321,605 

694,683 

3.64 

12.7 


Advertising 

National  Classified 


$  262,387 
24,206 
56,320 
4.66 
9.2 


$1,211,891 

103,470 

315,954 

3.84 

8.5 


Total 

$4,000,402 
449,281 
1 ,066,957 

3.75 

11.2 


Note:  Classified  and  legal  combined 


Circulation 

Revenue 

Average  Daily  Circulation 
Revenue  per  1000  copies 
Net  paid 

Paper  and  ink  costs 
per  1000  copies 


35,042 

12,615,240 


$1,883,491 


149.30 


74.38 
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UNITED  FEATURE  SYNDICATE  200  PARK  AVENUE  NEW  YORK.  N.Y.  10017 


Mix  the  adventure  of  Treasure 
Island,  the  humor  of  Mister  Roberts 
and  the  wackiness  of  McHale’s 
Navy  and  you’ve  got  an  idea  of 
what  BRINY  DEEP  is  about. 

Featuring  Briny,  the  unablest  sea¬ 
man  since  Ensign  Pulver,  BRINY 
DEEP  reeks  of  salt  spray,  blown 


spume  and  zany  boat  jokes.  The 
action  takes  place  on  The 
Seahogge  --  a  real  ship  of  fools! 

Your  landlubber  readers  don’t 
have  to  know  the  difference 
between  starboard  and  port  to  be 
swept  away  immediately  by  Briny 
and  the  entire  Seahogge  crew. 


But  see  for  yourself.  We’re  crack¬ 
ing  open  the  champagne  bottles  on 
May  5.  To  get  samples  of  BRINY 
DEEP  now  or  for  information  on 
rates  and  availability  just  call  (212) 
557-2833. 

ANCHORS  AWEIGH! 


News  Council  upholds 
Exxon’s  complaint 


Exxon  Corporation’s  grievance  com¬ 
plaint  against  a  segment  of  NBC  Nightly 
News  (October  16,  1979)  titled  “Dirty 
Oil  and  Dirty  Air”  was  found  warranted 
by  the  National  News  Council. 

The  segment  focused  on  an  Exxon 
marketing  decision  which  cut  sulphur 
fuel  shipments  to  Florida  Power  &  Light 
and  how  the  decision  had  affected  air 
quality  in  Florida. 

The  complaint  contended  the  segment 
was  permeated  by  “factual  error,  the 
selective  use  of  information,  lack  of 
perspective  and  the  building  of  effect 
through  innuendo.”  NBC,  according  to 
the  final  Council  action  statement,  in¬ 
sisted  in  part  that  “at  no  time  did  the 
NBC  News  report  suggest  that  Exxon’s 
decisions  were  made  in  an  irresponsible 
manner.” 

After  viewing  the  segment,  the  Coun¬ 
cil  said  it  had  “received  a  different  im¬ 
pression”  and  concluded: 

“Perhaps  that  suggestion  was  uninten¬ 
tional.  But  news  broadcasters  (or  for  that 
matter  news  writers)  who  seek  to  com¬ 
press  complex  stories  are  not  relieved  of 
the  obligation  to  be  reasonably  fair  just 
because  time  and  space  limitations  make 
their  task  harder.” 

The  Exxon-NBC  vote  was  7  concur¬ 
ring,  4  dissenting,  1  abstaining  with  dis¬ 
sent  filet  jy  Lawson  with  Huston  con¬ 
curring. 

The  News  Council,  in  its  Freedom  of 
the  Press  discussions,  stated  it  is  “deep¬ 
ly  disturbed  by  the  official  disclosure 
that  the  Central  Intelligence  Agency  has 
repudiated  its  commitment  to  prohibit 
use  of  journalists  affiliated  with  Ameri¬ 
can  news  organizations  in  any  of  its  es¬ 
pionage  or  intelligence  activities.” 

The  statement  cited  a  policy  directive 
issued  in  November  30,  1977,  by  the  cur¬ 
rent  CIA  director.  Admiral  Stansfield 
Turner,  that  the  CIA  would  not  enter 
into  any  relationship  with  journalists 
“for  the  purpose  of  conducting  any  intel¬ 
ligence  activities”  and  forbade  the 
agency  from  using  “the  name  or  facilities 
of  any  U.S.  news  media  organization  to 
provide  cover”  for  its  agents  or  actions. 

The  Council  further  noted  that  in  tes¬ 
timony  before  the  Senate  Select  Commit¬ 
tee  on  Intelligence,  Admiral  Turner  dis¬ 
closed  authorization  since  1977  of  a 
“very  limited”  number  of  waivers 
breaching  the  general  banthat  sup¬ 
posedly  rules  out  employment  of  jour¬ 
nalists  among  others.  The  Council  add¬ 
ed:  “Admiral  Turner  has  declined  to 
specify  publicly  how  many,  if  any,  of 
these  waivers  have  directly  affected  the 
press  and  the  CIA  has  asserted  in  a  sub¬ 
sequent  ‘clarification’  of  his  testimony 
that  none  of  the  waivers  was  actually 
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used.  But  the  Carter  Administration  has 
joined  the  CIA  in  resisting  inclusion  in  a 
new  Congressional  charter  for  the  intelli¬ 
gence  agency  of  a  statutory  ban  embody¬ 
ing  the  prohibition  now  theoretically  in 
effect  by  administrative  order.” 

The  News  Council  concluded  it  has 
always  recognized  the  country's  need  for 
an  effective  Central  Intelligence  Agency. 
“But  that  need  must  not  be  met  through 
practices  that  make  inescapable  a  de¬ 
struction  of  public  confidence  in  the  in¬ 
tegrity  of  the  press  as  an  independent 
instrument  of  public  information  free 
from  government  manipulation. 

“A  revival  of  the  possibility  that  the 
CIA  is  using  journalists  as  gatherers  of 
intelligence  or  purveyors  of  propaganda 
would  not  only  expose  all  reporters  in 
many  parts  of  the  world  to  personal  peril 
but  also  would  undermine  the  credibility 
of  news  in  ways  subversive  of  democ¬ 
racy.  The  CIA  was  right  to  recognize 
that  danger  in  its  policy  directive,  but  it 
has  shown  itself  a  slack  guardian  in  a 
field  where  no  slightest  deviation  from 
strict  separation  of  journalism  and  intel¬ 
ligence  functions  is  thinkable.  The 
Council  urges  Congress  to  write  an  un¬ 
equivocal  prohibition  into  the  law  estab¬ 
lishing  a  projected  charter  for  the  CIA.” 

The  vote  on  the  formal  CIA  statement 
was:  Concurring — Ghiglione,  Huston, 
Lawson,  McKay,  Otwell  and  Pulitzer. 
Dissenting — Brady,  Miller,  Rusher.  Ab¬ 
staining — Cooney,  Isaacs,  and  Roberts. 

Miller,  in  filing  a  dissent,  stated:  “I  do 
not  want  to  encourage  the  CIA  to  recruit 
reporters  or  encourage  reporters  to  be 
recruited  by  the  CIA.  But  I  am  opposed 
to  extending  any  invitation  to  any  legisla¬ 
tive  body  to  encourage  any  legislation 
affecting  the  press.” 

The  National  News  Council  fiscal 
year  has  a  shortfall  of  about  $40,000 
in  its  $320,000  budget,  and  executive 
director  William  B.  Arthur  said  efforts 
are  continuing  to  overcome  the  situation. 

The  problem,  in  part,  is  due  to  the 
end  of  the  Twentieth  Century  Fund’s 
final  3-year  grant  of  $100,000  annually. 
Overall  since  the  founding  of  the  Council 
the  Twentieth  Century  Fund  has  granted 
$600,000  to  its  establishment  and  opera¬ 
tion.  The  Council  was  created  by  a 
Twentieth  Century  Fund  Task  Force. 
Another  major  funder  is  the  John  and 
Mary  R.  Markle  Foundation. 

Arthur  said  the  Council  projects  that 
eventually  40  percent  of  its  funding  will 
come  from  the  media.  Presently  more 
than  30  media  organizations  contribute. 

Following  the  March  sessions,  Ned 
Schnurman,  an  associate  director  for 
the  Council  since  its  founding  in  1973, 
announced  his  resignation  to  pursue 


PROMOTED — Ray  Koupal,  31,  vice 
president  of  finance  for  the  Morristown 
(N.J.)  Daily  Record,  has  been  promoted 
to  executive  vice  president.  Koupal  will 
be  director  of  operations:  business,  fi¬ 
nancial,  administrative  and  production 
activities.  According  to  Norman  B.  Tom¬ 
linson,  publisher  who  announced  the 
promotion,  the  change  is  intended  to 
solidify  operating  units.  Tomlinson  will 
oversee  editorial  content  and  coordi¬ 
nate  advertising  and  circulation  market¬ 
ing  and  corporate  development.  Koupal 
joined  the  Record  three  years  ago  as 
.controller  and  previously  worked  for  the 
Minneapolis  (Minn.)  Star  and  Tribune 
Co. 


interests  in  various  aspects  of  public 
broadcasting  and  television.  He  will 
serve  as  creative  director  for  a  public 
television  program  on  the  press  and  the 
public.  No  replacement  has  been  named 
as  yet. 

Special  report 
on  road  dangers 

The  St.  Albans  (Vt.)  Daily  Messenger 
on  March  11  published  a  16-page  tabloid 
section  titled,  “Franklin  County  Road 
Dangers  Report.” 

The  special  section  was  the  result  of  a 
Messenger  survey  which  asked  readers 
to  pinpoint  dangerous  traffic  areas  in  the 
newspaper’s  Franklin  County,  Vermont 
distribution  area  (circulation-4, 000). 

Complaints  about  nearly  100  danger¬ 
ous  intersections,  road  curves,  and  rail¬ 
road  crossings  were  received.  The  tab¬ 
loid  report  included  photographs  and 
maps  of  the  worst  of  those  areas  and  a 
brief  description  of  the  dangers  at  each. 

Local  advertisers  participated  in  the 
project.  The  tabloid  edition  was  sent  to 
State  Legislators,  the  Vermont  Trans¬ 
portation  Department,  and  the  gover¬ 
nor’s  office. 

The  State  of  Vermont  had  a  record 
rate  of  fatal  highway  accidents  in  1979. 
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A  perfect  day  for  a  marriage. 


On  April  10,  1979,  venom¬ 
ous  dark  gray-green  clouds 
spewed  killer  tornados  down 
onto  Wichita  Falls,  Texas. 
After  what  seemed  like 
hours,  the  twisters  snaked  on, 
leaving  the  city  paralyzed. 

No  power.  No  communi¬ 
cation.  In  fact,  almost  no  city. 
Now  was  the  time  for  plan¬ 
ning  the  wedding. 

Dallas  Times  Herald  report¬ 
ers  on  the  scene  discovered 


that  the  town  was  without  a 
newspaper.  Cut  off  from  the 
outside  world. 

So,  quickly  the  staff  in  the 
field,  as  well  as  in  downtown 
Dallas,  began  preparing  a 
newspaper  for  the  city  of 
Wichita  Falls. 

Publishing  a  special  edi¬ 
tion  between  newspapers  140 
miles  apart  can  be,  even  in 
the  best  of  times,  a  stormy 
relationship. 


But  the  Times  Herald  and 
the  Wichita  Falls  Times 
worked  together  around  the 
clock,  so  that  by  the  next 
afternoon  Wichita  Falls 
had  news.  They  could  read 
that  they  had  actually  made 
headlines. 

We  undertook  this  project 
for  people  140  miles  away, 
because  we’re  committed  to 
news.  All  the  news  —  for  bet¬ 
ter  or  worse. 


Dallas  Times  Herald 

The  newspaper  Dallas  can  be  proud  of. 


For  home  delivery  call  744-6100 


Ward’s  retail  ad  chief 
says  newspapers  work 


While  voters  were  lining  up  at  the  polls 
during  the  Illinois  primary  March  18, 
Gene  Schaefer  cast  his  vote  for  Mont¬ 
gomery  Ward’s  favorite  advertising  me¬ 
dium;  newspapers. 

But  he  warned  his  listeners  during  a 
Chicago  meeting  of  the  Newspaper  Ad¬ 
vertising  Sales  Association  that  dailies 
would  have  to  strengthen  their  platforms 
if  they  want  to  remain  incumbent. 

“Much  of  newspapers’  circulation 
falls  out  of  our  marketing  area — which 
we  normally  consider  anything  within  a 
five-mile  radius  of  a  shopping  center,’’ 
the  Ward’s  retail  advertising  manager/ 
operations  declared. 

Although  Ward’s  spent  an  estimated 
$123  million  on  newspapers  in  1979,  its 
1980  figures  remain  confidential.  But 
Schaefer  did  say  83%  of  its  current  ad 
budget  is  earmarked  for  print  (dailies, 
shoppers,  direct  mail,  etc.),  with  the  re¬ 
maining  17%  going  to  broadcast. 

Schaefer  said  Ward’s  has  “dramati¬ 
cally  stepped  up  its  use  of  broadcast  in 
the  past  seven  years,”  to  reach  new  cus¬ 
tomers  and  to  increase  the  readerships  of 
its  print  ads. 

“When  a  mix  broadcast  and  print  are 
used,  the  results  are  outstanding,”  he 
said. 


Direct  mail  also  plays  an  important 
part  in  the  company’s  marketing 
strategy,  the  executive  added,  “because 
it’s  a  change  of  pace,  we  can  direct  it  to 
our  best  customers,  and  sometimes  the 
local  newspaper  is  overpriced  or  does 
not  adequately  cover  the  market  we  want 
to  reach.” 

Promising  that  the  retailer  will  con¬ 
tinue  to  invest  heavily  in  dailies  as  its 
sales  increase,  Schaefer  ticked  off  a  list 
of  areas  newspapers  should  be  examin¬ 
ing:  do  the  have  an  effective  means  of 
reaching  non-readers;  are  they  seriously 
concerned  about  competitive  media  and 
working  to  combat  them;  are  they  offer¬ 
ing  advertisers  circulation  by  zip  code; 
are  they  improving  their  markets  where 
retailer’s  best  customers  are;  are  their 
rates  for  preprints  reasonable  and  their 
distribution  flexible — or  do  they  raise 
their  prices  every  time  newsprint  goes 
up.  (Wards  corporate  use  of  preprints 
has  doubled  in  the  last  three  years  while 
in  the  regional  markets  the  figure  is  even 
higher.) 

Schaefer  said  Ward’s  is  currently 
finalizing  its  advertising  budgets  for  Fall 
1980.  “Once  they’re  approved,  they’re 
locked  in.  So  let  us  know  about  rate  in¬ 
creases  now .  .  .  because  afterwards  our 


only  choice  is  to  cut  back  and  start  im¬ 
provising  which  is  never  as  effective.  We 
would  truly  appreciate  a  phone  call  now 
instead  of  a  letter  next  September.” 

Labeling  newspapers  the  keystone  to 
Ward’s  marketing  strategy,  Schaefer 
said  no  other  medium  “provides  the  op¬ 
portunity  to  expose  as  many  items  so 
cost  efficiently.” 

He  said  Ward’s  measures  the  ad’s  ef¬ 
fectiveness  simply  by  tabulating  the 
amount  of  merchandise  sold  two  or  three 
days  after  it  runs.  “In  the  pragmatic 
world  of  th9  cash  register,  newspapers 
do  the  job,”  he  said. 

About  50%  of  the  sales  business  gen¬ 
erated  by  an  ad  comes  from  the  same 
department  as  the  advertised  item. 
“From  every  dollar  spent  for  advertised 
merchandise,  we  expect  to  see  another 
dollar’s  worth  of  unadvertised  merchan¬ 
dise,”  Schaefer  said. 

Program  planning 

John  C.  Ginn,  president/publisher, 
Anderson  (S.C.)  Independent  and  Daily 
Mail,  was  appointed  chairman  of  the 
program  committee  for  the  Southern 
Newspaper  Publishers  Association  an¬ 
nual  convention  this  fall  at  Colorado 
Springs.  His  appointment  was  made  by 
Robert  G.  Marbut,  president,  SNPA. 
Ginn  said  the  committee  is  leaning  to¬ 
ward  a  program  that  would  focus  on  poli¬ 
tics  and/or  the  economy.  This  is  the  first 
time  SNPA  has  had  a  program  commit¬ 
tee. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  \we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Do  you  know  that 

Mergenthaler  Linotype  has 
more  composition  systems 
installed  and  operating  world  wide 
than  any  other  system  supplier? 

Our  systems  come  in  all  sizes, 
from  one  terminal  to  over  300,  and 
what’s  more,  we  manufacture  and 
take  total  responsibility  for  them  all, 
from  front  end  to  output  device. 

If  you’re  in  the  market  for  a 
system,  we  would  like  to  talk  to 
you  about  our 
new,  versatile 

System  325  will  be  on  display, 
along  with  our  other  products  in 
Booth  2915  at  Print  ’80. 


For  more  information  on  System  325, 
please  call  Dave  Rue,  Systems  Manager, 
at  (516)  673-4064. 

Mergenthaler 

Linotype 

201  Old  Country  Road 
Melville,  N.Y  11747 


I’d  like  to  learn  more  about  your  eystems. 

Name  _  _  _  _ _ 

Title _  _  _ 

Company _  _  _  _ 

Street  Address  ..  _ _  _  .  _ 


City _  -  _ L-  _  Slate 

Zip  _  Phone  (  )  _ 


iliiiiii' 
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ANIMAL  CRACKERS 
By  Roger  Bollen 

ANNIE 

By  Leonard  Starr 

BRENDA  STARR 
By  Dale  Messick 

BROOM-HILDA 
By  Russell  Myers 

CATFISH 

By  Roger  Bollen  and  Gary  Peterman 
CHARLIE 

By  Charles  Rodrigues 
DICK  TRACY 

By  Chester  Gould,  Allan  Collins 
and  Rick  Fletcher 


MOTLEY’S  CREW 

By  Ben  Templeton  and  Tom  Forman 
RICK  O’SHAY 

By  Mel  Keefer  and  Marian  Dern 
SHOE 

By  Jeff  MacNelly 

WORLD’S  GREATEST  SUPERHEROES 
By  Paul  Levitz,  George  Tuska 
and  Vince  Colletta 

WINNIE  WINKLE 
By  Max  Van  Bibber  and 
Henry  Raduta 


DONDI 

By  Irwin  Hasen 

GASOLINE  ALLEY 
By  Dick  Moores 

GIL  THORP 
By  Jack  Berrill 

KOKY 

By  Mort  Gerberg  and  Richard  O’Brien 
LOLLY 

By  Pete  Hansen 

MOON  MULLINS 
By  Ferd  and  Tom  Johnson 


in  comics,  coiumns  ...  in  writing,  reporting 
. . .  in  cartoons,  entertainment . . .  turn  to  the 


Chicago  Tribune-New  York  Ne«»  Syndicate,  faic. 


ASTROLOGY 
Joyce  Jillson 

BRIDGE 

Goren— by  Charles  Goren 
and  Omar  Sharif 

BUSINESS 

The  Robert  Bruss  Real  Estate 
Feature  Service 
Dan  Dorfman 
Stock  of  the  Week 

COMMENTARY 

The  Dividing  Line— by  Patrick  Buchanan 

The  Andy  Rooney  Column 

Options  (for  women)— by  Beverly  Stephen 

EDITORIAL  CARTOONS 
Dick  Locher 
Jeff  MacNelly 
Bill  Schorr 
Wayne  Stayskal 

ENTERTAINMENT 
Marilyn  Beck 

Country  Music— by  Jack  Hurst 
Rex  Reed 

FOOD/HEALTH 

Food  for  Thought  (nutrition)— by 
Dr.  Jean  Mayer  and  Dr.  Johanna  Dwyer 
House  Call— by  Dr.  G.  Timothy  Johnson 
Dr.  Jock  (sports  medicine)— by 
Dr.  David  Bachman 

One  Great  Dish— by  Roy  Andries  de  Groot 

HOMBDO-IT-YOURSELF 

Energy  Savers 

Home  Workshop  File— by  Larry  Eisinger 
How  (home  care)— by  Lois  Libien  and 
Margaret  Strong 
Needleplay— by  Erica  Wilson 

PANELS 

Charlie— by  Charlie  Rodrigues 
Ching  Chow— by  Henri  Arnold 
Good  News/Bad  News— by  Henry  Martin 
Pot  Shots— by  Ashleigh  Brilliant 
Prime  Time— by  Ben  Templeton  and 
Tom  Forman 

Sporting  Life— by  Tom  Forman  and 
Ben  Templeton 

Thoughts  of  Man— by  Jim  Ivey 
Toppix  (magazine  cartoons)— edited  by 
Ed  Fisher 


MacNelly 


Dr.  Mayer 


PEOPLE 
Jimmy  Breslin 
Liz  Smith 
Suzy 

PETS 

Ask  Your  Vet— by  Dr.  Michael  Fox 

Politics  Today— by  Jack  W.  Germond 
and  Jules  Witcover 
ABC  News-Harris  Survey— by 
Louis  Harris 

PUZZLES/QUIZZES 
Daily  Crossword— edited  by 
Herb  Ettenson 
Sunday  Crossword 

Jumble— by  Bob  Lee  and  Henri  Arnold 

Junior  Jumble 

National  Challenge 

New  York  News  Crossword 

Test  Your  Horse  Sense 

RELIGION 

My  Answer— by  Billy  Graham 
SPORTS 

Gearing  Up  (new  sports  equipment)— by 
Steve  Goldstein 
David  Israel 
Latest  Line 
Mike  Lupica 
Racing  Form  Selections 
Dick  Young 

TRAVEL 

Stephen  Birnbaum 


Dorfman 


KNT  NEWS  WIRE-from  the  resources  of 
the  Knight-Ridder  newspapers,  The 
Chicago  Tribune  and  The  New  York  News. 


Sales  representatives:  John  Matthews, 
West;  Walter  Cone,  East;  Carlton  Woods,  Midwest; 
Ross  Glover,  South;  James  Collins,  Southwest. 


Chicago  Tribune-New  York 
News  Syndicate,  Inc. 


220  East  42nd  Street,  New  York,  N.Y.  10017 


Robert  S.  Reed 
PrtMldent 


Don  Michel 
Editor 


Walter  Mahoney 
Soles  Manager 


212/949-3416 

Pete  Willett 
Director  of  Operation. 


Termination  talks 
allowed  by  judge 

A  federal  judge  denied  a  request  by  the 
Washington-Baltimore  Newspaper  Guild 
for  an  emergency  court  order  to  stop  the 
Washington  Star  from  negotiating  with 
individual  employes  about  resignations 
or  termination  of  their  employment  with 
the  company. 

Judge  Louis  F.  Oberdorfer  ruled  after 
he  was  assured  by  lawyers  for  Star  man¬ 
agement  that  any  such  discussions  would 
be  limited — until  a  further  court 
hearing — to  a  list  of  12  employes  that  the 
Star  said  was  given  to  the  Guild  on 


In  these  times  of  high 


March  3. 

In  court  papers,  the  Star  said  the  list 
covered  12  employes,  represented  by  the 
Guild,  “whose  services  the  Star  felt 
could  be  eliminated  without  serious  in¬ 
jury  to  the  newspaper.”  No  employes 
have  been  discharged,  as  yet,  the  Star 
said. 

Agency  named 

The  Worcester  Telegram  &  Gazette, 
Inc.  has  appointed  Quinn  &  Johnson, 
Boston,  as  advertising  agency. 

The  appointment  was  made  in  con¬ 
junction  with  an  expanded  marketing 
program  currently  underway  at  the  Wor¬ 
cester  newspapers. 


it’s  good  to  know . . . 


ACB’s  Checking 
Proof  Service 
stiti  costs  less-* 


costs  less  than  doing  it  yourseW 


ACB’s  Checking  Proof  Service  is 
still  a  SAVINGS  TO  PUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS- 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  "tear  sheets'.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically,  to  the  agency  or  advertiser. 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money-in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service -all  of  tremendous 
value  to  the  newspaper  industry. 

It's  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service. 


You  ean^t  heat  experience. 


THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office. 


NEW  YORK;  2  Park  Avenue.  10016;  Phone  212/685-7300 
CHICAGO;  434  South  Vtobash  Avenue.  60605,  Phone  312/922-2841 
COLUMBUS,  OHIO;  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS;  52  South  Second  Street.  38103;  Phone  901/526-3281 
SAN  FRANCISCO;  1453  Mission  Street.  94103;  Phone  415/552-6000 


Inland  to  conduct 
$1  million  fund  drive 

Inland  Daily  Press  Foundation  presi¬ 
dent  Davis  U.  Merwin,  publisher, 
Bloomington  (Ill.)  Pantograph,  an¬ 
nounced  at  the  Phoenix  Inland  mid¬ 
winter  meeting  that  the  1980  Foundation 
fund  drive  was  approved  by  the  board  of 
directors. 

“We  are  kicking  off  our  fund  raising 
campaign  today,”  Merwin  told  the  con¬ 
vention.  “We  have  over  $200,000  in 
hand.  We  compute  that  if  each  of  you 
will  contribute  seven  (7)  cents  per  sub¬ 
scriber  per  year  for  three  years — we’ll  be 
home  free.” 

“If  all  Inland  members  will  participate 
with  us  with  a  large  number  of  small 
gifts,  we  will  make  our  goal  of 
$1,000,000. 

Merwin  and  Warren  Wheeler,  presi¬ 
dent,  Schurz  Communications,  South 
Bend,  Ind.,  have  headed  up  the  advance 
fund  raising  campaign  over  the  past  year 
which  collected  the  $200,000  in  contribu¬ 
tions  and  pledges  from  15  Inland  news¬ 
papers,  newspaper  foundations  and  as¬ 
sociate  members. 

To  date  the  Foundation  has  sponsored 
the  Aspen  Institute  for  Newspapers  and 
Business,  several  News-Editorial  semi¬ 
nars,  a  Circulation  seminar.  Future  proj¬ 
ects  for  the  foundation  include  an  “Im¬ 
age”  study  for  small  newspapers,  pat¬ 
terned  after  the  nationwide  survey  last 
year.  It  will  be  conducted  by  the  same 
firm.  Other  projects  will  be  announced 
later,  Merwin  said. 

Blankfort  and  Rebele 
buy  3  Minn,  weeklies 

Mack  Publishing  Co.,  publisher  of 
three  weekly  newspapers  in  Minne¬ 
sota — two  of  them  more  than  100  years 
old — has  been  acquired  by  Rowland  Re¬ 
bele  and  Lowell  Blankfort,  owners  of 
newspapers  in  California  and  Colorado. 

The  newspapers  are  the  105-year-old 
Plainview  News,  the  113-year-old  St. 
Charles  Press  and  the  6 1-y ear-old  Len’/V 
ton  Journal.  They  have  a  total  combined 
paid  circulation  of  6,224  in  southeastern 
Minnesota,  serving  more  than  90%  of  the 
homes  in  their  circulation  area. 

Robert  M.  Mack  will  remain  as  pub¬ 
lisher,  company  president  and  chief 
operating  officer.  He  has  been  publisher 
since  1946  and  his  family  has  been  as¬ 
sociated  with  the  company  since  1903. 
Donald  Moller,  co-publisher,  will  phase 
out  of  the  operation  within  a  few  months. 

Blankfort  and  Rebele  co-own  the 
semi-weekly  Paradise  Post  and  the 
weekly  North  (Monterey)  County  News 
in  California,  and  the  Monte  Vista  Jour¬ 
nal,  Del  Norte  Prospector  and  Center 
Post-Dispatch  in  Colorado. 

Walter  E.  Barnes  was  the  broker  han¬ 
dling  the  transaction. 
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system 

uses 

nosihrer! 


With  the  price  of  silver  going  haywire,  the  way  you 
receive  your  newspictures  can  have  a  significant 
impact  on  your  bottom  line.  Systems  using  dry 
silver  photographic  materials  now  cost  at  least  10c 
a  picture.  Supply  costs  on  dry  silver  paper  alone 
increased  37%  over  the  past  four  months. 

But  UPl’s  exclusive  Unifax  II  System  helps  you  hold 
the  line,  k  uses  no  silver!  Not  just  less  silver ...  none 
at  all!  Unifax  M's  electrostatic  process  delivers 
pictures  at  about  5c  each. 

Unifax  II  delivers  better  pictures! 

Even  if  cost  weren’t  a  factor,  Unifax  II  would  be  your 
best  buy.  Its  high  resolution  produces  crisp  whites, 
jet  blacks  and  64  shades  of  gray  in  between. 


There  are  no  conventional  “scanning  lines” ...  so 
you  can  enlarge  two  and  three  times  up  and  still  get 
sharp,  clear  images. 

The  images  are  permanent,  too  ...without  further 
treatment.  After  years  in  your  library,  they’ll  be  as 
sharp  and  clear  as  the  day  they  were  received. 


UPl’s  Unifax  II  newspictures...  the  more  you  use, 
the  more  you  save!  Switch  over  to  the  Unifax  II 
system  now  and  start  protecting  your  profitability. 
Call  your  local  UPl  representative 
for  details.  ^ 
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Planning  and  buying 
national  advertising 


By  James  G.  King 

Newspaper,  potentially,  is  one  of  the 
most  versatile,  effective  tools  of  the  ad¬ 
vertising  trade.  It  offers  immediate  audi¬ 
ence  penetration,  flexibility  both  in 
terms  of  market  and  timing,  tailoring  of 
copy  by  market,  price/item  advertising 
and  couponing.  It  also  provides  editorial 
surroundings  in  which  to  address  special 
interests  such  as  food,  travel,  business, 
etc. 

Why  then  did  newspapers  only  receive 
7.5%  of  the  total  national  advertising  bill¬ 
ings  in  1978? 

The  usual  drawbacks  cited  by  agencies 
are  ad  clutter,  problems  with  reproduc¬ 
tion,  color  quality  and  varying  size  re¬ 
quirements  from  paper  to  paper. 

A  big  problem  faced  by  media  plan¬ 
ners,  however,  is  lack  of  standardized 
research.  There  are  approximately  50 
audience  research  companies  who,  in 
using  different  methodologies  and  recov¬ 
ery  rates,  produce  different  results. 

These  studies  show  marked  dis¬ 
crepancies  in  readers-per-copy,  demo¬ 
graphics  between  markets  and  even  dif¬ 
ferences  between  papers  within  the  same 
market. 

The  question  arises:  Are  there 
measurable  differences  among  papers  in¬ 
fluenced  by  the  nature  of  the  market, 

(James  G.  King,  vicepresident/media 
director  for  Dailey  &  Associates,  San 
Francisco,  addressed  the  California 
Newspaper  Advertising  Executive  Associ¬ 
ation  on  the  problems  and  potential  of 
national  newspaper  advertisers.) 


competition,  other  media,  lifestyle  of  the 
population,  or  is  it  just  bad  research? 

I  tend  to  agree  with  the  latter.  Up  until 
recently  there  has  either  been  a  diverse 
collection  of  research  inapplicable  to 
standardized  multi-market  planning  or  a 
national  projection  of  R-P-C  and  demos 
based  on  Simmons  (which  I  consider  un¬ 
reliable)  . 

Now,  at  least,  there  is  3-Sigma,  the 
first  broad  syndicated  study  of  the  top  30 
newspaper  markets.  This,  I  believe,  is  an 
encouraging  sign. 

The  need  for  rate  increase  notification 
is  another  large  problem  with  newspaper 
advertising.  Whatever  happened  to  the 
60-day  notice,  the  30-day  notice  or  any 
warning  at  all?  And  I’ve  found  that  na¬ 
tional  representatives  are  not  informed 
about  rate  increases.  Late  notification 
causes  revised  paperwork  which  means 
more  money  and  slower  payment. 

In  the  case  of  local  retail  ads  which 
also  mention  a  national  account  (as  in 
tie-in  promotions),  the  national  product’s 
logo  is  measured  and  charged  per  inch  at 
the  national  rate.  This  is  extremely  inef¬ 
ficient,  creating  additional  billing  proce¬ 
dures  for  an  agency. 

The  newspaper  industry  has  been  at¬ 
tempting  to  improve  its  pricing  system 
through  Newsplan.  Some  80%  of  the  na¬ 
tional  daily  circulation,  or  about  1,000 
papers  in  major  markets,  have  intro¬ 
duced  standardized  discounts.  The  prob¬ 
lems  there  are  that  it  has  not  been  pro¬ 
moted  to  agencies  and  benefits  only 
larger  advertisers  who  can  plan  and  con¬ 
tract  far  in  advance.  On  the  other  hand, 
this  too  is  an  encouraging  sign,  showing 


an  interest  on  the  part  of  newspapers  to 
attract  national  business. 

As  for  the  future,  an  increase  in  news¬ 
paper  chain  ownership  will  help  increase 
uniformity.  Growth  in  special  interest 
editorial,  demographic  editions,  circula¬ 
tion  of  suburban  papers,  and  accessible 
standardized  research  which  can  be  used 
to  plan  a  multi-market  campaign  also  will 
increase  national  advertiser  use  of  news¬ 
papers. 

Further  ahead,  I  see  the  creation  of 
some  kind  of  central  distributing  body 
that  will  offer  a  “one-order,  one-bill” 
system,  satellite  transmission  of  inser¬ 
tions  orders  as  well  as  copy  and  artwork, 
and  national  time  coordination  of  rate 
changes. 

Strike  paper  tops 
45,000  circulation 

The  Audit  Bureau  of  Circulations’  ini¬ 
tial  audit  of  the  strike  newspaper  the 
Wilkes-Barre  {Pa.)  Citizens’  Voice  shows 
a  “total  average  paid  circulation”  for  the 
six  months  ending  December  31,  1979  of 
45,074. 

The  Citizens’  Voice  has  been  operat¬ 
ing  since  the  fall  of  1978,  when 
employees  of  the  Wilkes-Barre  Times 
Leader  went  out  on  strike  and  started 
their  own  daily  newspaper. 

The  Times  Leader  claims  a  circulation 
of  close  to  70,000  daily,  however,  the 
paper  has  not  filed  a  publisher’s  state¬ 
ment  with  ABC  since  1978  and  manage¬ 
ment  recently  agreed  to  a  “voluntary 
temporary  suspension  of  service.” 

This  means  the  Times  Leader,  a  Capi¬ 
tal  Cities  Communications  group  news¬ 
paper,  is  still  a  member  of  ABC  but  that 
no  publisher’s  statements  will  be  filed  or 
audits  conducted  until  “adequate  rec¬ 
ords  have  been  installed  and  main¬ 
tained.” 
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BEST  NEWSPAPER  WRITING/ 1 980.  .  ,  IT’S  ALL  NEW 


BEST 

newspaper 

WRITING 


$595 


Includes  postage  &  handling 
Fla.  residents  add  4  %  sales  tax 
Discounts  on  bulk  orders. 


NEW  WINNERS.  NEW  COMMENTS. 

NEW  CONVERSATIONS  WITH  THE  WRITERS. 

Available  In  June,  BEST  NEWSPAPER  WRmNQ/1980  brings 
together  the  work  of  syndicated  columnist  Ellen  Goodman,  Boston 
Globe,  Cynthia  Gorney,  Washington  Post  and  Carol  McCabe, 
Providence  Journal-Bulletin,  winners  of  the  American  Society  of 
Newspaper  Editors’  Distinguished  Writing  Awards  for  1980.  A  sampler 
of  stories  by  eleven  finalists  from  among  more  than  600  entries 
completes  this  collection  of  prize-winning  newspaper  writing. 

Editor  Roy  Peter  Clark  analyzes  each  winning  entry,  examines  the 
writer’s  approach,  organization  and  style  and  discusses  those 
characteristics  that  distinguish  good  writing.  Clark’s  Interview  with 
each  winning  writer  seeks  answers  to  questions  such  as  these: 

How  do  you  involve  people  In  your  stories.  .  .do  you  think  about 
structure  and  rhythms.  .  .what  was  the  most  difficult  problem 
you  faced  writing  this  piece.  .  ..what  would  you  like  a  student  to 
learn  about  writing  from  your  work. 

odem  Aledia  Institute 
656  Central  Avenue 
St.  Petersburg,  Florida  33701 


Myth: 

Truck  trailers  on  the  public  highways 
move  freight  most  efficiently. 


Fact: 

Freight  railroads  save  highways, 
tax  dollars  and  energy 
by  piggybacking  truck  trailers. 


Mile  for  mile  and  pound  for  pound,  today  s  freight 
railroads  are  up  to  four  times  more  fuel-efficient 
than  big  trucks.  Shippers  recognize  this  advantage. 
That's  \vhy  piggybacking  truck  trailers  and  con¬ 
tainers  is  the  fastest-growing  segment  of  the  rail 
freight  business. 

But  there's  another  consideration.  While  every 
wage-earner  and  manufacturer  in  America  sub¬ 
sidizes  our  public  highway  system,  trucks  are 
destroying  that  vital  svstem  at  an  alarming  rate. 

Congress  watchdog,  the  General  Accounting 
Office,  said  in  a  blistering  July  1979  report;  '  Exces¬ 
sive  truck  weight  is  a  major  cause  of  highway  dam¬ 
age.  The  rate  of  highway  deterioration  will  slow 
down  if  excessively  heavy  trucks  are  kept  off  the 
highways...  A  five-axle  tractor-trailer  loaded  to  the 
current  80,000  pound  federal  weight  limit .. .  has 
the  same  impact  on  an  interstate  highway  as  at 
least  9,600  automobiles.' 

It  is  ironic  that  the  American  public  is  subsidiz¬ 
ing  the  destruction  of  its  own  highways.  It  is  also 
unnecessary,  because  a  logical  alternative 
already  exists.  This  is  the  vast,  fuel-efficient  s^eel 
network  that  links  every  part  of  America;  our  mod¬ 
ern  freight  railroads. 

Railroads  handle  more  than  a  third  of 
the  nation's  inter-city  freight  and  have  the  capacity 
to  handle  even  more.  Today,  escalating  highway 
repair  costs  and  dwindling  oil  supplies  make 
America's  freight  railroads  more  vital  than  ever. 

For  more  information,  write:  Alternative  Dept.  Z . 
Association  of  American  Railroads,  American 
Railroads  Building.  Washington,  DC.  20036. 

Surprise: 

America’s  freight  railroads 
carried  more  than  3,000,000 
piggyback  truckloads  last  year 
-and  never  left  a  pothole. 
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HBO  in  $6  million 
spring  ad  campaign 

Home  Box  Office,  the  pay  tv  service, 
will  introduce  a  comprehensive  $6  mil¬ 
lion  print  and  broadcast  media  national 
ad  campaign  beginning  in  April. 

Developed  by  Ted  Bates/New  York, 
HBO’s  agency  since  last  September,  the 
campaign  positions  the  feature  film,  spe¬ 
cial  programming  and  sports  service  as 
the  “best  in-home  alternative  to  out-of- 
home  entertainmetnt. 

The  campaign’s  slogan  will  be  “HBO 
People  Don’t  Miss  Out’’  and  will  be  used 
as  a  recurring  headline  and  restated 
throughout  copy  and  graphics. 

“In  reality,  the  broader  theme  is  ‘Ca¬ 
ble  Peope  Don’t  Miss  Out’,’’  said  J. 
Robert  Bedell,  HBO  vicepresident  of 
marketing,  “and  materials  will  be  pro¬ 
vided  to  affiliates  to  advertise  basic  cable 
services  along  with  HBO.  The  twin  ob¬ 
jectives  of  the  campaign  are  to  increase 
consumer  awareness  of  HBO  throughout 
the  U.S.  while  at  the  same  time  provid¬ 
ing  support  for  our  affiliates’  local  ac¬ 
tivities  in  acquiring  both  HBO  and  basic 
cable  subcribers.’’ 

The  cornerstone  of  the  media  plan  will 
be  full  page,  four  color  national  ads  in  TV 
Guide  every  other  week.  In  those  same 
issues  of  TV  Guide,  HBO  will  also  pro¬ 
vide  affiliate  indentification  ads  in  the 
local  listings  sections.  The  plan  will  also 
feature  insertions  in  Time,  People, 
Sports  Illustrated,  Money,  Panorama, 
the  Sunday  supplements.  Parade  and' 
Family  Weekly,  and  regional  magazines. 

Also  planned  are  television  spots  on 
satellite  distributed  national  cable  pro¬ 
gram  services,  including  the  Education 
and  Sports  Programming  Network 
(ESPN),  station  WTBS,  Atlanta,  and  the 
Satellite  Program  Network  (SPN).  The 
Ted  Bates  Direct  Response  Unit  will  also 
prepare  direct  mail  programs  for  all  of 
HBO’s  nearly  2,000  affiliated  cable  sys¬ 
tems. 


Libel  suit  against 
publisher  settled 

One  of  a  series  of  libel  suits  pending 
against  Clifton,  New  Jersey  weekly 
newspaper  publisher  Alexander  Bidnik, 
Jr.  has  been  settled  out  of  court. 

Lawyers  for  Bidnik,  publisher  of  the 
Independent  Prospector ,  and  Roy 
Schleich,  a  Clifton  resident  who  had  filed 
the  suit,  told  Superior  Court  Judge  Ralph 
Martin  that  an  agreement  had  been 
reached. 

Bidnik  also  faces  trial  on  April  14  on 
eight  counts  of  extortion  and  on  two 
counts  of  impersonating  a  police  officer. 
He  was  indicted  last  summer  by  a  Pas¬ 
saic  County  (N.J.)  grand  jury. 


RETURNS  HOME— Max  J.  Nichols, 
has  returned  to  his  hometown  to  be¬ 
come  managing  editor  of  the  Oklahoma 
City  (Okla.)  Journal-Record  following  20 
years  with  the  Minneapolis  (Minn.)  Star. 
Nichols,  a  leading  sports  columnist  with 
the  Star,  won  two  awards  and  as  educa¬ 
tion  writer  won  four  state  awards.  He 
has  been  national  president  pf  the 
Baseball  Writers  Association  of 
America  and  speaker  at  various  ANPA 
functions.  In  1957,  Nichols  received  his 
master's  degree  in  journalism  from  Co¬ 
lumbia  University,  New  York,  where  he 
was  awarded  a  (jrantland  Rice  scholar¬ 
ship. 

Jurors  conclude 
Pulitzer  judging 

Eleven  nominating  juries  in  journalism 
consisting  of  55  writers,  editors  and  pub¬ 
lishers,  concluded  the  examination  of 
1,087  exhibits  for  the  64th  annual 
Pulitzer  Prizes  (March  5)  at  Columbia 
University. 

The  number  of  entries  is  the  largest  in 
the  history  of  the  prizes. 

All  prizes,  including  those  for  letters, 
drama  and  music,  are  made  on  the  rec¬ 
ommendation  of  the  Pulitzer  Prize 
Board,  which  will  consider  the  reports  of 
all  jurors  next  month.  The  awards  will  be 
announced  on  April  14. 

Hammell  buys 

Hammell  Newspapers,  Inc.,  a  Jupi- 
ter-Tequesta,  Fla.-based  group,  has  pur¬ 
chased  the  Loxahatchee  (Fla.)  Journal 
from  Matthew  F.  Bressler.  The  pur¬ 
chase  was  consummated  February  29. 
The  acquisition  of  the  weekly  brings  to 
18  the  number  of  newspapers  and  publi¬ 
cations  owned  by  the  Hammell  group. 
Hammell  Newspapers  is  owned  by 
Richard  Hammell  and  has  had  its  corpo¬ 
rate  headquarters  in  the  Jupiter-Tequesta 
area  for  the  past  three  years. 


Reporters  attend 
seminar  on  crime 

A  group  of  experts  told  reporters  and 
editors  of  the  Florida  Times-Union  and 
Jacksonville  Journal  that  in  terms  of  dol¬ 
lars,  organized  crime  was  the  nation’s 
biggest  industry. 

“Its  purpose  is  profit — the  enrich¬ 
ment  of  the  participants  of  organized 
crime  at  the  expense  of  society,’’  said 
Aaron  Kohn,  former  director  of  the  New 
Orleans  Metropolitan  Crime  Commis¬ 
sion. 

Kohn  was  one  of  four  speakers  at  a 
two-day  seminar  on  organized  crime  and 
investigative  reporting,  sponsored  by  the 
Florida  Publishing  Company  and  di¬ 
rected  by  Bruce  H.  Jones  of  the  Dade 
County  Public  Safety  Department’s  Na¬ 
tional  Institute  on  organized  crime. 

Other  seminar  leaders  were  Ralph 
Salerno,  retired  New  York  City  police 
intelligence  officer;  Clarence  Jones,  an 
investigative  reporter  for  the  Post- 
Newsweek  television  station  in  Miami; 
and  Andrew  Rosenblatt,  an  investigative 
reporter  for  the  Miami  Herald. 

The  Organized  Crime  Institute  runs 
training  sessions  for  police  officers. 
Kohn  said  tailoring  a  seminar  for  the 
newspapers  was  a  first.  Usually,  he  said, 
they  are  geared  for  law  enforcement 
groups. 

“The  20  reporters  and  editors  who  at¬ 
tended  were  enthusiastic,”  said  Times- 
Union  city  editor,  Paul  Harral.  Harral  or¬ 
ganized  the  seminar  for  the  newspaper. 

“We  had  two  purposes  in  mind — to 
study  the  crime  problem  and  to  challenge 
our  staff  members  to  improve  their  re¬ 
porting  in  general,”  he  said.  “I  think  it 
did  that.” 

Five  cable-tv 
franchises  awarded 

Telcom  Cablevision  Inc.,  which  is 
80%-owned  by  Teleprompter  Corp.  and 
20%  by  Telcom  Engineering,  was 
awarded  15-year  cable-television  fran¬ 
chises  by  five  communities  in  Missouri  in 
which  a  total  of  24,000  homes  are  lo¬ 
cated. 

The  communities,  all  near  St.  Louis, 
are:  Kirkwood,  Glendale,  Oakland, 
Webster  Groves  and  Rock  Hill. 

Teleprompter  is  the  nation’s  largest 
cable-TV  company.  Telcom  is  a  cable 
company  in  St.  Louis. 

New  condo  paper 

Village  Voice,  a  monthly  newspaper 
for  residents  of  Century  Village  at  Boca 
Raton,  Fla.,  started  publishing  March  15. 
The  paper  is  similar  to  papers  published 
for  the  Century  Villages  in  W.  Palm 
Beach  and  Deerfield  Beach.  The  papers, 
which  have  a  fulltime  staff  of  editors,  are 
distributed  free  of  charge. 
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Raucous  laughter  and  grinning  nods  of 
agreement  from  readers  of  over  400 
newspapers  have  estaUished  OLimANTs 
^/ndicated  editorial  cartoons  as  the  most 
popular  in  the  nation. 


UNIVERSAL 

PRESS 

SYNDICATE 
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In  a  five-times-a-week  bKtz  through  peanut  farm  graduates  and  late-r^t 
aquanauts,  PAT  OUPHANT  proves  the  joker  is  v^d  . . .  and  scorching. 


OUPHANT,  an  Australian  who  joined  the  Denver 
Post  in  1964  and  the  Washington  Star  in  1975,  is 
recognized  by  his  ipeers  as  the  best:  the  Pulitzer  Prize 
and  Sigma  Delta  Chi  award  in  1%7;  the  Reuben  award 
from  the  American  Cartoonist  Society  in  1968,  1971, 
1972  and  1974;  and  the  National  Headliner  award  for 
editorial  cartooning  in  1979. 


OLIPHANTs  pen  is  not  only  mightier  than  the  sword, 
it’s  even  more  cutting  and  trenchant.  Humorist  Art 
Buchwald  says  OUPHANT  is  a  threat  to  the  American 
political  system:  “His  irreverent  cartoons  poke  fun  at 
the  establishment  and  raise  grave  doubts  about  the 
crebility  of  our  leaders.  The  Oliphants  of  the  world  are 
dangerous  because  they  make  people  think  while  they 
make  them  laugh.” 


JAMES  F.  ANDREWS 
Cheurman  of  the  Bozurd 


JOHN  P.  McMEEL 
President 


Winship 

(Continued  from  page  13) 

what-not  for  some  small  newspaper.  Not 
with  Winship  as  editor. 

Experience  on  the  Harvard  Crimson 
or  the  Yale  News  was  sufficient  if  the 
applicant  had  the  penetrating  eyes  able 
to  see  things  concealed  from  over-thirty 
eyes.  Granted  that  the  unconventional 
attire  of  some  of  these  caused  hostility 
toward  Winship’s  hiring  policy,  Winship 
nevertheless  made  it  work. 

Again  to  quote  Mary  McGrory,  this 
time  on  the  secret  of  what  made  Winship 
run; 

“He  started  by  displaying  the  quintes¬ 
sential  qualities  of  an  editor — he  read 
everything,  forgot  nothing,  encouraged, 
needled,  communicated  constantly.” 

But  let  Tom  Winship  say  a  few  things 
himself.  The  following  comes  from  what 
he  had  to  say  during  a  debate  before  the 
ASNE  back  in  1971 — a  debate  on  the 
question,  “Resolved:  That  good  news¬ 
paper  reporting  requires  strict  adherence 
to  the  principle  of  objectivity.”  To  no 
one’s  surprise,  Tom  was  on  the  negative 
side.  He  said: 

“Objectivity  is  such  a  marvelous  trip 
for  an  editor.  Each  morning,  he  swallows 
his  little  objectivity  pill.  It  turns  him  off 
from  that  paranoia  over  those  long¬ 
haired  kids  out  in  the  newsroom,  those 
kids  who  whisper  dirty  talk  over  the 


Tom  Winship 

water  cooler,  like  “Nader”,  “Hanoi”, 
“Panther”.  I  say  these  brainy  kids  in  our 
newsrooms  are  the  best  thing  that  ever 
happened  to  newspapers.  They  are  our 
salvation  .  .  .  They  write  better  than  we 
do.  They  know  more  than  we  do.  They 
are  intellectually  more  honest  than  we 
are,  and  they  want  to  give  the  system  a 
try.  They  are  not  in  the  business  to  be¬ 
come  stenographers,  nor  should  they  be. 
Certainly,  handling  activist  reporters  is 
no  sin.  But  what  counts  is  credibility, 
and  what  counts  on  that  score  is  what 
gets  in  the  paper.  And  these  socially  con¬ 
scious  young  kids  are  susceptible  to  re¬ 


sponsibility  and  fairness.  If  only  the 
editors  would  stay  out  of  the  executive 
dining  room  long  enough  or  off  the  coun¬ 
try  club  golf  course  long  enough  to  teach 
them  and  keep  them  interested.  Let’s 
forget  these  silly  code  words,  ‘objectiv¬ 
ity’,  ‘advocate  journalism’,  and  let’s 
worry  instead  about  ‘fairness’,  ‘credi¬ 
bility’  and  ‘professionalism’.  Worry  a 
little  more  about  digging  out  more  of  the 
truth.” 

That’s  vintage  Winship.  So  is  editing  a 
Massachusetts  newspaper  that  takes 
stunning  exception  to  a  Kennedy-backed 
nomination  to  the  federal  bench,  or  blast¬ 
ing  the  state  legislature  for  failure  to 
enact  witness  immunity  legislation,  or  to 
expose  alleged  shady  dealings  by  elected 
and  appointed  officials  in  the  town  of 
Somerville. 

As  his  wife,  Beth,  says,  “The  one 
word  for  Tom  is  ‘energy’.  And  let  me  tell 
you  something,  Tom  never  had  to  adjust 
to  all  this  women’s  lib  and  stuff.  Tom’s 
always  been  liberated.” 

Besides  presiding  over  the  editorial  ac¬ 
tivity  of  the  Globe,  Winship  has  been  a 
member  of  the  ASNE  Board  of  Directors 
since  1972,  and  is  a  member  of  the  Twen¬ 
tieth  Century  Fund’s  Task  Force  for 
Working  Women,  the  Pulitzer  Prize  Ad¬ 
visory  Board  and  is  chairman  of  the 
Lovejoy  Award  Selection  Committee  at 
Colby  College.  He  was  awarded  an  LLd 
honorary  degree  from  Colby  in  1977. 

Winship  friends  will  tell  you  of  the 
dinners  he  and  his  wife  like  to  give — de¬ 
licious  meals,  often  spiced  with  notable 
public  figures  who,  under  Winship’s  guid¬ 
ance,  turn  the  dinner  table  into  a  semi¬ 
nar  table  when  the  meal  is  done.  No  one 
knows  how  much  of  the  good  talk  works 
itself  into  Winship’s  notebook,  or  even 
that  of  his  wife,  who,  after  making  a 
reputation  as  a  Globe  book  reviewer, 
began  a  column  for  the  Globe  in  1964,  an 
advice  column  called  “Ask  Beth”. 

Notes  in  the  Winship  notebook  may 
well  lie  behind  those  words  so  often 
heard  in  Boston:  “I  wonder  what  the 
Globe  thinks.” 

Geddes  to  staff 
bureau  in  Germany 

John  Geddes,  economic  correspon¬ 
dent  for  the  New  York  Times  based  in 
Germany,  will  return  to  the  Wall  Street 
Journal  as  its  reporter  based  in  the  Jour¬ 
nal’s  new  bureau  in  Bonn,  West  Germany. 
The  bureau  will  open  in  early  May. 

Geddes  had  worked  for  AP-Dow  Jones 
and  Co.,  Inc.,  an  international  news  ser¬ 
vice  operating  by  Dow  Jones  in  coopera¬ 
tion  with  the  Associated  Press,  in  both 
Bonn  and  New  York  for  over  two  years. 
He  joined  the  Times  afterward  in  1978. 

The  new  bureau  brings  to  11  the 
number  of  Journal  bureaus  in  Canada 
and  overseas.  The  Journal  also  has  14 
domestic  news  bureaus. 
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It  takes  hard  work  to  make 
Syndication  easy 

It  takes  The  Fairchild  Syndicate 
Our  Photo  Library 

lets  you  increase  reader  interest,  without  destroying  your  budget.  Our  files 
have  over  a  million  photos  and  sketches  on  every  conceivable  subject  and  our 
customers  have  daily  access  to  all  of  them. 

Our  Weekly  Package. 

Syndicated  editorial  from  Fairchild  is  resourceful,  expert,  intelligent  and 
broad  in  scope.  Each  week,  our  subscribers  get  10- 12  stories  in  three  wide- 
ranging  categories.  Fashion,  Consumer  Business,  Arts  and  People.  And  each 
feature  includes  artwork. 

Syndicated  material  bears  a  remarkable  similarity  to  its  parents— and  all 
of  our  material  comes  from  our  own  pace-setting  publications: 

Women’s  Wear  Daily,  Men’s  Wear,  Daily  News  Record,  Footwear  News, 
SportStyle,  W,  Home  Furnishings  Daily. 


THE  FAIRCHILD  SVMDICATE 

A  Division  Of  Copitol  Cities  Media. 

Consider  the  Source 

Editorial  information  and  costs:  Andy  Webster  Photo  Library:  Anita  Bethel 
Telephone:  (212)  741-4315 
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Terminal 


If  you've  been  waiting  for  the  future  to 
bring  the  most  sophisticated  terminal  in 
portable  form,  wait  no  more.  It’s  here,  the 
Telcon  Ambassador,  Look  closely  at  some 
of  these  features:  Full  Screen  Display 
Capability  combined  with  40  or  80  Col¬ 
umn  Printing,  Instantaneous  Cassette 
Memory  up  to  8QK,  Bubble  Memory  up  to 
B4K,  Auto  Word  Wrap,  every  desired 
Text  Editing  Feature.  Communicate  any¬ 
where  in  the  world  using  Standard  ANPA 
bureau  protocol,  conventional  or  time 
sharing,  transmit  in  5,  6,  7  or  8  level  code 
at  data  rate  keyboard  selected  anywhere 
from  45.5  to  9600  baud.  And  there’s 
more.  The  Telcon  Ambassador  is  so 
rugged,  you  can  treat  it  like  an  ordinary 
piece  of  luggage. 

The  Telcon  Ambassador,  for  those 
who  carry  their  office  in  a  case.  Call  or 
write  for  a  brochure  on  the  extraordinary 
Ambassador  I  or  Ambassador  II,  don’t 
wait  for  the  future,  it’s  here  today 
at  Telcon. 


Get  a  handle 
on  the  future. 


Philadelphia:  PO  Box  253  •  Mornsville,  PA  19067  *(215)547-1092  t 

London:  76  Shoe  Lane  *  Suite  307  •  London.  England  ^C4A3JB  *  01-353-6621  , 

Caracas:  Esquina  Oe  Madnces-Centro  •  Edificio  Lilue  #82  •  Caracas,  Venezuela  ‘Irelephone  (58-2)  81-95-74 


TELECOMMUNICATION  SYSTEMS  AND  EQUIPMENT 
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1401  N  W  69th  St,  -Ft  Lau(jerdale.  FL  33309 -(305)  971-2250 -TWX  510-956-9412 


TRIBUTE — A  specially-painted  public  transportation  bus  has  taken 
the  100th  anniversary  celebration  of  the  Buffalo  Evening  News  to  the 
streets.  The  News  bus,  decked  out  in  a  star-covered  red,  white  and  blue 
paint  job,  is  a  tribute  to  the  newspaper's  century-long  service  to  West¬ 
ern  New  York  from  the  Niagara  FrontierTransportation  Authority,  which 
provided  the  bus  and  its  decoration.  A  News  Centennial  hostess  is  on 
board  during  the  4  p.m.-6  p.m.  rush-hour  period  to  hand  out  free 
copies  of  the  paper's  city  edition  as  well  as  commemorative  items. 


Bill  would  amend 
Pa.’s  libel  rule 

Newspapers  would  be  the  major  legal 
beneficiaries  if  House  Bill  2386  is 
enacted  into  law  by  the  Pennsylvania 
Legislature. 

The  bill  was  introduced  in  the 
Pennsylvania  House  of  Representatives 
March  18  by  Representative  Gerald  J. 
McKelvey,  of  the  17th  District,  Philadel¬ 
phia. 

His  statute  would  amend  the  721- 
year-old  English  Rule,  established  in  En¬ 
gland  1259  and  still  used  in  Pennsylvania. 
Under  its  precedents,  it  is  virtually  im¬ 
possible  in  that  state  for  any  newspaper, 
citizen,  business  or  group  to  win  a 
malicious  use  of  process  suit  no  matter 
how  badly  they  were  damaged  unless  ar¬ 
rest  of  person  or  seizure  of  property 
takes  in  the  initial  action. 

Although  newspapers  are  not  specific¬ 
ally  mentioned  in  the  bill,  enactment  of 
the  new  legislation  would  serve  as  a  de¬ 
terrent.  McKelvey  said  that  newspapers 
are  often  sued  maliciously,  but  when  the 
plaintiffs  lose,  the  publications  can  not 
get  costs  and  damages  because  of  the 
English  Rule. 

“My  bill,”  McKelvey  said,  “still  pro¬ 
vides  the  right  of  any  citizen  to  sue 
someone  else,  but  if  my  statute  is 
enacted  everyone  would  think  twice  be¬ 
fore  filing  malicious  suits.  Major  targets 


of  these  suits  have  been  newspapers  and 
physicians. 

“The  most  vital  part  of  my  bill  is  the 
elimination  of  the  arrest  and  seizure  ele¬ 
ments  which  now  exist.  Under  this  new 


legislation,  newspaper  targets  of  mali¬ 
cious  suits  will  have  a  better  opportunity 
to  counter  sue  and  obtain  costs  and  dam¬ 
ages.  Any  citizen  would  also  have  the 
same  rights.” 

G.  Richard  Dew,  general  manager  of 
the  Pennsylvania  Newspaper  Publishers 
Association,  said  he  is  studying  McKel- 
vey’s  bill,  with  the  possibility  of  support¬ 
ing  it  on  behalf  of  the  association.  The 
bill  is  expected  to  come  up  soon  before 
the  House  Judiciary  Committee,  of 
which  Representative  Warren  Spencer, 
of  Wellsboro,  is  chairman. 

New  England  linage 
up  8.7%  In  February 

The  New  England  Newspapers  Adver¬ 
tising  Bureau  reports  total  ROP  linage 
gains  of  8.75%  in  February,  which,  when 
combined  with  linage  gains  in  January, 
paint  a  decidedly  brighter  advertising 
picture  than  was  projected  for  the  first 
part  of  the  year. 

However,  the  NENAB  reports,  “Indi¬ 
cations  are  that  the  economic  downturn, 
aided  by  waves  of  alarming  headlines 
from  Washington  and  all  over  the  world, 
has  caught  up  with  the  New  England  ad¬ 
vertising  business  in  March.  We  have  not 
heard  much  good  news  from  the  papers 
that  reported  increases  in  January  and 
February.” 

The  February  linage  increases  showed 
a  9%  gain  in  retail;  8%  in  classified;  and 
11%  in  national.  Total  preprint  linage 
was  up  3.5%  for  the  month. 

The  NENAB  says  102  newspapers 
showed  gains  while  14  reported  losses. 
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Adventure  still  lives!  Looking  for  an  exciting  and 
different  story?  investigate  the  sport  of  soaring. 
Send  for  our  reporter’s  kit  which  inciudes  a 
directory  of  soaring  sites.  Soaring  Society  of 
America,  P.O.  Box  66071 E,  Los  Angeies, 
Caiifornia  90066 
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We're  willing  to  spend  hundreds  of 
millions  of  dollars  to  bring  you  gasoline 
from  oil  shale  before  the  end  of  the  80^ 


American  oil  shale  reserves  contain 
more  oil  than  all  the  crude  oil 
reserves  of  the  Middle  East.  The 
greatest  concentration  of  this  shale 
is  located  in  western  states  such 
as  Colorado.  On  just  one  5,000- 
acre  tract  where  Amoco  and  its 
partner  are  working,  there's 
enough  shale  to  produce  up  to 
5  billion  barrels  of  oil— making  it 
one  of  the  richest  oil  reserves 
in  the  United  States. 

Right  now  we  have  $100  million 
and  nearly  six  years  invested  in  our 
pilot  oil  shale  plant.  We're  willing 
to  spend  hundreds  of  millions  of 
dollars  more  to  make  this  plant 
a  commercial  reality. 

New  American  oil  below 
world  prices 

The  technology  exists  to  separate 
refinable  oil  from  shale.  And  in 
spite  of  the  tremendous  cost,  we 
believe  that  we  can  eventually 
deliver  this  oil  at  prices  below  what 
we  will  be  paying  for  foreign  oil. 


But  there's  a  problem  beyond 
technology  that  must  be  addressed 
before  we  can  move  ahead  much 
further.  And  this  problem  is 
created  by  what  we  believe  is  the 
government's  unrealistic  level 
of  regulatory  paper  work. 

The  initial  approvals  we  received 
to  develop  the  site  we're  working 
are  good  only  for  experimental 
production.  Before  we  can  begin 
commercial  output  of  76,000 
barrels  per  day,  we  have  to  go 
through  the  whole  process  all 
over  again. 

Over  120  permits  just  to 
get  started 

The  first  time  around  we  had  to 
obtain  more  than  1 20  permits  and 
approvals  before  we  could  begin 
our  work.  Compiling  the  environ¬ 
mental  data  alone  cost  over 
$5  million  and  took  more  than 
2  years. 

When  regulation  gets  to  the  point 
where  it  obscures  the  original 
purpose— in  this  case,  developing 


new  American  energy— then  it's 
time  to  put  things  back  in  perspec¬ 
tive.  America  can't  afford  to  drag 
its  feet  any  longer.  Foreign  oil  is 
becoming  more  expensive  by  the 
month  and  continues  to  threaten 
the  security  of  our  country. 

The  sooner  we  can  get  on  with  the 
job  of  producing  new  American 
energy,  the  sooner  we  can  help  end 
this  dependency.  That  is  why  we 
plan  to  spend  even  more  money  in 
the  1 980's  to  make  gasoline 
from  oil  shale.  V\fe  want  to  make  it 
available  on  a  large  scale  in  this 
decade. 

America  runs 
better  on 
American  oil. 


Nashville  mailroom 
charges  upheld 

An  administrative  law  judge  has  held 
that  the  Newspaper  Printing  Corpora¬ 
tion,  which  performs  many  production 
functions  for  the  Nashville  Tennessean 
and  Nashville  Banner,  is  guilty  of  Na¬ 
tional  Labor  Relations  Act  violations  in 
its  mailroom. 

Charges  originally  were  brought  by 
Nashville  Mailers’  Union  No.  31  in  1978, 
arising  mainly  after  a  disagreement  over 
manning  of  machines. 

In  June  of  1978,  the  printing  corpora¬ 
tion  assigned  part  time  employes,  not 
union  members,  to  man  certain  parts  of 
the  mailing  machines.  The  union  pro¬ 
tested  it  had  not  been  notified  of  the 
change  in  manning  and  claimed  further 
that  the  jurisdictional  clause  of  a  collec¬ 
tive  bargaining  agreement  had  been  viol¬ 
ated. 

Thereupon  the  corporation,  in  order  to 
have  sufficient  employes  on  heavy  Fri¬ 
day  and  Saturday  shifts,  assigned  regular 
fuU-time  employes  to  work  double  shifts, 
back  to  back,  at  straight  time  pay. 

Thus  the  battle  lines  were  drawn  for  a 
continuing  battle,  which  climaxed  in  a 
hearing  before  Administrative  Law 
Judge  Morton  D.  Friedman. 

The  latter  held  the  corporation  guilty 
of  numerous  charges,  including; 

•  Coercively  threatening  employes, 
threatening  them  with  reprisals  including 
loss  of  employment,  being  required  to 
submit  physician  certificates,  having  in¬ 
creased  work  hardships,  decreased  earn¬ 
ings,  and  by  “creating  the  impression  of 
surveillance.” 

•  Discrminatorily  imposing  double 
shifts  upon  employes  who  were  unable  to 
perform  them  in  reprisal  for  union  activ¬ 
ity  and  union  membership. 

•  Unilaterally  and  without  negotia¬ 
tion,  changing  work  hours  and  other 
conditions  of  employment. 

Times  Mirror 
cites  Increases 

Ad  revenue  for  the  Times  Mirror  Co. 
totaled  $51.6  million  for  the  four  weeks 
ending  February  24,  the  newspaper 
group  reported.  Thus,  a  $12.7  million  in¬ 
crease  was  cited  over  last  year’s  similar 
period  total — $38.9  million. 

Also,  an  increase  of  $21.6  million  was 
cited  for  the  first  two  accounting  periods, 
over  last  year’s  periods,  the  company 
reported.  Ad  revenue  totaled  $96.8  mil¬ 
lion  this  year,  as  compared  to  $75.2  mil¬ 
lion  in  1979,  the  company  said. 

Quebecer  listed 

Quebecor  Inc.,  the  Montreal  based 
company  which  publishes  the  Philadel¬ 
phia  Journal,  has  received  approval  from 
the  Securities  and  Exchange  Commis¬ 
sion  to  be  listed  on  the  Philadelphia 
Stock  Exchange. 
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Segall  D'Elia 


Segall  and  D’Ella 
win  promotions 

Arthur  Segall  Sr.,  51,  general  advertis¬ 
ing  sales  manager  for  the  Memphis 
(Tenn.)  Publishing  Co.,  has  been  named 
business  manager  for  the  Hollywood 
(Fla.)  Sun-Tattler,  a  Scripps-Howard 
Newspaper. 

At  the  same  time,  Segall  announced 
the  appointment  of  Peter  D’Elia,  41,  as 
his  assistant.  D’Elia  has  been  marketing 
director  since  August. 

Segall’s  appointment  was  announced 
by  Edward  M.  Estlow,  president  and 
general  business  manager  of  the  newspa¬ 
per  group.  Segall  succeeds  Robert  Row¬ 
land,  who  retired  January  1. 

Segall  began  his  career  with  Scripps- 
Howard  in  1953  as  retail  advertising 
salesman  for  the  former  Columbus 
(Ohio)  Citizen,  and  in  1960  joined  the 
Washington  (D.C.)  Daily  News  as  retail 
advertising  salesman.  The  following 
year,  he  was  appointed  outside  classified 
sales  manager,  and  advanced  to  clas¬ 
sified  and  retail  advertising  manager¬ 
ships,  general  advertising  manager  and  in 
1971  was  named  advertising  director. 

After  three  years  as  manager  of  special 
sales  for  the  Washington  (D.C.)  Star, 
Segall  returned  to  Scripps-Howard 
Newspapers  in  Memphis. 

Segall’s  responsibilities  will  include 
overseeing  the  business  operation:  ad¬ 
vertising,  circulation,  production  and  ac¬ 
counting. 

D’Elia  began  his  career  with  the  Sun- 
Tattler  in  1962  as  a  classified  advertising 
salesman  and  seven  years  later  became 
general  advertising  manager.  In  1976,  he 
became  classified  ad  manager. 

To  handle  publicity 

Ellen  Flahive  has  been  named  public¬ 
ity  associate  for  United  Media  Enter¬ 
prises  including  Newspaper  Enterprise 
Association  and  United  Feature  Syndi¬ 
cate.  She  will  be  responsible  for  print 
and  broadcast  publicity.  Flahive  has 
been  broadcast  publicity  coordinator  at 
Family  Circle  magazine  since  1978  and 
previously  was  assistant  promotion 
manager  at  the  Albany  (N.Y.)  Times- 
Union  and  Knickerbocker  News. 


Former  ad  director 
loses  jobless  pay  bid 

Pennsylvania’s  Unemployment  Com¬ 
pensation  Board  of  Review  has  thrown 
out  an  appeal  by  a  former  advertising 
director  of  the  Bucks  County  Courier 
Times,  Levittown,  who  sought  jobless 
pay  after  leaving  the  newspaper  last  Sep¬ 
tember. 

According  to  records  in  the  case, 
Gerald  C.  Forest,  the  ad  executive,  told 
the  general  manager  of  the  newspaper  he 
was  leaving,  after  15  years  on  the  job, 
“to  reflect  upon  his  life.”  The  job  paid 
$607  a  week. 

A  UC  referee’s  decision  on  the  jobless 
pay  claim,  said  “there  was  direct  conflict 
in  testimony  as  to  whether  the  claimant 
advised  the  employer  that  he  was  leaving 
or  whether  he  requested  a  leave  of  ab¬ 
sence. 

“The  claimant  testified  that  he  had  re¬ 
quested  a  leave  of  absence  but  that  it  was 
indefinite  in  his  mind  as  to  whether  he 
would  be  returning  to  this  employment. 
The  employer  representative  testified  (at 
a  hearing)  and  the  claimant  admitted  that 
under  company  policy,  if  a  leave  of  ab¬ 
sence  had  been  granted,  there  would  be 
no  guarantee  that  the  claimant’s  position 
would  be  available  when  he  returned.” 

Referee  Thomas  N.  Watt  found  that 
Forest  “voluntarily  terminated  his 
employment  without  cause  of  a  compel¬ 
ling  or  necessitous  nature”  and  denied 
him  unemployment  compensation. 

In  throwing  the  case  out  without 
further  review,  the  state  appeal  board 
said  the  referee  had  ruled  properly  and 
affirmed  the  decision. 

Fired  composing  room 
worker  wins  lawsuit 

A  Rockingham  County  (New  Hamp¬ 
shire)  Superior  Court  jury  has  awarded  a 
former  Portsmouth  Herald  composing 
room  mechanical  worker  $42,000  in 
damages  for  “wrongfully”  being  fired  by 
Thompson  Newspapers. 

Attorney  Nicholas  R.  Aeschliman, 
representing  the  newspaper,  said  that 
Whitehouse,  who  had  worked  for  the 
Herald  nearly  30  years,  was  “properly 
discharged”  on  October  31,  1975,  for  re¬ 
fusing  to  work  overtime  when  asked  to 
do  so. 

Whitehouse’s  counsel,  Paul  Mc- 
Eachern,  said  that  Whitehouse  had 
sought  $50,000  in  his  claim  for  lost  in¬ 
come,  retirement  benefits  and  mental 
anguish. 

Whitehouse  said  that  he  had  been 
warned  by  the  Herald  not  to  make  un¬ 
favorable  statements  about  the  newspa¬ 
per.  He  also  told  the  court  the  reason  he 
did  not  work  overtime  was  because  of 
varicose  veins. 
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Ex-newsman  writes 
his  ninth  novel 

A  work  of  fiction  inspired  by  a  terrify¬ 
ing  true  adventure  that  nearly  cost  its 
author  his  life  will  reach  book  stores  next 
month  (March  7)  when  Doubleday  will 
be  publishing  “Jackals’  Gold,”  ninth 
novel  to  come  from  the  typewriter  of 
Kenneth  A.  Fowler,  who  for  many  years 
was  City  Hall  reporter  and  editorial  page 
columnist  for  the  Yonkers  (N.Y.)  Her¬ 
ald-Statesman. 

It  was  in  June,  1966,  that  Fowler  and 
his  wife,  Martha,  accompanied  by  his 
agent,  August  Lenniger,  and  Lenniger's 
wife,  Grace,  were  trolling  the  danger¬ 
ously  high  waters  of  the  McDonald 
River,  in  Glacier  National  Park,  bound 
home  from  a  convention  of  the  Western 
Writers  of  America  in  Helena. 

Suddenly  the  outboard  motor  of  their 
small  craft  went  dead  and  in  a  flash  they 
found  themselves  being  sped  down¬ 
stream  towards  a  rampaging  rapids 
spiked  with  jagged  rocks.  The  maelstrom 
looming  before  them  seemed  inescapa¬ 
ble.  Then,  without  warning,  their  boat 
swamped  and  they  were  swept  over¬ 
board  into  a  raging  torrent.  Park  Rangers 
said  later  they  were  lucky  to  have  es¬ 
caped  with  their  lives. 

In  his  novel,  the  former  newspa¬ 
perman  draws  on  this  experience  for  an 
episode  in  which  a  dugout  loaded  with 
purloined  gold  bears  the  hero,  villain  and 
a  small  boy  towards  a  similar  seemingly 
inevitable  catastrophe,  but  on  the  West’s 
Portneuf  River,  instead  of  the 
McDonald. 

Fowler,  who  resumed  creative  writing 
only  a  year  and  a  half  ago  after  editing 
the  Western  Writers  of  America’s 
monthly  house  organ.  The  Roundup,  for 
eight  years,  is  author  of  more  than  250 
published  short  stories  in  addition  to  his 
novels.  Among  other  magazines,  his 
work  has  appeared  in  Esquire,  American 
Legion  magazine,  Toronto  Star  Weekly, 
Cavalier,  Charm,  Zane  Grey  magaine. 
Detective  Story  and  Detective  Story  An¬ 
nual. 

He  has  also  been  published  in  nine 
short  story  anthologies,  and  for  one, 
“Rawhide  Men,”  published  by  Double¬ 
day,  he  was  editor  and  wrote  the  intro¬ 
duction. 

For  several  years  the  author  did  signed 
book  reviews  for  The  N.Y.  Herald-Tri¬ 
bune’s  Sunday  BOOKS,  and  he  was  oc¬ 
casionally  a  guest  reviewer  for  Harry 
Hanson’s  “First  Reader”  column  in  the 
N.Y.  World-Telegram. 

Following  service  in  the  U.S.  Army 
Air  Force  in  World  War  2,  when  he  was 
stationed  at  Bowman  Field,  Ky.,  in  the 
Intelligence  section,  Fowler  joined  the 
Public  Relations  staff  of  the  Todd  Ship¬ 
yards  Corporation,  at  1  Broadway,  New 
York,  and  later  was  an  editor  with  both 
Street  &  Smith  and  Popular  Publications. 

He  and  his  wife,  to  whom  “Jackals’ 

36 


1  CHANGES  IN  EDITORIAL  CONTENT 

WITHIN  PAST  TWO  YEARS 

(Wtekday  Editions,  by  Circulation) 

100,00050,000- 

25,000-  10,000- 

Under 

Total 

&  Over  99,999 

49,999 

24,999 

10,000 

Mode  substantial 

changes 

60% 

82% 

77% 

61% 

57% 

54% 

Added  special  life¬ 
style  sections 

Zoned  for  neighbor¬ 
hood,  suburban 

23% 

48% 

42% 

28% 

19% 

17% 

coverage 

Increased  ratio  of 

15 

45 

41 

26 

10 

6 

local,  state  to 
notional,  interna¬ 
tional  coverage 

35 

29 

36 

38 

33 

36 

Increased  ratio  of 
national,  interna¬ 
tional  to  local, 
state  coverage 

9 

10 

8 

9 

9 

9 

Increased  ratio  of 
features  to  hard  news 

24 

32 

29 

25 

24 

23 

Increased  ratio  of 
hard  news  to  features 

11 

12 

11 

12 

8 

12 

Other 

10 

20 

11 

14 

12 

6 

Made  no  changes, 
not  reported 

40% 

18% 

23% 

39% 

43% 

46% 

Base:  Newspapers 
responding  =100% 

(119) 

(137) 

(232) 

(375) 

(510) 

1  (Tolal  lina  has  baan  waightad  to  railact  national  distribulion  ol  circulation  size  groups.)  1 

1  Source:  Newspaper  Advertising  Bureau’s  1979  Inventory  of  1 

1  Editorial  Content,  (E&P,  March  1, 

page  11). 
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Gold”  is  dedicated,  have  been  Florida  editor  of  the  Greensburg  (Ind.)  Times, 
residents  since  1959,  and  presently  make  a  weekly  paper,  February  5. 
their  home  in  Heather  Hills  Estates,  in  *  *  ♦ 


bradenton.  George  F.  Pierrot,  past  president  of 

Sigma  Delta  Chi,  the  national  journalist 
Deaths  society,  February  15. 


George  Allan,  76,  formerly  president 
of  J.P.  McKinney,  Gannett  newspapers 
ad  sales  representatives,  then  later, 
vicepresident  and  general  manager  of 
Gannett  Advertising  Sales,  Inc. 

♦  ♦  * 

Clarence  O.  Schlaver,  74,  former 
Chicago  Daily  News  picture  editor  and 
sports  staff  member,  and  former  execu¬ 
tive  editor  of  Quill  magazine,  published 
by  Sigma  Delta  Chi,  the  professional 
journalists’  society,  February  12. 

*  ♦  ♦ 

Sam  Schneider,  64,  formerly  with  New 
York  World  Telegram  and  New  York 
Post,  also  worked  in  public  relations 
and  as  a  freelance  writer,  February  18. 

♦  ♦  * 

JohnT.  (Red)  Adams,  veteran  Rochester 
newspaperman  and  sports  editor  of  the 
Rochester  (N.Y.)  Democrat,  later  be¬ 
came  managing  editor  of  the  Democrat 
and  Chronicle  and  Rochester  Times- 
Union,  February  13. 

*  *  * 

Smiley  Fowler,  %,  former  correspon¬ 
dent  for  the  Indianapolis  (Ind.)  News 
and  Cincinnati  (Oh.)  Enquirer,  later  was 


WICI’s  Headliner 
Awards  announced 

Three  communicators  have  been  cho¬ 
sen  to  receive  Women  in  Communica¬ 
tions,  Inc.’s  Headliner  Award  for  1980. 
Honorees  are: 

•  Barbara  Everitt  Bryant,  Ph.D.,  Ann 
Arbor,  Mich.,  group  vicepresident  in 
charge  of  media  research.  Market  Opin¬ 
ion  Research  company; 

•  Dorothy  Gregg,  Ph.D.,  New  York, 
corporate  vice  president-communica¬ 
tions,  Cehnese  (Torporation;  and 

•  Richard  Salant,  New  York,  vice- 
chairman  of  NBC  television. 

Winners  will  accept  their  awards  Oc¬ 
tober  2-5  in  San  Diego,  where  members 
of  WICl  will  hold  their  48th  annual  na¬ 
tional  meeting. 


Sale  disclosed 

Tribune  Company,  Chicago,  has 
agreed  to  sell  all  stock  of  a  subsidiary. 
Tower  Life  and  Accident  Insurance 
Company,  to  Firstmark  Corporation, 
Buffalo,  New  York.  The  sale  is  subject 
to  the  approval  of  the  Illinois  Depart¬ 
ment  of  Insurance. 
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Newspeople  in  the  news 


Lon  W.  Williams  was  named  general 
manager  of  the  Clinton  (N.C.)  Sampson 
Independent.  Williams  was  formerly  bus¬ 
iness  manager  for  Oskaloosa  (Iowa) 
Newspapers,  Inc.,  publishers  of  the  daily 
Oskaloosa  Herald  and  the  weekly  Os¬ 
kaloosa  Shopper.  Both  companies  are 
associated  with  Boone  Newspaper 
Group,  based  in  Tuscaloosa,  Alabama. 

^  >iC 

Phil  Wax,  business  manager,  was  ap¬ 
pointed  director  of  operations/business 
manager,  Framingham  (Mass.) 
Middlesex  News.  Other  promotions  an¬ 
nounced  by  publisher  William  B. 
Parry  include  James  F.  Carney  Jr., 
advertising  director,  to  director  of  sales/ 
advertising  director;  Roger  Castelli, 
circulation  manager,  to  assistant  director 
of  sales/circulation;  James  Hester, 
county  circulation  manager,  to  circula¬ 
tion  manager;  Robert  Rau,  city  circula¬ 
tion  manager,  to  assistant  circulation 
manager.  Michael  F.  Morgan  rejoined 
the  newspaper  as  manager,  commercial 
printing  sales,  after  several  years  as  ad¬ 
vertising  director,  Manchester  (Conn.) 
The  Journal-Inquirer. 

t  * 

George  Gurney,  display  advertising 
staff,  was  promoted  to  advertising  man¬ 
ager,  Newbury  port  (Mass.)  Daily  News, 


succeeding  James  Kydd,  who  became 
advertising  manager  of  another  Essex 
County  Newspapers  property,  the 
Hampton  (N.H.)  Union. 

*  9k  * 

Kay  L.  Nichols,  advertising  sales 
staff,  was  promoted  to  advertising  man¬ 
ager,  Taunton  (Mass.)  Daily  Gazette, 
succeeding  Michael  J.  Harwood,  who 
joined  the  advertising  sales  staff.  Provi¬ 
dence  (R.I.)  Journal-Bulletin  newspa¬ 
pers. 

«  9k  <(c 

Dorothy  Bolduc,  classified  advertis¬ 
ing  staff,  was  appointed  classified  adver¬ 
tising  manager,  the  Waterville 
(Me.)  Morning  Sentinel,  succeeding 
Terry  Hallee,  reassigned  to  the  retail 
staff  of  the  newspaper’s  Skowhegan  of¬ 
fice. 

♦  *  * 

Judith  Schmitz  McKenna,  formerly 
advertising  account  executive,  St. 
Petersburg  (Fla.)  Times,  was  appointed 
to  the  newly  created  position  of  market¬ 
ing  manager,  Norwood  Group,  Manches¬ 
ter,  N.H.,  with  responsibility  for  adver¬ 
tising,  public  relations  and  market  re¬ 
search  for  the  firm’s  four  divisions — 
residential,  commercial/industrial,  con¬ 
dominium  and  international. 


Hines  re-elected 
president  of  CSPAA 

Barbara  Hines,  assistant  dean  at  the 
University  of  Maryland  College  of  Jour¬ 
nalism,  was  re-elected  president  of  the 
2,000-member  Columbia  Scholastic 
Press  Advisers  Association. 

Mrs.  Hines  was  elected  to  her  second 
two-year  term  at  the  annual  meeting  of 
the  CSPAA  March  12-14  in  New  York 
City.  Also  elected  were  vicepresidents 
Curt  Lader,  president  of  the  Long  Island 
School  Press  Association;  Dolores  Sulli¬ 
van,  of  Boardman  High  School  in  Ohio; 
Ben  Van  Zante,  of  West  High  School  in 
Iowa;  and  secretary-treasurer  Freeman 
Hover,  of  Rincon  High  School  in 
Arizona. 

The  CSPAA  is  affiliated  with  the  Co¬ 
lumbia  Scholastic  Press  Association  at 
Columbia  University,  and  its  function  is 
to  serve  advisers  of  scholastic  newspa¬ 
pers,  yearbooks,  and  magazines  as  well 
as  aid  teachers  and  individuals  who  work 
with  scholastic  journalists.  The  organiza¬ 
tion  also  consists  of  people  involved  in 
directing  state  and  regional  press  associ¬ 
ations. 

Among  her  duties  as  assistant  dean, 
Mrs.  Hines  directs  state  and  national 
workshops  for  students  and  advisers  of 
high  school  publications,  including  the 
School  Press  Workshop  held  each  sum¬ 
mer  on  the  College  Park  campus. 

Nebraska  j-teacher 
wins  appointment 

Jim  Patten,  who  teaches  reporting  and 
writing  courses  in  the  University  of 
Nebraska-Lincoln  School  of  Journalism, 
was  named  to  the  Allison  Chair  of  Jour¬ 
nalism  at  Midland  (Texas)  College. 

Patten’s  appointment  to  the  $36,200- 
a-year  position  was  sought  by  130  candi¬ 
dates. 

Copple  pointed  out  that  the  Allison 
Chair  of  Journalism  provides  an  annual 
salary  $10,000  larger  than  Patten  earned 
in  1979-80. 

Midland  College  spokesman  A.J.  Tuck 
said  Patten  was  the  unanimous  choice  of 
a  selection  committee  following  a 
nation-wide  search.  He  said  an  outstand¬ 
ing  teacher  of  journalism  was  sought  to 
develop  the  Midland  program,  which  will 
be  partially  supported  by  a  $750,000  en¬ 
dowment  provided  by  the  Allison  family, 
former  owners  of  the  Midland  Report¬ 
er-Telegram.  The  endowment  produces 
about  $78,000  a  year  for  the  chair,  jour¬ 
nalism  scholarships  and  related  ex¬ 
penses. 

Tuck  added  that  Midland,  an  8-year- 
old  school  with  2,500  students,  in  a  west 
Texas  oil  city  of  about  80,000  plans  to 
develop  a  first-rate  journalism  teaching 
department.  “We  felt  Jim  Patten  was  the 
man  who  could  best  do  this.” 

Patten  will  begin  his  duties  at  Midland 
in  the  fall,  following  a  summer  on  the 
copy  desk  of  the  Philadelphia  Inquirer. 
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“The  person  you  describe 
is  the  person 
we’ll  deliver” 

It’s  not  a  slogan. 

It’s  our  track  record. 

We’ve  successfully  recruited  for 
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broadcasting,  cable  television,  and 
publishing.  At  every  level. 

The  executives  we  delivered  were 
right  for  our  clients,  for  their  companies, 
and  for  the  specific  responsibilities  of 
each  position. 

Our  clients  tell  us  we’re  the  best  in  our 
field. 

We  know  where  to  look.  We  dig  deep. 

We  sift  meticulously.  We  investigate 
thoroughly. 

And  we  do  it  all  very,  very  quietly. 

If  you  seek  a  key  executive,  let’s 
discuss  why  our  search  and 
recruitment  will  be  your  most  effective 
way  to  get  the  person  who’s  right 
for  you. 

Joe  Sullivan  &  Associates,  Inc. 
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in  Broadcasting,  Cable  Television,  and  Publishing 
1270  Ave.  Of  the  Americas,  New  York,  N.Y  10020  (212)  765-3330 
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Lionel  S.  Jackson,  editor-in-chief/ 
publisher  of  the  New  Haven  (Conn.) 
RegisterUournal-Courier  Newspapers, 
was  nominated  to  the  board  of  CBT  Cor¬ 
poration,  Hartford,  parent  company  of 
Connecticut  Bank  &  Trust  Company;  the 
bank  holding  the  company’s  annual 
meeting,  scheduled  for  April  15,  will  act 
on  the  nomination.  Edmund  W.  Downes, 
Hartford  (Conn.)  Courant  president,  will 
not  stand  for  re-election  to  the  bank’s 
board,  in  accordance  with  a  Times  Mir¬ 
ror  Co.  policy  that  discourages  officers 
of  its  operations  from  membership  on 
boards  of  firms  with  which  they  do  busi¬ 
ness. 

*  ijc  « 

San  Jose  (Calif.)  Mercury-News  an¬ 
nounces  three  promotions.  They  are: 
Mike  Ellerin,  to  classified  ad  manager 
from  the  classified  ad  supervisor’s  post, 
Washington  Post',  Marsha  Sherrill,  to 
telephone  sales  supervisor  from  cus¬ 
tomer  services  rep  at  the  Mercury-News; 
Marlene  Williamson,  to  telephone  sales 
training  supervisor  also  from  the  clas¬ 
sified  ad  department,  from  contract  ad 
rep. 

*  ♦  4c 

Joseph  S.  Ruben  was  named  to  a  new 
post,  advertising  research  manager,  for 
the  Chicago  (III.)  Sun-Times.  Ruben  de¬ 
veloped,  on  a  free  lance  basis,  a  body  of 
research  on  fashion  marketing  in  the 
Midwest.  Previously,  he  was  president 
of  JSR  and  Associates  Ltd.,  a  Chicago 
marketing  consultant  firm. 


King  and  Larsen 
elected  co.  VP’s 

Robert  C.  King  and  M.  Dale  Larsen 
were  elected  vicepresidents  of  the  Min¬ 
neapolis  Star  and  Tribune  Company. 

King,  currently  president  of  Informa¬ 
tion  Publishers  Inc.,  will  assume  respon- 
siblity  within  the  company’s  affiliate  di¬ 
vision  for  Information  Publishers  as  well 
as  Great  Falls  Tribune  Company  and 
Rapid  City  Journal  Company.  He  had 
previously  served  as  vicepresident  for 
advertising  of  the  Minneapolis  Star  and 
Tribune  from  1975-1979  and  as  editor  of 
the  Star  between  1972  and  1975. 

Larsen,  assistant  vicepresident  of 
MSTCo.  and  president  of  Wichita- 
Hutchinson  Company  Inc.  (KTVH-tv), 
an  affiliate,  will  continue  as  president  of 
the  television  station  and  also  take  on 
responsibility  for  the  Consolidated 
Broadcasting  Company,  publisher  of  the 
Sentinel  weekly  newspapers  in  suburban 
Denver.  Larsen  joined  the  Minneapolis 
newspapers  in  1942  as  district  manager/ 
city  circulation  and,  in  1956,  was  named 
promotion  manager  for  KTVH-tv.  Since 
that  time,  he  has  served  in  various 
capacities  for  the  station  prior  to  being 
named  president  and  general  manager  in 
1977. 

Mexican  editor  may 
seek  asylum  here 


Sue  Schauer,  feature  editor  at  the 
Rhinelander  (Wise.)  Daily  News,  was 
promoted  to  news  editor,  succeeding  Ed 
WoDALSK,  who  went  to  the  Wausau 
(Wise.)  Daily  Herald’s  sports  depart¬ 
ment. 

4:  «  4e 

C.C.  Risenhoover,  as  reporter  for  the 
Northeast  Bureau  in  suburbia,  and  Jerry 
Hoefer,  as  photographer  in  the  Arlington 
(Tex.)  Bureau,  have  joined  the  Fort 
Worth  (Tex.)  Star-Telegram. 
Risenhoover  was  editor  of  Private  Prac¬ 
tice.  physician’s  magazine  in  Ok¬ 
lahoma,  and  Hoefer  was  a  staffer  for  the 
Arlington  (Tex.)  News. 

Three  editors  named 
by  Wall  St.  Journal 

William  Kreger,  55,  national  news 
editor  for  the  Wall  Street  Journal,  will 
step  up  to  senior  assistant  managing 
editor  effective  June  1. 

At  the  same  time,  Charles  N.  Stabler, 
assistant  to  the  executive  editor,  will 
move  up  to  senior  news  editor. 

Kreger  will  assist  Laurence  G. 
O’Donnell,  managing  editor,  and  will  be 
succeeded  to  the  national  spot  by  Nor¬ 
man  Pearlstine,  37,  executive  editor  for 
Forbes  magazine,  a  former  Journal  staf¬ 
fer  since  1%8. 

N.Y.  editors  elect 

Four  Upstate  New  York  newspaper 
editors  were  elected  to  offices  of  the 


Susan  O’Dell,  an  employment  man¬ 
ager,  was  appointed  to  personnel  man¬ 
ager  at  Madison  (Wise.)  Newspapers, 
Inc.  She  succeeds  Sonja  Craig  who  ac¬ 
cepted  the  general  managership  of  the 
Billings  (Mont.)  Gazette. 

4c  4c  4c 

Robert  P.  Paffen,  52,  director  of 
employe  relations  for  the  Washington 
Star,  was  appointed  vicepresident  for 
personnel  and  labor  relations  for  United 
Press  International.  Paffen  also  has  10 
years  as  director  of  public  relations  for 
the  Copley  Newspapers,  California  and 
Chicago,  III. 


Jesus  Blancomelas,  the  director  of  the 
A.B.Ci  newspaper  of  Mexico,  who  had 
some  16  charges  filed  against  him  by  his 
government  for  attacking  its  activities,- 
may  seek  shelter  in  this  country. 

Blancomelas  made  the  statement  to 
seek  asylum  recently  at  a  U.S.  press  con¬ 
ference. 

The  editor,  charged  with  treason  and 
other  similar,  alleged  offenses  in  the 
printing  of  stories  questioning  govern¬ 
ment  activities,  fled  Mexico’s  Tijuana 
area  (Baja  California)  last  month,  follow¬ 
ing  the  spar  with  Gov.  Roberto  de  la 
Madrid.  Madrid  lodged  the  charges. 


New  York  State  Society  of  Newspaper 
Editors.  The  four  are:  William  D.  Cotter, 
editor,  Syracuse  (N.Y.)  Herald-Journal, 
president;  Donald  C.  Hadley,  managing 
editor,  Geneva  (N.Y.)  Finger  Lakes 
Times,  vicepresident;  John  L.  Murphy, 
managing  editor,  Peekskill  (N.Y.)  Eve¬ 
ning  Star,  treasurer,  and  Foster  Spencer, 
managing  editor,  Buffalo  ifi.Y .)  Evening 
News,  elected  to  the  board  of  directors. 

(Continued  on  page  40) 
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Hunziker  was  named  classified  display 
ad  staff  manager  for  the  Syracuse  (N.Y.) 
Herald-Journal  Herald  American. 

*  *  ♦ 


Rod  Davis,  33  a  former  Associated 
press  affiliate,  was  named  editor  of  the 
Austin  (Tex.)  Observer,  a  political  and 
social  sheet  celebrating  its  26th  year. 
Davis  replaces  Jim  Hightower,  who  is 
seeking  election  to  the  Texas  Railroad 
Commission,  a  state  regulatory  agency. 
Joining  Davis  as  associate  editor  is 
Matthew  Lyon  of  Boston,  a  freelance 
journalist. 

*  ♦  ♦ 

Joseph  A.  Maddox,  Jr.,  district  ad  sales 
manager  for  the  Wall  Street  Journal,  was 
promoted  to  circulation  marketing  man¬ 
ager  for  Dow  Jones  &  Co.  based  in  South 
Brunswick,  N.J. 

Ellen  Snodgrass,  33,  was  made  clas¬ 
sified  ad  telephone  sales  manager  for  the 
Kansas  City  (Kans.)  Star  and  Times.  She 
was  classified  ad  manager  for  the  San 
Juan  (P.R.)  Star. 

_  ♦  *  *  • 

George  McDaniel,  general  division 
manager  for  the  Detroit  News,  was 
named  national  ad  manager  for  the  Or¬ 
lando  (Fla.)  Sentinel  Star. 

9)C 

Roger  D.  Past  was  named  Empire 
Magazine  ad  manager,  and  Daniel  J. 


Robert  Masino,  45,  circulation  direc¬ 
tor  for  the  Wilmington  (Del.)  News  Jour¬ 
nal  Co.,  was  named  circulation  director 
for  the  Oakland  (Calif.)  Tribune.  He  suc¬ 
ceeds  Frank  Vega  who  was  appointed  to 
a  new  executive  post  with  the  Tribune’s 
owner,  Gannett  Newspapers,  Rochester 
N.Y. 

♦ 

Lonny  Unger,  a  reporter  for  Gannett 
Westchester  Rockland  Newspapers, 
Inc.,  joined  Fairchild  Publications’ 
American  Metal  Market  as  a  reporter. 

♦  ♦  ♦ 

James  P.  O’Toole,  editorial  director 
for  the  Melius  Newspapers  in  the  Detroit 
area,  after  a  26-year  career  with  the  or¬ 
ganization,  was  named  to  a  new  post, 
regional  editor  for  Panax  Newspapers  in 
Detroit,  Mich.  Succeeding  him  is  Gene 
Vinson. 

*  *  « 

Mary  R.  Sandok,  editor.  Portage 
(Wise.)  Daily  Register,  will  join  the  Uni¬ 
versity  News  Service  at  UW-Madison  in 
April. 

♦  *  * 

Robert  Borders,  assistant  city  editor 
for  the  Lufkin  (Tex.)  News,  is  in  the  city 
editor’s  spot. 
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Marianne  Lester,  managing  editor, 
was  promoted  to  editor  of  the  Times 
Magazine,  a  military  newspaper  supple¬ 
ment,  succeeding  John  Greenwald.. 
Greenwald  took  an  editorial  directorship 
elsewhere. 

* 

Richard  Cone,  reporter,  was  named 
managing  editor  for  the  weekly  Salem 
Oregon  Obser\’er. 

*  *  * 

Dennis  Polite,  36,  copy  editor  and 
education  reporter  for  the  Dayton  (Oh.) 
Daily  News,  was  dubbed  assistant  busi¬ 
ness  manager  for  Dayton  Newspapers, 
Inc. 

ITU  head  Bingel 
to  run  unopposed 

International  Typographical  Union 
president  Joseph  Bingel  has  been  as¬ 
sured  re-election  to  a  second  term  be¬ 
cause  he  is  the  only  one  of  three  an¬ 
nounced  candidates  for  the  presidency  to 
secure  sufficient  local  endorsements  to 
win  a  place  on  the  ballot. 

According  to  tabulations  by  the  ITU 
secretary-treasurer’s  office,  Bingel  was 
voted  endorsements  by  337  locals;  Dave 
Donovan  of  the  Chicago  Typographical 
Union  was  endorsed  by  48  locals;  and 
William  Croteau  of  the  Detroit  Typo¬ 
graphical  Union  was  endorsed  by  14  loc¬ 
als. 

Under  the  ITU  by-laws,  candidates  for 
president,  vicepresidents  and  secretary- 
treasurer  must  be  endorsed  by  at  least  50 
locals  at  membership  meetings  the 
January  before  the  election. 

The  ITU  election  will  take  place  on 
'  May  21  and  those  elected  will  being 
three-year  terms  on  July  1. 

The  other  four  full-time  ITU  officers 
do  face  challenges  in  the  May  election. 


Murdoch  target  of 
U.S.  Senate  inquiry 

The  Senate  Banking  Committee  is 
looking  into  the  motivation  behind  a  $206 
million  loan  extended  by  the  Export- 
Import  Bank  to  publisher  Rupert  Mur¬ 
doch’s  Australian  airline,  Ansett  Trans¬ 
port  Industries. 

The  loan,  which  carries  interest  rates 
ranging  from  8%  to  8.4%,  was  given  pre¬ 
liminary  approval  just  days  after  Mur¬ 
doch’s  New  York  Post,  endorsed  Presi¬ 
dent  Carter’s  bid  for  a  second  term  in  the 
White  House.  The  chairman  of  the  bank, 
John  L.  Moore  Jr.,  is  a  Carter  appointee. 

The  inquiry  was  disclosed  in  a  letter  to 
the  bank  from  Senator  William  Prox- 
mire.  Senate  Banking  Committee  chair¬ 
man,  and  Senator  Adlai  E.  Stevenson, 
chairman  of  the  Senate  Subcommittee  on 
International  Finance.  The  letter,  which 
was  obtained  by  the  New  York  Times, 
requested  details  concerning  the  loan. 
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Nine  Canadian  journaiists  win 
1979  Nationai  Newspaper  Awards 

A  Toronto  Star  reporter  assigned  to 
write  a  series  of  articles  about  cancer  at  a 
time  when  his  mother  was  dying  of  the 
disease  has  won  the  1979  National 
Newspaper  Award  for  enterprise  report¬ 
ing. 

Bill  Dampier’s  editor  was  unaware  the 
reporter’s  mother  was  terminally  ill 
when  he  made  the  assignment.  Declining 
an  offer  to  turn  the  story  over  to  another 
writer,  Dampier  produced  a  sensitive 
three-part  series,  one  story  of  which  re¬ 
counted  his  mother’s  last  days. 

Toronto  produced  winners  in  six  of  the 
nine  categories  in  the  31st  annual  To¬ 
ronto  Press  Club  awards  for  excellence 
in  journalism  in  1979,  one  each  going  to 
Calgary,  Edmonton  and  Vancouver. 

The  other  winners:  Feature  writ¬ 
ing — Val  Sears,  Toronto  Star.  Editorial 
writing — Oakland  Ross,  Toronto  Globe 
and  Mail.  Spot  news  reporting — Toronto 
bureau  of  the  Canadian  Press.  Sports 
writing — Allen  Abel,  Toronto  Globe  and 
Mail.  Critical  writing — John  Hofsess, 

Calgary  Albertan.  Spot  news  photog¬ 
raphy — Bill  Sanford,  Toronto  Star.  Fea¬ 
ture  photography — Bill  Keay,  Van¬ 
couver  Sun.  Cartooning — Edd  Uluschak, 

Edmonton  Journal. 

Citations  for  merit  were  awarded  in 
sports  writing  to  Alison  Gordon  of  the 
Toronto  Star,  first  woman  regularly  as¬ 
signed  to  a  major  league  baseball  beat, 
and  in  spot  news  reporting  to  a  London 
Free  Press  team  for  its  coverage  of  tor¬ 
nadoes  that  smashed  through  Brant  and 
Oxford  counties  in  Western  Ontario  in 
August. 

The  awards  are  administered  by  a 
committee  of  the  press  club  and  are 
made  possible  by  a  self-sustaining  fund 
to  which  a  number  of  Canadian  newspa¬ 
pers  and  groups  have  contributed. 

Certificates  and  $500  cash  prizes  will 
be  presented  to  the  winners  at  a  dinner  in 
Toronto  April  19.  Guest  speaker  will  be 
John  Crosbie,  minister  of  finance  in  the 
Joe  Clark  cabinet. 

Sears  drew  on  19  years  of  experience 
in  covering  John  Diefenbaker  for  a  fea¬ 
ture  published  the  day  after  the  former 
prime  minister  died. 

“It  was  not  like  him  to  go  quietly,’’ 
was  the  way  Sears  began  his  affection¬ 
ate,  anecdoted  piece  on  the  Chief. 

Ross,  an  assistant  editor  and  member 
of  the  editorial  board  of  The  Globe  and 
Mail,  won  an  award  for  a  series  of  arti¬ 
cles  that,  in  the  judges’  view,  met  the 
tests  of  excellence,  of  clarity,  of  style, 
and  sound  reasoning. 

A  Canadian  Press  team  of  1 1  reporters 
and  editors  won  the  spot  news  award  for 
coverage  of  the  flaming  derailment  in 
Mississauga,  Ont.,  in  November,  of  a 
freight  train  carrying  propane  and 
chlorine  gas  which  led  to  the  evacuation 


Editorial  cartooning — 

Edd  Uluschak 
Edmonton  Journal 

of  225,000  residents. 

“It  is  our  view  that  the  staff  involved 
were  super  cool  in  the  face  of  a  hot  story. 
The  articles  were  produced  without  the 
kind  of  over-writing  that  is  so  tempting  in 
these  situations.  The  CP  news  reporters 
and  editors  met  not  only  a  few  deadlines, 
they  were  on  the  spot  for  everybody’s 
deadlines.” 

Members  of  the  CP  team  were  Jac¬ 
queline  Boyle,  Mike  Brown,  Jim  Coyle, 
Dave  Dutton,  John  Gordon,  Gordon 
Grant,  Gordon  McIntosh,  Dennis  Passa, 
Joan  Walters,  Diane  Wayda  and  Scott 
White. 

Abel,  a  native  of  Brooklyn,  N.Y.,  who 
has  been  Globe  and  Mail  sports  colum¬ 
nist  since  May  1977,  won  for  a  series  of 
articles  from  Moscow  on  state-controlled 
selection  of  athletes. 

Hofsess,  a  native  of  Hamilton  who 
joined  The  Albertan  as  a  theatre  critic  in 
October,  1978,  was  given  the  critical 
writing  award  for  a  selection  of  some¬ 
times  controversial  articles. 

Sanford,  a  reporter-photographer  at 
The  Sun  for  two  years,  won  the  spot 
news  photography  prize  with  a  front¬ 
page  color  photo  of  the  fire  that  followed 


Feature  photography — 

Bill  Keay 
Vancouver  Sun 

the  train  derailment  in  Mississauga.  He 
was  at  the  scene  less  than  an  hour  after 
the  derailment  set  propane  tank  cars 
afire  and  spent  three  days  at  the  site, 
going  40  hours  without  sleep. 

Keay,  a  darkroom  technician  at  The 
(Continued  on  page  44) 


Spot  news  photography — Bill  Sanford,  Toronto  Star 
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WHAT  THE  1ST  AMENDMENT  MEANS  TO  ME 


By  Barbara  Fltz  Vroman 

Freedom  is  messy. 

Any  woman  who  has  watched  her 
baby  pour  orange  juice  in  his  hair  and 
mash  peas  on  his  high  chair  tray  can  tell 
you  how  messy  it  is  to  allow  the  child  to 
learn  to  eat  on  his  or  her  own. 

Any  totalitarian  dictator  will  tell  you 
how  much  easier  it  is  to  get  rid  of  drug 
addicts,  prostitutes  and  enemies  of  the 
state  in  a  country  where  there  are  no 
First  Amendment  type  guarantees.  In  a 
totalitarian  state  things  can  be  done 
quickly  and  with  order.  You  would  never 
have  to  put  up  with  Nazis  marching 
through  Skokie. 

Freedom  is  dangerous. 

Many  parents  feel  a  certain  sinking  of 
the  heart  the  first  time  they  hand  over  the 
car  keys  to  their  sixteen- year-old.  He  or 
she  could  get  killed  in  that  traffic  jungle 
out  there. 

Totalitarian  dictators  understand  well 
how  dangerous  freedom  can  be.  Free 
ideas  can  threaten  the  plans  of  the  state, 
so  the  press  must  be  controlled.  Free 
assemblage  must  be  curtailed  for  the 
same  reason.  Travel  must  be  restricted 
for  citizens  might  try  to  escape  the  rigors 
imposed  by  the  other  curtailments  or 
might  bring  back  undesirable  ideas. 

Freedom  is  demanding. 

The  “now”  woman  wants  the  dignity 
and  benefits  of  equality.  She  finds  she 
cannot  have  freedom  without  giving  up 
dependency  and  a  measure  of  safety. 
Freedom  demands  risks  and  the  assump¬ 
tion  of  responsibility. 

The  totalitarian  ruler  knows  how  de¬ 
manding  freedom  is.  That  is  his  trump 
card.  He  promises  order,  security,  re¬ 
lease  from  the  uncertainty  and  terror  of 
freedom.  The  masses  are  promised  an 
even  slice  of  the  communal  pie  whether 
their  effort  is  slack  or  diligent.  (Never 
mind  that  the  diligent  soon  become  so 
discouraged  they  too  become  slack  and 
the  communal  pie  has  to  be  sliced  in  thin 
slices.) 

What  does  the  First  Amendment  mean 
to  me? 

It  means  that  I  have  the  freedom  from 
being  forced  to  fit  into  someone  else’s 
preconceived  plan  of  what  I  should  do  or 
be.  It  means  that  I  have  the  freedom  to 
explore  my  own  avenues  and  entice¬ 
ments.  The  First  Amendment  gives  me 
the  freedom  to  enjoy  the  success  of  my 
efforts.  It  allows  me  the  responsibility, 
as  well,  of  facing  my  failures  so  that  I 
may  learn  and  grow  from  them.  It  pro¬ 
tects  ideas,  and  everything  in  the  world, 
from  the  buttons  on  my  blouse  to  social 
security,  begins  as  an  idea  in  some¬ 
body’s  head. 

When  you  hamper  a  man’s  ideas  or  the 
expression  of  those  ideas,  you  hamper 
his  soul;  the  very  essence  of  his  being. 
By  guaranteeing  the  free  exchange  of 
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ideas,  the  First  Amendment  insures  that 
I  will  live  in  a  society  fermenting  with 
change  and  innovation. 

The  First  Amendment  is  my  guarantee 
of  messy,  demanding,  dangerous, 
exhilerating,  creative,  productive  free¬ 
dom.  And  as  any  parent  can  tell  you, 
freedom  is  the  only  route  to  the  full  de¬ 
velopment  of  human  capacity. 

1st  Amendment 
essay  winners 

Mrs.  Barbara  Fitz  Vroman,  RR  1, 
Hancock,  Wisconsin  was  declared  na¬ 
tional  winner  of  the  initial  First  Amend¬ 
ment  essay  contest  March  21,  at  the 
Hyatt  Regency  Hotel  during  the  National 
Newspaper  Association’s  Government 
Affairs  Conference.  She  was  awarded 
$1,0(X)  by  the  Ohio  Newspapers  Founda¬ 
tion  of  Columbus,  Ohio. 


Canadian  prizes 

(Continued  from  page  42) 


Sun  since  1975,  earned  the  feature  photo 
award  with  a  carefully  angled  shot  of  six 
parachutists.  Taken  from  a  spot  just  out¬ 
side  the  target  circle,  the  photograph 
seemed  to  show  the  top  five  jumpers 
each  standing  on  the  top  of  the  chute  of 
the  person  below. 

Singled  out  for  special  commendation 
was  a  cartoon  entitled  “Just  one  more 
time,  Pierre”,  depicting  the  Liberal  party 
inflating  a  rubber  model  of  Pierre 
Trudeau,  getting  him  to  abandon  re¬ 
tirement  plans  and  lead  the  Liberals  in 
the  winter  election  campaign. 

The  merit  citation  for  sports  writing 
was  awarded  to  Alison  Gordon,  former 
radio,  television  and  magazine  writer,  for 
a  review  of  her  first  season  as  a  baseball 
reporter,  a  year  in  which  she  had  to 
overcome  the  sport’s  traditional  male 
chauvinism.  She  conceded  that  a  back¬ 
ground  in  satirical  writing  helped  in  cov¬ 
ering  the  Toronto  Blue  Jays  but  added 
“there’s  absolutely  nothing  funny  about 
a  locker  room  full  of  naked  men.” 

The  London  Free  Press  won  a  citation 
for  its  fast,  comprehensive  coverage  of 
the  tornadoes  that  did  widespread  dam¬ 
age  in  the  Woodstock  area  of  Western 
Ontario. 

The  tornadoes  struck  at  6:30  p.m.  and 
the  paper  had  only  three  hours  until 
deadline  to  assemble  a  team  of  reporters, 
pinpoint  areas  of  major  damage,  get  staff 
to  the  scene  and  put  together  a  report  of 
what  happened.  Members  of  the  report¬ 
ing  team  were  Mark  Bourrie,  Del  Bell, 
Bill  Eluchok,  Mary  Ferguson,  John  Mat- 
sui,  Neil  Morris  and  Randy  Ray. 


The  contest  was  established  by  News¬ 
paper  Association  Managers,  Inc.,  on 
the  theme  of  “What  the  First  Amend¬ 
ment  Means  to  Me”  and  was  designed 
for  the  readers  of  American  newspapers 
to  express  their  views  on  the  subject. 

Second  place  was  awarded  to  John  C. 
Canfield  of  Great  Falls,  Montana,  who 
received  a  $3(X)  check,  while  third  place 
winner  was  Barbara  E.  Svetich  of  Malad 
City,  Idaho,  who  received  a  $200  check. 

Mrs.  Vroman  is  a  freelance  author 
who  lives  on  a  farm  near  Hancock,  Wis¬ 
consin.  She  has  four  children. 

She  entered  the  contest  in  connection 
with  the  Wisconsin  Rapids  Tribune .  She 
has  a  book  published  and  is  writing 
another.  In  1977  she  won  a  Wisconsin 
Arts  Foundation  Award  for  fiction. 


NAM  has  announced  sponsorship  of 
the  contest  for  1980. 


Jim  Coyle  and  Scott  White  (with  gas¬ 
mask),  were  members  of  the  Canadian 
Press  team  that  covered  the  AAissfs- 
sauga,  Ontario,  train  derailment.  The 
team  has  won  the  1 979  National  News¬ 
paper  Award  in  spot  news  reporting. 

(CP  Photo) 


Newspaper  design 
magazine  debuts 

After  beginning  less  than  two  years 
ago  as  a  newsletter.  Design,  the  Journal 
of  the  Society  of  Newspaper  Designers, 
has  finally  appeared  in  slick  magazine 
format  “to  further  the  cause  of  newspa¬ 
per  design.” 

The  editor  of  the  32-page  quarterly  is 
Richard  Curtis,  assistant  managing 
editor  for  graphics  and  features  of  the 
Baltimore  News  American. 

The  society  was  formed  informally  in 
1978  during  a  newspaper  design  seminar 
of  the  American  lYess  Instituje. 
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Photographed  at  Permian  Basin  Petroleum  Museum 


We  Turn  You  On  Everi;day 


You  have  probably  never  heard  of  us,  but  we  turn  you  on  everyday. 

We  are  some  of  the  1700  independent  producers  and  energy- related 
firms  of  the  Permian  Basin  Petroleum  Association,  and  we  turn  the 
valves  that  help  keep  America  supplied  with  gasoline  and  natural  gas. 

Located  In  West  Texas  and  Southeastern  New  Mexico,  the  Permian  Basin 
is  a  giant  geological  province  (an  ancient  sea  bed)  of  100,000  square 
miles,  with  an  oil  or  gas  well  for  every  square  mile.  We  in  PBPA  have 
had  a  hand  in  drilling  and  producing  most  of  these  wells,  which  account 
for  about  30%  of  America's  domestic  production.  We  play  a  major  role  in 
the  quality  of  America's  lifestyle,  and  we  think  America  should  know 
more  about  us. 


WRITE  FOR  FREE  PRESS  KIT  TO  INFORMATION  BUREAU: 


Permian  Basin  Petroleum  Association 
Box  132 

Midland,  Texas  79702 


Wichita  newsroom  votes  Pa*''  papers  may 
,  ,  .  ..  be  expelled  from 

for  iTU  representation  shopper  group 


Editorial  employees  at  the  Wichita 
(Kans.)  Eagle  and  Wichita  Beacon  voted 
last  week  71-47  to  have  the  International 
Typographical  Union  represent  them. 

Should  a  contract  be  negotiated  and 
signed  by  management,  this  would  be  the 
largest  newspaper  at  which  the  ITU  rep¬ 
resents  newsroom  employees. 

The  Newspaper  Guild  represents  most 
newsroom  employees  around  the  coun¬ 
try.  A  spokesman  for  the  ITU  listed 
seven  newspapers  in  the  United  States 
and  Canada  where  the  ITU  represents 
newsroom  employees.  They  include 
newspapers  in  Covington,  Virginia, 
Erie,  Pennsylvania,  Elgin,  Illinois, 
Champaign-Urbana,  Illinois,  Stratford, 
Ontario  (Canada),  Grand  Forks,  North 
Dakota  and  Superior,  Wisconsin.  The 
later  two  are  tentative  agreements. 

The  morning  Wichita  Eagle  has  a  cir¬ 
culation  of  120,301,  the  evening  Beacon 
has  a  circulation  39,309  and  the  Sunday 
paper,  173,021. 

The  organizing  vote  was  taken  on 
March  26  and  63  votes  were  needed  to 
bring  the  ITU  as  the  employees’  bargain¬ 
ing  agent. 

The  ITU  will  be  attempting  to  gain  a 
contract  for  newsroom  employees  where 
the  Guild  failed  several  years  ago. 

The  Guild  was  certified  to  represent 
the  Wichita  papers’  newsroom 
employees  in  1971. 

“We  bargained  for  a  long  time,  but  we 
couldn’t  achieve  a  contract,’’  said  a 
spokesman  for  the  Guild. 

In  1972,  the  Guild  filed  unfair  labor 
practice  charges  against  management 
and  received  a  favorable  ruling  from  an 
Administrative  Law  Judge.  The  National 
Labor  Relations  Board  overturned  that 
decision  in  1975  and  a  contract  was  never 
agreed  to. 

The  latest  attempt  to  bring  a  union  to 
the  newsroom  was  led  by  an  18  mem¬ 
ber  organizing  committee. 

The  ITU,  which  already  represents  the 
printers  and  mailers  at  the  Wichita  Eagle 
and  Beacon,  notified  management  in 
November  of  1979  that  an  organizing  ef¬ 
fort  was  underway. 

In  January,  3Vi  days  of  hearings  were 
held  to  determine  the  size  of  the  bargain¬ 
ing  unit. 

Management  argued  that  “columnists 
and  a  substantial  portion  of  other 
employees  working  in  the  newsroom  in¬ 
cluding  reporters  and  photographers’’ 
were  professionals  under  the  National 
Labor  Relations  Act  and  should  be 
excluded  from  the  bargaining  unit. 

Patrick  Rooney,  acting  director  of  Re¬ 
gion  17,  denied  this  argument  and 
excluded  only  such  supervisory  person¬ 
nel  as  the  executive  editor,  managing 


editor,  news  editor,  city  editor,  sports 
editor,  lifestyle  editor,  state  editor,  chief 
photographer,  head  librarian  and  as¬ 
sorted  assistant  editors,  from  the  bar¬ 
gaining  unit. 

Management  appealed  to  the  National 
Board  but  the  appeal  was  denied  a  few 
days  before  the  organizing  vote  was  tak¬ 
en. 

A  management  spokesman  said,  “We 
feel  our  total  compensation  package  is 
competitive  with  other  papiers  our  size 
and  with  other  newsrooms  now  or¬ 
ganized  by  the  ITU.’’ 

The  Wichita  Eagle  and  Beacon  is  a 
member  of  the  Knight-Ridder  Newspa¬ 
per  group. 

Newspaper  explained 
in  NIE  special  tab 

A  new  Newspaper  In  Education  pro¬ 
motional  edition/teaching  tool  was  de¬ 
veloped  for  the  1979-80  school  year  by 
the  Columbus  (Ga.)  Ledger  and  En¬ 
quirer. 

A  tabloid  titled  “Special  Edition’’,  it  is 
a  40-page  student  workbook  that  ex¬ 
plains  the  jobs  of  a  newspaper,  the  parts 
of  a  newspaper  and  how  a  newspaper  is 
produced.  Along  with  the  narrative  text, 
there  are  numerous  activities  teaching 
newspaper  skills  and  extra  activities 
using  the  daily  newspaper  to  reinforce 
basic  reading  and  writing  skills. 

“Since  it  teaches  about  the  daily 
newspaper  and  includes  learning  ac¬ 
tivities  with  the  daily  newspaper,  we 
made  ‘Special  Edition’  available  free  to 
area  teachers  and  students,  but  only  in 
conjunction  with  an  NIE  newspaper  or¬ 
der.  For  a  minimum  order  of  100  class¬ 
room  newspapers  (delivered  on  a 
schedule  of  the  teacher’s  choice  in  bun¬ 
dles  of  at  least  10  newspapers  per  deliv¬ 
ery)  a  teacher  was  provided  with  a  class 
set  (maximum  number  35)  of  ‘Special 
Edition’  at  no  extra  charge,”  Dana  Gon¬ 
zalez,  NIE  Coordinator  for  the  papers, 
said. 

“We  also  encouraged  the  use  of  “Spe¬ 
cial  Edition”  with  all  students  who 
toured  the  newspaper  plant  this  year — to 
give  them  background  knowledge  of  the 
media  in  advance  of  their  tour  so  they 
could  derive  maximum  benefit  from  their 
visit  to  see  the  newspaper  business  in 
operation,”  she  said. 

The  workbook  has  been  well  received 
throughout  our  area  and  has  encouraged 
newspaper  orders  from  teachers  and/or 
schools  who  either  had  never  ordered 
before,  or  else  had  once  ordered  and 
then  dropped  out  of  the  program,  she 
said. 


The  National  Association  of  Advertis¬ 
ing  Publishers’  board  of  directors  is  con¬ 
ducting  a  poll  to  determine  whether 
membership  should  continue  to  remain 
open  to  paid  daily  newspapers. 

A  faction  within  the  NAAP  has  ex¬ 
pressed  its  opposition  to  daily  newspaper 
membership,  fearing  that  someday  the 
free  circulation  newspaper  association 
might  be  taken  over  by  paid  circulation 
daily  papers. 

At  present,  NAAP  membership  is 
open  to  all  publishers  of  free  circulation 
papers,  regardless  of  any  affiliation  with 
paid  newspapers.  The  only  requirement 
is  that  the  members  must  agree  to  “up¬ 
hold  the  principles  and  bylaws  of 
NAAP”  and  to  “always  operate  in  con¬ 
formance”  with  the  organization’s  Code 
of  Ethics. 

During  the  last  five  years,  NAAP  has 
had  both  periods  of  open  membership 
and  periods  where  membership  was  de¬ 
cided  on  the  “60%”  rule. 

Under  the  60%  rule,  NAAP  member¬ 
ship  was  restricted  to  those  newspapers 
whose  parent  company  derived  at  least 
60%  of  its  publishing  revenues  from  free 
circulation  newspapers. 

Some  NAAP  board  members  and 
some  state  associations  have  indicated 
that  they  prefer  NAAP  to  return  to  the 
more  restrictive  60%  rule.  They  feel  that 
by  allowing  paid  newspaper  companies 
who  own  free  papers  to  join  NAAP,  it 
will  restrict  the  free  flow  of  information 
between  publishers. 

The  60%  figure  was  derived  from  a 
feeling  that  if  a  majority  of  a  company’s 
publishing  revenue  comes  from  free  cir¬ 
culation  papers,  that  company’s  main 
interest  will  lie  with  the  free  circulation 
industry. 

NAAP  currently  has  approximately  60 
member  newspapers  that  are  owned  by 
large  (paid  circulation)  newspaper 
groups  that  would  not  qualify  if  the  60% 
rule  is  again  put  into  effect. 

The  NAAP  board  switched  to  the  cur¬ 
rent  open  membership  policy  because  a 
majority  felt  paid  circulation  newspapers 
and  chains  pay  “high  prices  for  free  pa¬ 
pers  and  operating  them  for  profit,  and 
they  have  a  strong  commitment  to  the 
growth  of  the  free  paper  industry.” 

This  position  is  backed  by  another  fac¬ 
tion  within  NAAP,  which  also  argues 
that  paid  circulation  newspaper  com¬ 
panies  (that  own  free  circulation  papers) 
have  significant  influence  with  political 
leaders,  national  ad  agencies  and  man¬ 
ufacturers  and  that  this  is  beneficial  to 
the  association. 
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A  nose  count  report 
to  E&P  readers  . . . 

(Would  you  believe,  4.3%  bigger!) 


One  sure  way  a  publication  has  of  finding  out  if  it’s 
doing  things  right  is  counting  noses. 


E&P  did  just  that.  And  our  figures  for  the  end  of 
March,  1980  showed  net  paid  circulation  of  26,430.  That 
represe'nts  an  all-time  high  .  .  .  and  a  gain  of  1,104  more 
subscribers  than  a  year  ago  ...  a  gain  of  4.3  percent 


We’re  sure  that  our  editorial  vitality -has 
something  to  do  with  the  gains.  We  know 
that  we’re  trying  to  keep  the  newspaper 
business  covered  to  the  best  of  our 
abilities.  Our  staff  has  been  to 
more  meetings,  we’ve  added  new 
features  and  statistical  reportage. 

And  we’ve  continued  to  maintain 
a  news-to-ads  ratio  that’s  better  than 
50  percent  on  the  news  side, 

(which  could  drive  most  newspapers 
screaming  to  the  poorhouse). 


And  to  those  1,104  new  subscribers,  welcome 
aboard.  We  hope  that  you  find  our  news 
coverage  as  interesting  and  as  vigorous  as 
the  newspaper  business  that  we  serve. 


Editor  &  Publisher 


The  only  independent  weekly  journal  of  newspapering 
575  Lexington  Ave.,  New  York,  N.Y.  •  (212)  752-7050 


Circulation 


Family  environment 
boosts  readership 


Most  children  have  a  family  environ¬ 
ment  that  stimulates  readership  of  the 
daily  newspaper.  The  paper  comes  into 
the  home;  parents  read  the  paper  them¬ 
selves  and  encourage  the  children  to  do 
so  too,  and  newspaper  articles  often  be¬ 
come  topics  of  conversation  between 
parents  and  children. 

The  Newspaper  Advertising  Bureau, 
Inc.  released  these  findings  in  a  report, 
“Mass  Media  In  The  Family  Setting,” 
which  is  one  of  a  series  developed  from  a 
study  of  America’s  children  and  the  mass 
media.  The  study  was  carried  out  on  be¬ 
half  of  the  Newspaper  Readership  Proj¬ 
ect,  which  is  sponsored  by  16  nation¬ 
wide  industry  and  professional  organiza¬ 
tions  in  the  newspaper  business.  It  is 
based  on  personal  interviews  in  a  proba¬ 
bility  sample  of  817  households  with 
1,156  children  in  the  ages  6  through  17, 
and  with  their  mothers. 

Nine  out  of  ten  families  (90%)  make 
the  newspaper  available  one  or  more 
days  of  the  week  (weekdays  and  Sun¬ 
days).  More  than  eight  out  of  ten  (84%) 
get  weekday  papers  (70%  every  week¬ 
day)  and  81%  get  Sunday  papers  (71% 
every  Sunday). 

Fathers  read  the  daily  paper  an  aver¬ 
age  of  3.8  weekdays  and  mothers  3.5. 
And  mothers  read  the  Sunday  paper  an 
average  of  3.3  Sundays  a  month.  The 
most  frequent  reading  takes  place  in 
homes  with  higher  incomes  and  higher 
educational  attainment.  Thus,  79%  of 
mothers  from  households  with  incomes 
over  $20,0(X)  and  77%  of  those  with  some 
college  education  read  a  daily  paper 
“yesterday”  as  compared  to  66%  of  all 
mothers. 

The  mothers  reported  that  54%  of  the 
children  were  newspaper  readers,  and 
61%  of  the  children  claimed  that  they 
read  the  paper.  In  the  15-17  year  old 
group,  readership  goes  up  to  72%  of  the 
children  by  the  mothers’  observations, 
and  to  81%  according  to  the  children 
themselves. 

Furthermore,  the  mothers  stimulate 
readership  by  talking  to  the  children 
about  things  in  the  newspaper  and  bring¬ 
ing  items  to  their  attention.  Overall,  70% 
of  the  children  talk  with  their  mothers 
about  such  newspaper  items,  and  this 
stimulation  to  newspaper  readership  is 
highest  among  mothers  from  households 
with  incomes  over  $20,000  (81%)  and 
among  mothers  who  are  college  educated 
(79%). 

Overall,  the  mothers  of  85%  of  the 
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children  approve  of  their  newspaper 
reading  (33%  strongly).  Among  15-17 
year  olds,  91%  have  mothers  who  ap¬ 
prove  of  their  newspaper  reading  (46% 
strongly).  And  again  the  proportion 
whose  mothers  favor  newspaper  reading 
is  higher  than  the  average  in  homes  with 
higher  incomes  and  higher  levels  of  edu¬ 
cation. 

Most  of  the  children  (77%)  also  have 
their  mother’s  approval  for  watching 
television.  However,  only  8%  of  the 
children  have  mothers  who  approve 
strongly.  Furthermore,  families  set  rules 
as  to  what  kind  of  TV  programs  to  watch 
for  58%  of  the  children,  and  about  how 
much  TV  to  watch  for  44%. 

Conn,  weekly  tab 
goes  broadsheet 

Fairpress,  Gannett’s  weekly  newspa¬ 
per  in  Fairfield  County,  Connecticut, 
will  convert  from  tabloid  to  standard-size 
on  April  16  and  expand  its  coverage  area, 
it  was  announced  by  Caroline  Soka,  pub¬ 
lisher. 

Already  the  largest  circulation  weekly 
in  Connecticut,  Fairpress’s  total  dis¬ 
tribution  will  reach  65,800  with  the  addi¬ 
tion  of  4,300  copies  delivered  to  homes  in 
the  northern  part  of  Stamford. 

The  change  to  standard-size  format 
will  permit  Fairpress  to  publish  in  sepa¬ 
rate  sections,  resulting  in  the  improved 
readability  and  increasing  advertising 
exposure,  according  to  Soka.  Comment¬ 
ing  on  the  conversion  from  tabloid  size 
Soka  said  “the  newspaper’s  growth  in 
recent  years  has  forced  the  change,  as 
sections  within  sections  became  confus¬ 
ing,  and  also-we  are  often  close  to  our 
presses’  tabloid  page  capacity.” 

The  Fairpress’  popular  “What’s  Doing 
in  Fairfield  County”  arts  and  entertain¬ 
ment  guide  will  remain  a  pull-out  section. 

Nine  years  old,  Fairpress  was  founded 
in  Westport,  Connecticut  in  1971.  In  De¬ 
cember  of  1975  Gannett  acquired  Fair- 
press  as  a  subsidiary  of  its  Westchester 
Rockland  Newspapers.  The  main  office 
was  relocated  from  Westport  to  Norwalk 
in  1978.  In  1979  Fairpress  was  the  reci¬ 
pient  of  six  New  England  Press  Associa¬ 
tion  Awards.  Fairpress  is  circulated  via 
controlled  mail  and  carrier  delivery,  and 
single  copy  sales,  in  Norwalk,  Fairfield, 
Westport,  Weston,  Wilton,  New  Ca¬ 
naan,  Darien  and  now.  North  Stamford, 
Connecticut. 


Bureau  exec  wagers 
$10  bet  with  Sansom 

Newspaper  Advertising  Bureau’s 
Steve  Van  Osten  has  made  a  $10  bet  with 
Monterey  (Calif.)  Peninsula  Herald 
salesperson  Laura  Sansom  and  Sansom 
intends  to  collect. 

Sansom  had  labeled  the  cover  of  the 
Ad  Bureau’s  1980  Planbook  “sexist” 
and  initially  refused  to  distribute  it 
(E&P,  Feb.  16.)  She  then  had  veloxes 
made  of  Michelangelo’s  nude  statute  of 
David  and  pasted  them  over  the  covers 
of  some  of  the  planbooks.  She  said  she 
would  offer  her  ad  clients  a  choice. 

After  the  story  appeared  in  E&P,  Van 
Osten  contacted  Sansom  and  accused 
her  of  “planting”  it.  He  also  “chastised” 
her  for  her  use  of  David  on  the  planbook 
cover,  stating  that  it  is  “insulting  to  all 
sensitive  people.” 

“Far  better  that  we  use  for  the  cover 
stylized  art  of  a  “womap  stepping  out 
into  the  real  world’  than  a  marvelous 
carving  that  shouts  ‘What  a  piece  of 
work  is  Man,’  ”  Van  Osten  wrote. 

“You  have  made  much  ado  about  no¬ 
thing,  and  I’ll  be  willing  to  bet  you  $10, 
that  you  have  not  sat  down  with  any  of 
your  accounts  and  instructed  them  in 
how  to  use  the  Newspaper  Advertising 
Planbook,”  Van  Osten  told  Sansom. 

“Assuming  you  are  sincere  in  your  of¬ 
fer,”  Sansom  wrote  back,  “I  intend  to 
take  you  up  on  your  $10  bet.  I  agree  that 
the  content  of  the  planbook  is  most  valu¬ 
able.  1  did  not  refuse  to  distribute  the 
planbook.  My  only  objection  is  to  the 
cover  art  itself.  I  have  presented  the 
planbook  to  my  accounts  and  encourage 
them  to  use  it  in  their  businesses'.” 

Sansom  also  told  Van  Osten,  who  is  in 
the  retail  sales  development  and  training 
department  at  the  Bureau,  “I  offer  the 
best  possible  service  to  all  of  my  ac¬ 
counts.  My  sales  record  backs  me  up.  1 
have  won  several  advertising  awards  for 
the  Peninsula  Herald  and  most  recently 
won  a  top  award  in  the  International 
Newspaper  Advertising  Executives 
competition  in  Dallas,  Texas.” 

Sansom,  who  holds  a  degree  in  art  and 
graphic  design  from  Western  Michigan 
University,  said,  “1  look  forward  to  see¬ 
ing  next  year’s  planbook.  I  am  confident 
your  staff  is  capable  of  producing  a  cover 
representative  of  the  integrity  and  imagi¬ 
nation  of  the  Newspaper  Advertising 
Bureau,  one  which  any  salesperson  will 
not  be  embarrassed  to  present.” 

Oyer  the  goal 

The  Southern  Newspaper  Publishers 
Association  Foundation  has  received 
contributions  of  $791,288,  it  was  re¬ 
ported  March  7  by  J.  Steward  Bryan,  III, 
who  was  chairman  of  the  board  of  trus¬ 
tees  last  year.  The  campaign  goal  was 
$660,000.  The  number  of  donors  hit  a 
record  high  of  407. 
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DOONESBURY 

RICHARD  REEVES 

GARRY  WILLS 

FOR  BETTER  OR  FOR  WORSE 

HERMAN 

WATCH  THIS  SPACE 

CATHY 

JESSE  JACKSON 

ZIGGY 

BRUCE  JENNER’S  GUIDE 

UNCOMMON  CONVERSATIONS 

TO  LBSURE  SPORTS 

THE  BOTTOM  TEN 

YOU  ARE  WHAT  YOU  WEAR 

ACCORDING  TO  GUINNESS 

ENCYCLOPEDIA  BROWN 

KELLY  &  DUKE 

YOUR  PERSONAL  BIORHYTHMS 

WILLIAM  A.  RUSHER 

JAMES  J.  KILPATRICK 

TRIM’S  ARENA 

WILLIAM  F.  BUCKLEY,  JR. 

THINGS  YOUR  MOTHER  NEVER 

HUGHSIDEY 

TAUGHT  YOU 

MARYMcGRORY 

A  TIME  TO  LIVE 

HOW  TO  MAKE  EXTRA  MONEY 

BASIL 

IN  YOUR  SPARE  TIME 

STRICTLY  FOR  DADS 

JOHNSCHUUAN 

TANKMcNAMARA 

JUDYBACHRACH 

SPORTS  HOT  LINE 

THE  EAR  ON  WASHINGTON 

J.  F.  TER  HORST 

GETTING  AHEAD 

ANDREW  M.  GREELEY 

BEARD  ON  FOOD 

SELLING  SHORT 

WHEELS 

DR.  WALT  MENNINGER 

TV  TONIGHT 

THE  FORMULA 

TELLMEWHY 

SEW  WHAT’S  NEW 

THE  SMITH  FAMILY 

CB-HAM  BREAK 

PATOUPHANT 

THE  MINI  PAGE 

DOWNSTOWN 

WORKING  WOMAN 

ROBERT  HEALY 

COOK  TT  YOUR  WAY 

TEUEWORD 

PAVLOV 

WONDERWORD 

A  TIME  FOR  LIVING 

DEARABBY 

PAULSZEP 

We  would  like  to  thank  the  many  editors  who,  over  the  past  ten  years,  have  supported  us  in  our 
efforts  2uid  ensured  the  phenomenal  record  we  have  2K:hieved.  We  are  confident  that,  with  your 
continued  support,  the  decade  of  the  ’80s  will  see  Universal  Press  Syndicate  at  the  forefront  of  the 
industry.  Your  support  is  the  reason  for  our  success. 


Family  Weekly  grosses  record  $82.6  million 


Justice  Dept, 
backs  curb 
on  raids 

Legislation  to  prohibit  almost  all 
police  searches  of  newsrooms  last  week 
(March  28)  was  given  the  support  of  the 
Justice  Department. 

At  the  same  time,  the  department  op¬ 
posed  broader  legislation  that  would 
prevent  searches  of  other  parties  not  di¬ 
rectly  implicated  in  a  criminal  case. 

On  the  same  day  as  this  testimony  was 
given  to  the  Senate  Judiciary  Committee, 
Charles  M.  Bailey,  editor  of  the  Min¬ 
neapolis  Tribune  and  chairman  of  the 
Freedom  of  Information  Committee  of 
the  American  Society  of  Newspaper 
Editors,  testified  that  his  group  supports 
the  broader  bill.  It  was  brought  out  that  a 
special  interest  bill  to  protect  only  news 
organizations  rather  than  all  citizens  was 
not  satisfactory  protection  against  police 
searches  as  guaranteed  by  the  Fourth 
amendment. 

The  committee  hearing  dealt  with  sev¬ 
eral  bills  that  would  change  the  law 
against  searches  in  the  light  of  the  Su¬ 
preme  Court's  1978  decision  in  the  Stan¬ 
ford  Daily  case,  one  that  upheld  the 
search  of  the  newspaper’s  files  by  police. 
That  ruling  has  been  condemned  by 
numerous  news  organizations  as  a  viola¬ 
tion  of  First  Amendment  protections. 


Family  Weekly  grossed  a  record  $82.6 
million  in  revenues  from  1023.76  ad 
pages  in  1979,  the  rotogravure  supple¬ 
ment’s  president,  Mort  Frank,  an¬ 
nounced  in  his  annual  report  to  subscrib¬ 
ing  newspapers. 

The  ad  page  total  for  1979  represented 
a  5.4%  linage  increase  over  the  previous 
year. 

Revenue  sharing  checks  to  Family 
Weekly’s  subscribers  rose  by  16.8%  in 
dollar  amounts  to  give  an  8.6256%  return 
on  a  newspaper’s  investment  of  $6.50  per 
thousand  copies,  the  report  stated. 

It  noted  that  Family  Weekly’s  contract 
rate  “is  only  30%  higher  than  the  con¬ 
tract  rate  to  papers  18  years  ago.’’ 

The  supplement  added  1 1  more  sub¬ 
scribers  in  1979  to  bring  its  total  to  354 
papers  with  a  combined  Sunday  circula¬ 
tion  of  12,223,751. 

Citing  an  average  of  2.5  adult  readers 
per  copy,  the  report  stared  “every  week 
more  than  27  million  adult  men  and 
women  and  uncounted  millions  of 
youngsters  read  Family  Weekly.’’ 

“Papers  with  Family  Weekly  continue 
to  average  higher  annual  circulation 
gains  than  papers  of  comparable  size  that 
don’t  have  Family  Weekly,’’  the  report 
said. 

Editorial  pages  published  in  the 


magazine  rose  by  5.65%  in  1979,  the  re¬ 
port  added,  saying  readership  scores 
“ranged  as  high  as  %%  for  features.” 

The  report  asserted  ads  in  Family 
Weekly  had  “readership  scores  ranging 
from  55%  to  76%  according  to  Starch 
AdNorms.’’ 

Local  retail  advertising  tied  in  with 
Family  Weekly’s  national  ads  rose  by 
32.9%  in  1979  over  1978,  the  magazine 
reported,  for  a  total  of  14,931,770  lines 
last  year. 

“Checks  representing  money  spent  for 
merchandise  premiums  awarded  to  ad¬ 
vertising  staffers  and  managers  at  news¬ 
papers  for  their  accomplishments  in  the 
Tie-In  Retail  Program  were  48.6%  more 
than  in  the  previous  year,”  it  said. 

CBS  purchased  Family  Weekly  for  $50 
million  last  January  10  from  a  partner¬ 
ship  that  included  four  newspaper  groups 
owned  by  the  families  of  Len  H.  Small  of 
Illinois  and  the  Hoiles  of  California,  and 
by  Robert  S.  Howard  of  California  and 
Donald  W.  Reynolds  of  Arkansas. 

CBS  had  nearly  $4  billion  in  revenues 
in  1979,  Family  Weekly  observed,  com¬ 
menting  the  new  parent  company’s 
“huge  assets  are  expected  to  enable  our 
magazine  to  offer  even  more  services  to 
its  subscribing  newspapers  and  to  the 
readers.” 


A  New 
Approach 
to 

Journalism 

A  NEWS  SERVICE  OF 

WILLIAM  WILLOUGHBY  PUBLISHERS,  INC. 

We  have  missed  the  point  if  we  think 
religion  is  for  little  old  ladies  in  tennis 
shoes. 

It  is. 

But  the  men  and  women  on  Capitol 
Hill  have  found  that  they  need  us,  too. 

•  RT  is  Page  One  material 

•  RT  is  Op  Ed  stuff 

•  RT  is  perfect  on  the  Sunday 
Opinion  Page 

•  RT  is  even  good  for  the 
Religion  Page 

A  team  of  recognized  writers  are  the 
genius  of  the  news  service: 

•  Their  insights  show  through. 

•  So  does  their  knowledge  of 
the  subject.  Brilliantly. 

•  And  their  thoroughness. 

•  More  than  that,  they're  painfully 
fair.  To  everyone. 

Call  collect  or  write 
Wally  Larson 

600  PENNSYLVANIA  AVE.,  S.E.  SUITE  309 
WASHINGTON,  D.C.  20003  202-547-4100 


Assistant  Attorney  General  Philip  B. 
Heymann  told  the  committee  that  legisla¬ 
tion  covering  all  citizens,  rather  than  just 
Journalists,  could  seriously  jeopardize 
many  criminal  cases. 

Heymann,  who  is  in  charge  of  the  Jus¬ 
tice  Department’s  criminal  division, 
said:  “We  are  not  ashamed  or  unhappy 
to  have  only  a  First  Amendment  bill.” 

Study  of  the  implications  of  the  Stan¬ 
ford  Daily  case,  he  said,  have  made  it 
clear  “that  the  enactment  of  sweeping 
restrictions  on  third  party  searches 
would  have  a  serious  effect  on  federal 
law  enforcement. 

“There  is  absolutely  no  justification 
for  the  imposition  of  such  debilitating  re¬ 
strictions  on  lawful  searches  for  there 
has  been  no  demonstrated  pattern  of 
abuse  of  third  party  search  powers,” 
Haymann  testified. 

Several  of  the  bills  being  considered 
would  extend  the  protection  against  un¬ 
announced  searches  by  police  to  doc¬ 
tors,  lawyers,  and  anyone  else  possess¬ 
ing  records  not  likely  to  be  held  directly 
by  someone  involved  in  a  crime. 

In  almost  every  instance,  the  legisla¬ 
tion  would  require  police  to  seek  sub¬ 
poenas  for  records,  rather  than  permit 
seizure  of  them  with  a  search  warrant. 

Heymann  warned  that,  while  such  or¬ 
ganizations  as  newspapers  and  banks, 
which  are  third  party  custodians  of  rec¬ 
ords  and  not  likely  to  be  involved  in 
crime,  do  not  destroy  records  when 


notified  of  a  subpoena,  but  that  many 
people  do. 

Senator  Charles  Mathias  (R-Md.)  dis¬ 
puted  Heymann’ s  interpretation  of  the 
law  and  suggested  that  the  administra¬ 
tion’s  proposal  for  a  bill  protecting  only 
the  press  would,  in  fact,  give  police  far 
broader  search  powers  than  they  have 
ever  had  before. 

Libel  award  upheld 

The  Appellate  Division  of  State  Su¬ 
preme  Court  has  upheld  a  jury’s  award  of 
$36,000  against  the  Middletown  (N.Y.) 
Times  Herald  and  Record  which  had 
been  accused  of  the  libel  and  slander  of 
State  Sen.  Richard  E.  Schermerhorn. 
The  senator  charged  that  the  paper 
libeled  him  by  publishing  an  article  on 
April  2,  1973  under  a  headline  reading 
“Schermerhorn  says  NDDC  Can  Do 
Without  Blacks.” 

Key  West  dope  story 

After  a  five-month  investigation  by  a 
team  of  three  reporters,  a  photographer 
and  an  editor,  the  Miami  (Fla.)  Herald 
published  a  series  of  reports  assessing 
the  impact  of  drug  smuggling  on  Key 
West.  The  in-depth  articles  ran  for  sev¬ 
eral  days  under  the  title  of  “Key  West, 
Smugglers’  Island”  with  credits  to  Carl 
Hiassen,  Richard  Morin  and  Susan 
Sachs,  reporters;  Keith  Graham,  photo¬ 
grapher;  and  James  Savage,  investiga¬ 
tions  editor. 
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Syndicates 


By  Lenora  Williamson 


‘Options”  column  in  syndication 


Beverly  Stephen,  whose  column  “Op¬ 
tions”  recently  celebrated  a  first  birth¬ 
day  anniversary  in  the  New  York  News, 
has  signed  with  the  Chicago  Tribune- 
New  York  News  Syndicate. 

“Options”  is  just  that,  says  the  syndi¬ 
cate.  Stephen  is  a  woman’s  columnist 
writing  about  options  open  to  women, 
homemakers,  and  career-carvers  alike. 
And  the  column  is  characterized  by  the 
author’s  detached  and  wry  outlook. 

Stephen  specialized  in  lifestyles  re¬ 
porting  with  the  San  Francisco  Chroni¬ 
cle  for  8  years,  covering  the  era  of  flower 
children,  Berkeley  student  revolts,  and 
the  early  days  of  the  women’s  rights 
movement. 

A  native  of  Oklahoma  City  and  a 
graduate  of  the  University  of  Tulsa, 
Stephen  next  enrolled  at  the  University 
of  California  in  Berkeley,  receiving  a 
masters  in  journalism. 

After  her  work  with  the  Chronicle, 
Stephen  moved  to  the  New  York  Daily 
News  in  1977  as  a  staff  writer  on  life¬ 
styles,  women’s  issues,  trends,  celeb¬ 
rities,  entertainment,  fashion  and  food. 

The  syndicated  “Options”  is  now  ap¬ 
pearing  in  the  San  Francisco  Chronicle, 


Los  Angeles  Times  and  Philadelphia  In¬ 
quirer. 

*  9H 

David  Troath  has  joined  the  Los 
Angeles  Times  Syndicate  as  communica¬ 
tions  manager,  a  newly  created  position. 
J.  Willard  Colston,  syndicate  president, 
announced  that  Troath,  a  telecommuni¬ 
cations  expert,  will  oversee  the  produc¬ 
tion  department  and  computer  systems 
of  the  syndicate. 

Most  recently  Troath  served  as  inter¬ 
national  communication  manager  at 
United  Press  International  in  Dallas, 
where  UPI’s  Technical  Systems  Center 
is  located. 

In  that  position  he  pioneered  in  such 
programs  as  the  design  and  creation  of 
UPI’s  international  communications  sys¬ 
tem  and  the  introduction  of  a  leased  tele¬ 
graph  circuit  operation  in  Central 
America.  While  with  UPI,  Troath 
worked  in  the  Far  East  and  Pacific, 
Europe,  Middle  East  and  Africa.  Troath, 
an  Australian,  was  raised  and  educated 
in  England. 

*  *  * 

Cash  Box,  the  international  music 
trade  weekly,  will  be  represented  in 


newspapers  through  a  weekly  column  by 
George  Albert,  president  and  publisher. 
The  Register  and  Tribune  Syndicate  is 
beginning  distribution  of  the  feature, 
“Cash  Box  Confidential.” 

The  column  will  carry  news  ahead  of 
the  weekly  magazine,  people  informa¬ 
tion,  advancements  and  forecasts  in  the 
music  business  and  Cash  Box  charts  of 
the  top  pop  singles  and  the  top  albums. 

*  *  * 

The  creator  of  the  new  panel  cartoon 
“Charlie”  is  none  other  than  Charlie 
Rodrigues  himself.  Rodrigues  has  been 
cartooning  professionally,  mainly  for 
magazines,  since  the  50s  when  his 
offbeat  style  in  humor  came  into  its  own. 

Rodrigues  attended  art  school  in  New 
York  City  but  didn’t  set  up  base  in  town. 
He  went  back  to  his  birthplace.  New  Bed¬ 
ford,  Mass.,  and  now  lives  down  the 
road  in  seaside  Mattapoisett. 

“Charlie”  was  launched  March  10  by 
the  Chicago  Tribune-New  York  News 
Syndicate.  Among  its  initial  subscribers 
are:  Milwaukee  Journal,  Chicago 
Tribune,  New  York  News,  Los  Angeles 
Times,  Baltimore  Sun,  Des  Moines  Reg¬ 
ister,  Detroit  Free  Press,  San  Fran¬ 
cisco  Examiner,  and  Phoenix  Gazette. 

Along  the  way  to  his  new  panel,  Rod¬ 
rigues  produced  a  strip  about  a  bumbling 
copy  “Casey”,  which  ran  in  the  New 
York  News,  Washington  Post,  Chicago 
Tribune  and  Philadelphia  Inquirer. 


TV  Dofo  listings  give  you  vir¬ 
tually  on  unlimited  choice  of  type 
sizes,  fonts,  formots  and  styles 
plus  o  free  special  feoture  pack¬ 
age  thot  includes  sample  photo¬ 
graphs  of  current  shows,  word 
puzzles  and  articles.  Consider  the 
possibilities!  Comero-reody  or  via 
computer  to  computer  wire  de¬ 
livery.  TV  Doto  listings  put  zing 
into  your  TV  pages! 


•  Any  style  or  format 

•  Sign  on  to  Sign  off 

•  Networl’^  Highlights 

•  Special  ond  Children's 
show  breokouts 

TV  Doto  puts  you  in  chorge!  For 
more  informotion,  coll  our 
Hotline: 

(800)833-9581 

New  York  Tie  Line  Toronto  Tie  Line  Locol  Line 

(212)581-3169  (416)366-9319  (518)792-9914 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

AMERICANA 

GENERAL 

HERITAGE  ROAD — Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 

HUMOR,  info,  puzzles,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 

FLEXIBLE  FREELANCE  FEATURETTES 

AUTHOR  INTERVIEWS 

on  Western  History,  Natural  History  or 
Science.  Details:  Information  Systems, 

nian.  Publishers  Weekly,  Village  Voice, 
major  dailies  offers  features  on  leading 
or  unusual  authors  pegged  to  new  books. 
Samples.  Joseph  Barbato.  40-13  82  St, 

PROFILES  on  enterprising  professionals 
in  the  fields  of  energy,  homes,  food  and 
the  environment.  For  free  list  write:  Arti¬ 
cles,  PO  Box  662,  Weston  MA  02193. 

Elmhurst  NY  11373. 

FOR  A  L(X)K  AT  NEyy_ COLUMNISTS: 

AUTOMOTIVE 

San  Rafael  CA  94901. 

YOUR  AUTO  AND  YOU:  Weekly  column 

LANGUAGE 

lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sanmles,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee,  Wise.  53217. 

LANGUAGE  LINE  informs,  amuses  on 
language,  words,  culture.  Daily,  weekly 
readers  love  it!  Lowly-priced,  highly 
creative.  Fascinating  to  read  2  or  3  times 

BUSINESS 

lishers  praise  it.  This  tested  column  will 
work  for  you.  Try  it!  LANGUAGE  LINE, 

SMALL  BUSINESS  COLUMN:  Popular 

60  W  Broad  St,  Mt  Vernon  NY  10552. 
(914)  664-6589. 

ness  comrnunity.  Provides  expert  advice 

MONEY 

day,  Philadelphia  Bulletin,  Houston 
Chronicle  and  otner  fine  newspapers. 
Free  samples.  M.  Stevens,  15  Brecken- 
ridge  Rd,  Chappaqua  NY  10514. 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

COMIC  STRIPS 

MOVIE  REVIEWS 

RELIGIOUS  CARTOON— Ideal  for  relig¬ 
ion  page  or  Sunday  edition.  Gentle,  inof¬ 
fensive.  Write  for  samples  and  rates. 
McKeever,  Box  829,  Columbus  MS 
39701. 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 

7  Charles  Court,  Middletown,  NY  10940. 

Comics.  Free:  Over  80  Features  Catalog 

REAL  ESTATE 

St  Joseph  MO  64501. 

HOUSE  CALLS — Citation  for  recent  na- 

HARDPAN — A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 

concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge."  6th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (717)  271-^30. 

COOKING 

RECORD  REVIEWS 

NATURALLY  SPEAKING,  popular  cook¬ 
ing  column  by  Author  of  Book  of  Whole 
Grains.  Excellent  reader  response. 
17370  Hawkins  Lane,  Morgan  Hill  CA 

RECORD  REVIEW— Keep  your  readers 
informed.  Everyone  buys  records!!!  Con¬ 
tact:  Imagine  Magazine,  PO  Box  2715, 
Waterbury  CT  06720.  (203)  753-2167. 

95037. 

,  r  r  -  ■  •  If- 

CURRENT  AFFAIRS 

RECOGNITION  articles  250-1200  words 
analyze  current  events  from  a  funda¬ 
mental  viewpoint,  discusses  principles 
to  apply,  written  in  clear,  understanda¬ 
ble  style.  Box  33517,  Editor  &  Publisher. 

for  the  eighties.  WORLD  OF  STEREO  will 
put  you  and  your  readers  in  touch  with 
the  times.  Now  in  its  fifth  year  and  grow¬ 
ing  faster  than  ever.  Low  rates.  Box 
1422,  Buffalo  NY  14214. 

EDUCATION 

WEEKLY 

TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook.”  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 

"BOOTSTRAPS"  is  basic.  It's  an  in¬ 
teresting.  competitive,  habit-forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 

GARDENING 

Manor  NY  12758. 

AWARD-WINNING  garden  columnist,  il¬ 
lustrated  weekly.  600  words.  Details. 
Masson,  Box  66.  Needham  MA  02192. 

VOICE  FROM  THE  WOODS.  500  word 
comments  by  a  modern  Thoreau.  Sam¬ 
ples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 

GENERAL 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo- 

FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

Ph:  (404)  253-5355 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner-. 
Ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Boiitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  for  sale,  purchase,  merger, 
taxation.  Qualified  testimony  and  repprts. 
35  years  experience.  Groseclose,  Williams 
&  Broderick,  1200  15th  St  NW,  Washing¬ 
ton  DC  20005.  (202)  223-9050. 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr.  Savannah.  GA  31405.  (912) 
925-8666.  day  or  night. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  'arge  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


Uver  300  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 

PLAN  TO  SELL  IN  '80? 

If  1980  is  the  year  you  plan  to  sell  your 
newspaper,  now  is  the  time  to  make  ar¬ 
rangements.  We'll  find  you  a  competent 
buyer,  at  fair  market  price,  in  confidence, 
without  disrupting  your  business. 

ROY  HOLDINIS  &  ASSOCIATES 

Box  212,  Galva  IL  61434 
(309)  932-2270  days.  932-3642  eves 

BILL  MATTHEW  COMPANY  conducts 

or  Leo  White  (309)  932-2336 

professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
da^ime;  (813)  446-0871  nights;  or  write 
Box  3364,  Cl63rw3t6r  Bosch,  FI.  33515. 

SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

No  obligation,  of  course. 

NEWSPAPERS  FOR  SALE 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 

FLORIDA  WEEKLY  in  fast  growing  subur¬ 
ban  area.  Publication  has  shown  good 
growth,  potential  still  not  fully  realized. 

Last  year's  gross  topped  $50.(X)0.  Box 

33704,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Monclair,  Calif.  91763. 
(714)  626-6440 

MICHIGAN  WEEKLY  in  $300,000  gross 
class,  $310,000  projected  for  19TO,  net¬ 
ted  owner  $33,709  in  1979.  Owner  says 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 

Good  hunting-fishing  minutes  away,  lake 
and  river  nearby,  not  far  from  Lake  Michi¬ 
gan.  Industry  and  farming.  State  cash  and 
experience  first  letter.  Marion  R.  Krehbiel, 

Box  88.  Norton  KS  67654. 

WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY. 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 

ALASKA  WEEKLY— Perfect  for  hard-work¬ 
ing  couple.  $92.(X)0  gross.  Building,  Com- 
pugraphic  equipment  and  VDTs.  Asking 
$95,000,  owner  will  carry  contract.  Write 

Box  33637,  Editor  &  Publisher. 

GO  TO  HAWAII  ...  and  back! 

For  the  price  of  an  E&P  Classified  ad! 

A  classifieiJ  ad  in  E&P’s  April  19  and  26  ANPA  Convention 
issues  will  go  all  the  way  to  Hawaii  and  into  the  hands  of 
the  nation’s  publishers  at  their  annual  meeting.  An  ad  in 
these  issues  can  go  a  long  way  toward  selling  your  fea¬ 
ture,  sen/ice,  equipment,  etc.,  by  reaching  this  significant 
group  of  newspaper  executives  while  they  are  away  and 
when  they  get  home! 

And,  you  can  benefit  from  our  two-time  rate  of  $2.95  per 
line  and  double  the  impact  of  your  ad  by  running  it  in  both 


SEND  IN  YOUR  AD  NOW.  The  classified  deadline  is  Tues¬ 
day  April  15. 

E&P  CLASSIFIEDS 
Info:  (212)  752-7050 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Classification 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SOUTH  FLORIDA  Husband-Wife  weekly, 
2000  circulation,  free  distribution.  Earn¬ 
ings  $25,000-$30,000  if  you  do  the  work 
yourselves.  Asking  $40,000,  $11,600 cash 
down,  liberal  terms  on  balance,  M  Belle- 
fond,  PO  Box  12662,  Lake  Park  FL  33403. 
(305)  845-6020. 


GEORGIA  WEEKLY,  3000  paid,  $65,000 
gross  in  '79,  net  $15, (XX).  29%  down,  bal¬ 
ance  12%  interest.  Same  publisher  6 
years. 

TENNESSEE  weekly,  3000  paid.  $110,000 
gross  in  '79,  $35,(300  net,  publisher  retir¬ 
ing.  Great  community,  near  shopping 
center;  29%  down. 

ALABAMA  weekly,  2900  paid,  $210,000 
includes  building.  Terms. 

ALABAMA  weekly,  1800  paid.  $145,000 
gross  in  '79,  $138,000  net,  $36,400  non¬ 
competitive,  legals,  same  publisher  for  20 
years.  $50,000  cash  and  balance  fi¬ 
nanced, 

ALABAMA  weekly,  $1600,  college  town 
near  shopping  center.  Strong  on  legals, 
sell  for  gross  of  $50,000,  terms. 
GEORGIA  weekly,  800  paid,  beautiful 
growing  community  Great  for  husband- 
wife  team.  $42,00(5  terms. 

OKLAHOMA  weekly,  900  paid.  $110,000 
buys  building,  press  and  newspaper  pub¬ 
lishing  77  years, 

FLORIDA  weeklies,  group  of  4,  69,000  free 
deliveries.  Complete  printing  plant.  4  unit 
Color  King  Press,  5  Compugraphics. 
Equipment  alone  worth  $327,000. 
$530,000  can  be  financed, 

BUSINESS  PUBLICATION,  19,000  select 
audience.  Continuous  growth  for  7  years. 
Leader  in  field,  read^y  for  expansion. 
$250,000  terms. 

FULL  COLOR  MAGAZINE.  Projected  rev¬ 
enue  for  1980  $1,320,CX)0.  Projected  net 
$320,000.  Nationally  acclaimed. 
$700,000. 

MISSOURI  shopper.  24,000  TMC. 
$388,000  '79,  net  $31,000. 
PENNSYLVANIA  shopper,  800  TMC, 
$100,000,  '79,  net  $21,043. 
TENNESSEE  shopper,  22,000  TMC, 
$708,000  '79,  net  $113,785. 

NEW  MEXICO  shopper,  25,000  TMC, 
$111,000  '79.  net  $42,791. 

NORTH  CAROLINA  shopper,  50,000  TMC, 
$200,000,  '79  net  $5681. 

NORTH  CAROLINA  shopper,  21,000  TMC, 
$167,000,  gross  in  '79  $220,000. 

Business  Broker  Associates 

(615)  756-7635 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $350,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


HUSBAND-WIFE  TEAM  with  good  record 
as  co-publishers  of  daily  and  weekly  news¬ 
papers  seek  opportunity  to  take  charge 
which  will  reward  our  efforts  with  stock  cr 
buy-in  options.  We  offer  you  newspaper 
education,  experience  and  unparalleled 
background  and  dedication.  Identify  your 
requirements  to  Box  33739,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


MONTHLY  MAGAZINE  on  miniatures  and 
dollhouses,  second  largest  hobby  in 
United  States.  In  fifth  year  with  unlimited 
ad  and  subscriber  potential.  Price 
$25,000.  Box  33647.  Editor  &  Publisher 


NEW  ENGLAND  publications  for  sale.  Es¬ 
tablished  shopper,  22,000  circulation.  Ex¬ 
cellent  growth,  gross  $233,000,  sell 
$168,000.  Exclusive  pioneer  women's 
weekly  news  magazine,  9500  avid  readers, 
excellent  advertiser  acceptance.  Could  go 
national  or  franchise.  Gross  $120,000,  sell 
$120,000.  A.  Lewis  Assoc,  Hardwick  MA 
01037. 


America  s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  ADS  POSITIONS  WANTED 

(RoiTiittjnce  should  <KCorvpany  iPtiytiblv  with  order) 

copy  i/n/ess  credit  established! 

1  week  — $3.10  per  line.  1  week  — $2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.10  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks — $1.95  per  line,  per  issue 

4  weeks — $2.55  per  line,  per  issue  4  weeks — $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready.  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  Avc  N  Y  N  Y  10022  (212)  752-7050 


1  week  —$2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  -  Weeks  - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York.  N.Y.  10022 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


NEED  A  BOOST? 

We’re  the  answer  to  a  wider  circulation. 

Professional  telephone  and  boy  crew  oper¬ 

ation. 

National  Newspaper  Promotions  Inc 
(212)  823-8568 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging, 
gineering  modifications,  rebunding  ai  J 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 

Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


BERKEY  4901  Color  Separation  Enlarger 
system  and  Transferlith  T42  Color  Film 
Processor  with  all  auxiliary  equipment  for 
making  in-house  color  separations.  Call 
Channmg  Bush,  (417)  451-1520. 


COMPUTERS 


FOR  SALE  Digital  PDP  8/E  4K  core  mem¬ 
ory.  Includes  1  DF  32  disk  unit.  2  high 
speed  readers  (6  or  8  level),  1  punch  (6 
level).  1  ASR  33  Teletype.  PAL-D,  4K 
Fortran-D,  Focal  and  Diagnostics  on  paper 
tape.  Under  sendee  contract  till  use  dis- 
■  continued.  Asking  $6000.  Call  (313)  242- 
1100. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 

parts.  Also  new  Crabtree  conveyors  and 

spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


SHERIDAN  48  P  inserter. 

SHERIDAN  24  P  inserter. 

1  Muller  227  inserter  with  4  stations. 

1  Muller  227  inserter  with  3  stations. 

1  KANSA  Inserter,  3  stations. 

1  KANSA  inserter,  2  stations. 

STA-HI  257  counter  stacker,  4  years  old. 
CUTLER  HAMMER  Mark  IV  counter 
stacker. 

CHESHIRE  labeling  machine. 

All  machines  in  excellent  condition.  Our 
firm  will  install  in  your  mailroom  and  train 
your  personnel. 

Call  or  write: 

GRAPHIC  MANAGEMENT  ASSOC.,  INC 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


SHERIDAN  48P,  excellent  condition. 
Available  in  30  days.  Box  33661.  Editor  & 
Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry  . . . 

E  &  P  CUSSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience. 

Call  (21 2J  752-7050 
for  Classified  Ad  Rates 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  525  E.  Philipsburg  Messenger 
2  station  envelope  inserter.  Complete  Ad- 
dressograph  system.  Curtis,  816  National 
Press  Bldg,  Washington  DC  20045.  (202) 
628-56%, 


MISCELLANEOUS 


COMPLETE  COMPOSING  room  equip¬ 
ment.  Including:  Compuwriter  Jr  typeset¬ 
ter,  7200  Headliner,  Developer,  AM  Wax- 
coater  waxer  and  Artwaxer  waxer.  Equip¬ 
ment  in  top  condition.  Headliner  recently 
reconditioned.  Also  includes  layout  boards 
and  tables.  $4900  takes  all.  Phone  (606) 
789-1705  or  789-1290. 


NEWSPAPER  RACKS 


FOR  SALE — 200  Leico  machines,  good  to 
excellent  condition,  ranging  $50-W.  Con¬ 
tact  Mr  Boyers  at  (813)  748-6666. 


16  COINBOX  vending  machines  (K-33C 
Tabloid  ShoRacks,  white  with  armored 
hoods).  Call  (313)  863-5197.  $75  each  or 
best  offer. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana.  CA  92704.  (714)  556-7130. 


NEWSPRINT,  prompt  shipment 
Direct  from  mill 
Your  specifications 
Box  33675,  Editor  &  Publisher 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I.  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (914)  226-4711. 


CASH  FOR  MARK  I,  IV,  V 
PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  I,  $3300;  Compugraphic 

II.  $4500;  12  fonts,  $500.  Both  $7500. 
Call  (516)  484-4477. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


VARITYPER  phototypesetting  discs,  4 
fonts  on  each,  good  condition.  Include 
Stymie,  Megaron  and  Times  Roman.  Use 
on  AM- 707,  744  or  748.  Donna  (312)  584- 
3871. 


TWO  HARRIS  llOOeditingterminals.  Four 
years  old,  need  some  repair.  Excellent  for 
parts  or  back  up.  Now  available.  Make  of¬ 
fer.  A.V.  Press,  PO  Box  880,  Palmdale  CA 
93550.  (805)  273-2700  ext  18. 


COMPUGRAPHIC  7700— like  new-used 
one  year  by  a  weekly.  Includes  7  font 
strips.  Call  Richard  Womack,  Moberly  MO. 
(816)  263-1230. 


COMPUGRAPHIC— Compuwriter  and 
7200-1  Headliner  and  (Jompukwik  de¬ 
veloper.  Paste-down  tables.  SCM  copy 
machine.  Cheshire  supplies.  Other 
goodies.  (914)  949-5000. 


PRESSES 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


4  UNIT  URBANITE,  complete,  2  years  old. 
Suburban  Vz,  V*  folder  available  im¬ 
mediately.  Modiflex  distortion  camera, 
20x24.  Call  (617)  475-3210. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V  25,  4  or  5  units,  JF  4  Vi,  Vz 

double  parallel  folder  with  cross  perf, 

upper  balloon  former,  accumeter.  New  ap¬ 

proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
Inc,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22Vi.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  vreb  offset  and  letter- 
press,  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

(V>ss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder.  1970. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22%", 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25  1388 


22%-  CUTOFF  GOSS  HEADLINER.  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  In  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

'Jrbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


ADD-ON  PRESS  COMPONENTS 
Goss  Suburban  "1500"  units,  folders. 
Goss  Urbanite  units,  folders,  balloons. 
Goss  SC  folder. 

Harris  845  unit. 

Harris  V25  units^  folders. 

Harris  V15-A  units,  folders. 

Color  King  units,  folders. 

News  King  units. 

Custom-Blit  3  knife  trimmer. 

All  of  above  available  for  immediate  deliv¬ 
ery. 

O.N.E.,  Atlanta,  Ga. 

(404)  321-3992 _ Telex  700563 


HARRIS  V25  press,  5  units,  JF  4  and  JF  1 
folders.  1971.  Available  immediately. 
O.N.E.  Atlanta.  Georgia.  (404)  321-399^ 
telex  700563. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Inverted  Urbanite  Balloon  Former,  located 
Kansas  City  Area. 

Baldwin  641  water  levelers. 

Baldwin  221  Automixes. 

15  H.P.  Cutler-Hammer  Motor. 

Acumeter  Paster. 

4-unit  News  King.  1%6.  excellent  press, 
located  New  Jersey,  available  now. 

4- unit  O}lor  King,  located  Louisiana,  avail¬ 
able  now. 

5- unit  V-22,  1970,  located  Wisconsin, 
available  Spring  1980. 

4  web,  8  roll,  double  width  roll  stand,  will 
handle  45'  diameter  rolls,  62'  wide. 
Equipped  with  5  tension  and  infeed  ar¬ 
rangements  with  controls  on  operator 
side.  Manufactured  1974. 

We  can  arrange  a  turnkey  operation  to  your 

complete  satisfaction. 

For  more  information: 

Inland  Newspaper 
Machines  Corporation 
105th  &  ^nta  Fe  Drive 
P.O.  Box  5487 
Lenexa.  Kansas  66204 
(913)  492-9050  Telex  42362 


2  UNIT  GOSS  COMMUNITY  press— oil 
TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community— oil  platemaker, 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery.  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22%' 
cutoff.  90”  plate  stagger.  40'  diameter 
rolls,  ^  web.  52,(X)0  IPH.  Beach  saddles, 
compression  lock-up.  5  angle  bar  nest.  4 
semi-automatic  and  1  automatic  reel. 
Baldwin  automix  and  recirculating  system, 
plat:  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


WOOD  SINGLE  DELIVERY  3:2  Folding 
machine,  double  width.  22%'  cutoff, 
with  substructures,  1957. 

Goss  Headliner.  22%',  1%3,  6  units,  Di¬ 
Litho,  with  color  decks. 

Goss  Headliner,  22%',  1957,  4  units,  sin¬ 
gle  delivery  folder,  with  color  decks. 

Goss  Unitube  Folders,  balloon,  roll  arms. 
Can  be  used  on  offset  presses. 

Color  hump  for  Goss  Universal. 

Goss  rewind  motor. 

Two  bCT  Capco  Rewinders. 

Two  Wood  Reel,  Tension  and  Pasters. 

Three  R.  Hoe  Reels/Tensions. 

4  Unit  Goss  Suburban. 

Two  Dynaflex  1523-9  Processors,  with  aux¬ 
iliary  platemaking  equipment. 

30  X  lor  nuArc  Non-Stop  Flip  Top. 

2/1  Hoe  Double  Width  Anti-Friction  Folder, 
23«/,s  cutoff. 

Hoe  2  Tier,  4  position  Double  Width  Roll 
Arms. 

3oss  Urbanite  Roll  Stand,  lower  tier,  2  po¬ 
sitions. 

Two  30  H.P.  Drives  for  Goss  Suburban, 
includes  consoles. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 

P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


100  HP  FINCOR  PRESS  DRIVE 
Available,  6  years  old .  Box  33708, 
Editor  &  Publisher. 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Philhpsburg  any  condition. 
Call  collect  Herb  (201)  28»7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


PRINTERS  DRAWERS  and  wood  type,  any 
quantity.  Contact:  Ken  Langl^,  Continen¬ 
tal  Printing  Machinery,  Inc,  7^1  Mastin 
Dr,  Overland  Park  KS  66204,  (913)  432- 
8276. 


EDITOR  &  PUBLISHER  for  April  5,  1980 
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Help  Wanted  .  .  . 


ACADEMIC 


ACADEMIC 


ASSISTANT  PROFESSOR,  tenure-track 
position  open  for  PhD  in  communication  or 
journalism  starting  August  25,  1980,  to 
teach:  2  writing  (composition  or  jour¬ 
nalism)  and  2  other  journalism  or  com¬ 
munication  courses  for  total  4  courses  per 
semester,  teaching  experience  desired. 
Minimum  salary  $15,455/9  months  plus 
benefits.  Send  ^plication  letter,  vita, 
dossier  to  Louis  F  Thompson,  Chairman, 
Department  of  English,  Bloomsburg  State 
College,  Bloomsburg  PA  17815,  to  arrive 
before  April  22,  1980.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


THE  UNIVERSITY  OF  KANSAS  School  of 
Journalism  seeks  an  assistant  professor 
for  an  anticipated  tenure-track  vacancy  in 
the  Magazine  Sequence.  Applicants  must 
have  professional  magazine  writing  and 
editing  experience  (consumer  magazine 
preferred).  The  person  selected  will  teach 
magazine  article  writing  and  editing  and  a 
survey  course  in  magazine  journalism.  The 
ability  to  teach  other  journalism  courses  is 
important.  Bachelor's  degree  a  minimum. 
Graduate  degrees  and  teaching  experience 
preferred  but  not  required.  The  date  of 
appointment  to  the  anticipated  position 
will  be  August  15,  1980.  Salary  range  will 
be  $15,000  to  $17,000  for  nine  months, 
depending  upon  experience  and  qualifica¬ 
tions.  Apply  by  April  15,  1980,  to  Mike 
Kautsch,  School  of  Journalism,  105  Flint 
Hall,  University  of  Kansas,  Lawrence, 
Kansas  66045.  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  Men  and 
women  of  all  races  are  encouraged  to  ap¬ 
ply. 


JOURNALISM  FACULTY  position  avail¬ 
able.  Masters  degree  in  journalism  and 
media  experience  preferable.  Teach  mass 
communications,  reporting  and  news  writ¬ 
ing,  and  copy  editing.  One  class  freshman 
composition  and  possible  photography. 
Advise  student  newspaper.  Schedule  for 
salary.  Send  letter  of  application  and  cre¬ 
dentials  to  Sinclair  Orendorff,  President, 
Northwest  Community  College,  Powell  WY 
82435. 


NEWS  SERVICE  DIRECTOR— Bachelor's 
degree,  minimum  2-5  years  experience  in 
college  news  service  work  with  premium  on 
competence  in  news  writing  and  media  re¬ 
lations,  or  minimum  2-5  years  as  print  or 
broadcast  journalist  with  experience  in 
working  with  college  newsservices.  Salary 
competitive  and  negotiable,  depending  on 
experience  and  qualifications.  Job  would 
begin  July  1,  1980,  or  earlier  if  successful 
candidate  is  available.  Write  Frank  A.  Par¬ 
sons,  Assistant  to  the  President,  Washing¬ 
ton  and  Lee  University,  Lexington,  Virginia 
24450,  An  Equal  Opportunity  Employer. 


JOURNALISM:  Tenure  track  position  in 
news  editorial  sequence  of  program  in¬ 
terested  in  ACEJ  accreditation.  PhD  pre¬ 
ferred,  M.A,  considered.  Need  5-10  years 
solid  professional  experience.  Editing  or 
management  experience  desirable.  Begin 
Fall  1980.  Rank  and  salary  competitive, 
dependent  upon  credentials  and  experi¬ 
ence.  Outstanding  package  of  fringe  bene¬ 
fits.  Write  M.W.  Singletary,  Chairman,  Box 
211,  Shippensburg  State  College,  Ship- 
pensburg,  PA  17257.  Application  deadline 
April  28,  1980.  Shippensburg  State  Col¬ 
lege  is  an  Equal  Opportunity.'Affirmative 
Action  Employer. 


COMMUNICATIONS/JOURNALISM,  broad¬ 
cast  and  print.  Seeking  full-time  person 
to  teach  practical  print,  radio  and/or  tele¬ 
vision  courses  in  a  four-year  Jesuit,  Liberal 
Arts  College.  Knowledge  of  all  phases 
of  videotape  helpful.  MA  minimum,  Ph.D. 
preferred.  Extensive  professional  experi¬ 
ence  a  must.  Salary  commensurate  with 
experience.  Write:  f?.  Stanley  Dicks.  De¬ 
partment  of  English  and  Communications, 
Wheeling  College,  Wheeling  WV  26(103. 
Deadline:  April  15th.  We  welcome  ap¬ 
plications  from  women  and  minority  can¬ 
didates. 


GRADUATE  ASSISTANTSHIPS  available 
for  journalism  students  with  newspaper  or 
photography  background  seeking  Master's 
degree.  Professional  experience  helpful. 
Send  resume,  references  tO:  Dr  Rik 
Whitaker,  Graduate  Coordinator,  Depart¬ 
ment  of  Mass  Communication,  Central 
Missouri  State  University,  Warrensburg 
MO  64093.  An  Equal  Opportunity,  Affirma¬ 
tive  Action  Employer. 


UNIVERSITY  WRITER— Bachelor's  degree. 
Desire  versatile  writer  with  skill  and  ex¬ 
perience  in  college  news  and  feature  writ¬ 
ing,  student  recruitment  and  admissions 
materials,  general  interpretative  articles 
for  alumni  magazine  and  other  publica¬ 
tions.  Must  be  able  to  write  quickly,  prolif- 
ically,  and  well:  will  settle  for  two-out-of- 
three  if  writing  well  is  one  of  them.  Salary 
competitive  and  negotiable,  depending  on 
experience  and  qualifications.  Job  would 
begin  July  1,  1980,  or  earlier  if  successful 
candidate  is  available.  Write  Frank  A.  Par¬ 
sons,  Assistant  to  the  President,  Washing¬ 
ton  and  Lee  University,  Lexington,  Virginia 
24450,  An  Equal  Opportunity  Employer. 


STUDENT  PUBLICATION  ADVISOR— 
Northeast  Missouri  State  University  seeks 
applications  and  nominations  for  a  person 
to  advise  the  weekly  student  newspaper 
and  the  student  yearbook,  both  of  which 
have  won  national  awards.  Twelve-month, 
non-faculty  position.  MA  with  journalism 
experience  preferred.  Send  resume  by 
April  30  to:  Terry  B  Smith,  Dean  of  Stu¬ 
dents,  NMSU,  Kirksville  MO  63501.  Equal 
opportunity,  affirmative  action  employer. 


COMMUNICATIONS:  Assistant  or  As¬ 
sociate  Professor,  tenure  track  position. 
Specialty  in  broadcasting:  able  to  teach 
newswriting.  An  additional  competency 
(film,  photography,  advertising,  etc.)  is  de¬ 
sirable.  will  help  expand  established 
communications  program.  Teaching  ex¬ 
perience  desirable:  media  (preferably  tv) 
experience  required;  Ph.D.  required.  Posi¬ 
tion  begins  September  1980.  Send  letters 
of  application  and  vitae  by  May  15  to  E. 
Allen  Tilley,  Chairperson,  Department  of 
Language  and  Literature,  University  of 
North  Florida,  Jacksonville,  FL  32216. 
University  of  North  Florida,  an  upper  divi¬ 
sion  and  graduate  institution,  is  an  equal 
opportunity  employer. 


ADMINISTRATIVE 

AUDITOR/CORPORATE 

$20,000 

A  Virginia  based  diversified  communica¬ 
tions  company  with  newspaper,  radio, 
television  and  cable  television  operations 
offers  challenging  career  opportunity  as  a 
Corporate  Internal  Auditor.  This  newly 
created  and  highly  visible  position  offers 
tremendous  potential  for  advancement  in 
our  rapidly  expanding  company. 

Applicant  must  be  able  to  work  with  all 
levels  of  management  while  reporting  to 
the  Board  of  Directors.  Two  years  of  public 
accounting  experience  along  with  ability  to 
plan  and  supervise  own  audits  are  re¬ 
quired.  CPA  and  exposure  to  EDP  auditing 
are  pluses.  35%  travel  which  includes  as¬ 
signments  to  San  Diego,  San  Jose  and  Las 
Vegas:  competitive  benefits  package. 
Send  resume  and  salary  history  to  Mrs 
Lynn  Spears,  Landmark  Communications, 
Inc,  150  W  Brambleton  Av,  Norfolk  VA 
23^1.  Equal  opportunity  employer. 


GENERAL  MANAGER 
Ohio  publications  group  needs  manager 
for  PM  daily.  Complete  responsibility  to 
profit  and  loss.  We're  looking  for  a  highly 
motivated  individual  whose  respon¬ 
sibilities  can  grow  with  our  company.  Re¬ 
sume,  salary  req^uirements  and  availability 
to  Box  33623,  Editor  &  Publisher. 


BUSINESS  MANAGER,  accountant,  to 
manage  small  office  for  central  printer, 
weekly  newspaper.  Write  Barry  French,  PO 
Box  448,  Mansfield  MA  02048. 


PUBLISHER 

Opportunity  for  entrepreneur  to  operate 
small  Zone  5  daily/commercial  profit 
center.  Applicant  needs  minimum  of  5 
years  media  or  related  experience  and 
period  of  successful  profit  and  loss  re¬ 
sponsibility.  Send  resume  including  de¬ 
tailed  description  of  assignments,  respon¬ 
sibilities,  references,  and  salary  history  to 
Box  33735,  Editor  &  Publisher. 


WE  NEED  a  strongleader  to  takea  promis¬ 
ing  45,000  circulation  shopper  and  make  it 
a  real  winner.  Rare  opportunity  for  the 
right  person.  Salary  plus  excellent  incen¬ 
tives.  Candidate  must  have  proven  track 
record.  Midwestern  location.  Send  resume 
to  Larry  Graham,  PO  Box  6,  Cedar  Falls  lA 
50613. 


HELP  WANTED 


ADMINISTRATIVE 


A  POSITION  as  Assistant  Comptroller-Of¬ 
fice  Manager  for  morning  and  afternoon 
dailies  with  21,C)00circulation.  Prefer  bus¬ 
iness  administration  degree  with  experi¬ 
ence  in  credit,  personnel,  purchasing  and 
data  processing.  Accounting  background  a 
must.  Excellent  opportunity  for  advance¬ 
ment.  Salary  negotiable  and  related  to  job 
experience.  Located  in  the  West  with  op¬ 
portunities  for  all  outdoor  activities,  hunt¬ 
ing,  fishing,  camping,  etc.  If  serious  about 
this  position,  write  giving  full  details  on  a 
resume  of  education,  experience  and  de¬ 
sired  compensation  to  Ron  M  Brown, 
Comptroller,  Cheyenne  Newspapers,  Inc, 
no  E  17  St,  Cheyenne  WY  82001,  (307) 
634-3361. 


ASSISTANT  CONTROLLER 
Major  North  Central  metropolitan  daily 
newspaper  is  now  searching  for  an  assis¬ 
tant  controller  with  interest  in  a  career  op¬ 
portunity,  reporting  to  the  controller.  The 
successful  applicant  will  have  2-5  years 
experience  in  the  newspaper  industry  or 
public  accounting,  preferably  with  a  Big 
Eight  firm.  Emphasis  will  be  on  cost  sys¬ 
tem  and  credit  and  collections.  BS  in  ac¬ 
counting  required,  CPA  preferred. 

If  interested  in  a  grovrth  opportunity  where 
progress  is  based  on  performance  with  an 
excellent  remuneration  package,  send 
complete  resume  including  salary  history 
to  Box  33800,  Editor  &  Publisher, 


ADVERTISING 


ADVERTISING  SALES 

Lung  cancer  deprived  us  of  an  incredibly 
productive  display  sales  executive, 
Hearst-trained  during  the  Great  Depres¬ 
sion.  Tough  act  to  follow,  but  if  you  can 
produce  $5M  to  $10M  sales  a  week  by 
making  up  to  1(X)  phone  calls  a  day  to  pick 
up  ads  out  of  several  contiguous  daily  and 
weekly  competitors  in  highest  income  area 
of  Nation  on  West  Coast  into  our  57-year 
old  four  weekly  group,  you're  worth  $25M  a 
year  plus  $5M  or  more  in  bonuses,  com¬ 
missions,  vacations,  and  many  other  bene¬ 
fits.  This  pay  level  only  on  proof  of  pudding 
on  past,  present  and  future  jobs.  She  also 
produced  a  100-page  tab  Centennial  spe¬ 
cial  edition  containing  $30,000  in  ads  in 
30  days  with  only  our  present  sales  staff 
assisting.  Can  you  match  that?  Blue  ribbon 
partially  paid  full  coverage  hometown 
community  newspapers  can  show  huge 
conglomerate  competitors  how  to  achieve 
95%  readership  in  six  cities,  compared 
with  their  40-55%  paid  coverage  of  same 
areas. 

We  are  a  quality  dedicated  open  shop  op¬ 
eration. 

Also  interested  in  a  powerful  circulation 
promotion  manager  who  wants  to  earn 
above  levels  or  more  and  can  prove  ability 
to  bring  it  in.  Write  Box  32716,  Editor  & 
Publisher. 


AD  MANAGER  for  6000  circulation  daily, 
must  also  handle  accounts.  Call  Mr 
Swartzell,  El  (torado  (Kans.)  Times,  (316) 
321-1120. 


WEEKLY  CHAIN  In  Zone  2  requires  aggres¬ 
sive,  experienced  sales  manager.  Box 
33619,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Move  to  the  Black  Hills  of  South  Dakota 
and  directthe  award  winning  display,  clas¬ 
sified,  art  and  promotion  departments  of 
an  excellent  growing  newspaper.  Send  re¬ 
sume,  salary  and  personal  objectives  to 
J,W.  Swan,  Rapid  CiW  Journal,  PO  Box 
450,  Rapid  City  SD  57709. 


MARKETING  DIRECTOR 
Become  a  part  of  the  management  team  of 
a  22,500  PM  Indiana  daily  newspaper.  Ex¬ 
citing  challenge  for  an  experienced  man¬ 
ager  with  a  top-notch  track  record.  Re¬ 
sponsible  for  direction  of  operations  of  all 
advertising,  promotion  and  circulation 
functions.  Salary  and  benefits  are  out¬ 
standing.  Nationally  acclaimed  community 
of  35,000  with  splendid  environment  for 
family  living.  Call  or  write  Bob  Nicoson, 
The  Republic,  333  Second  St,  Columbus 
IN  47201,  (812)  372-7811. 


ADVERTISING  SALES 

New  publisher— new  commission  plan- 
immediate  opening!  Minimum  of  2  to  4 
years  experience  needed.  Good  base  pay 
plus  commission  for  mid-teens  earnings. 
Apply  J.W.  Nelson,  Ad  Director,  Daily  Gate 
City,  1016  Main,  Keokuk  lA  52632.  (319) 
524-8300.  Replies  held  in  confidence.  Call 
toll  free  from  Iowa  (800)  472-6(X)3:  from 
states  touching  Iowa  (800)  553-7082. 


HELP  WANTED 


ADVERTISING 


EXPERIENCED  ambitious  salesperson  for 
retail  display  sales.  Strong  daily— two 
weeklies.  Salary  plus  commission.  Zone  5. 
Resume  to  Henry  Baisley,  Advertising  Di¬ 
rector,  Mount  Vernon  News,  Mount  Vernon 
OH  43050. 


ADVERTISING  SALES  MANAGER  for  large 
growth-oriented  Northern  California 
weekly  newspaper.  Must  have  extensive 
sales  experience.  Able  to  sell  as  well  as 
direct  a  staff  of  four.  Good  on  promotions. 
Send  resume  to  Box  33685, Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  weekly 
newspaper  serving  San  Diego  beach  com¬ 
munities.  Must  be  strong  in  planning, 
management,  promotions  and  motiva¬ 
tions.  Experience  in  supervising  other 
employees,  handling  major  accounts  and 
developing  sales  strategies  a  must.  Self 
motivation  and  ability  to  execute  critical. 
Some  other  general  management  duties. 
Must  have  excellent  references.  Send  re¬ 
sume  and  salary  history  to  Box  33690, 
Editor  &  Publisher. 


LEADING  CHAIN  of  suburban  New  York 
weekly  newspapers  has  immediate  open¬ 
ing  for  a  take-charge  person  who  can  man¬ 
age  a  multitude  of  advertising  and  sales 
promotion  functions.  Responsibilities  in¬ 
clude  handling  accounts  and  supervising 
sales  staff.  If  interested  and  you  qualify, 
respond  in  confidence  with  your  resume  to 
Wolfe  Publications  Inc.,  4  S.  Main  St, 
Pittsford  NY  14534, 


ADVERTISING  MANAGER  for  three  weekly 
newspapers  in  idyllic  New  England  area. 
Box  33650,  Editor  &  Publisher. 


DISPLAY  MANAGER— Medium  size.  Zone 
5,  ABC  daily  publication  seeks  an  aggres¬ 
sive  marketing  person  to  direct  and  train 
display  representatives.  This  individual 
shoulcl  desire  and  have  the  potential  to 
become  Advertising  Director  in  2  to  4 
years.  Middle  $20s,  excellent  benefits  and 
superb  product  to  sell.  Send  resume  to 
Box  33599,  Editor  &  Publisher. 


AD  MANAGER/SALES  for  profitable,  fast 
growing  WEEKLY.  Must  be  aggressive,  ex¬ 
perienced,  capable  of  motivating  sales 
staff.  Excellent  fringe  benefits  and  earn¬ 
ings  to  $25,(XX)  first  year.  Send  resume 
and  salary  history  to  J.  Michael  Sunde,  the 
Rochester  WEEKLY,  821  Third  Av  SE, 
Rochester  MN  55901, 


ADVERTISING  DIRECTOR— Come  to  a  fast 
growing  county  of  16,0(X)  in  sunny  south¬ 
western  New  Mexico  and  lead  a  young  staff 
to  boost  inches  of  display  and  classified 
ads  on  a  5-day  afternoon  daily.  High 
potential  for  organized,  result  oriented 
person.  Salary  to  $15,000  plus  com¬ 
mission.  Send  resume  and  references  to 
Doming  Headlight,  PO  Box  881,  Deming 
NM  88030. 


SALES  DIRECTOR  for  a  group  of  award 
winning  community  newspapers.  Sales 
Management  experience  a  must.  Newspa¬ 
per  knowledge  an  asset.  Send  resume  to 
Publisher,  PO  Box  2,  West  Hartford  CT 
06107. 


FAST  GROWING  Zone  8  shopper  needs 
display  salesperson.  Salary,  commission 
and  benefits.  Excellent  opportunity  for 
right  person.  Send  resume  and  salary  re¬ 
quirements  to  Box  33779,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  10,000 
morning  daily  in  Northeast,  Excellent  op¬ 
portunity  in  young,  fast  growing  organiza¬ 
tion.  Start  at  $15,000  plus  bonus  and 
commissions.  Ideal  fringe  benefits.  Send 
resume  to  Frank  J.  Blewitt,  Publisher,  The 
Daily  Review,  Towanda  PA  18848.  All  re¬ 
plies  held  in  strictest  confidence. 


ADVERTISING  MANAGER  wanted.  Ex¬ 
panding  group  in  suburban  Pittsburgh 
seeks  an  experienced  manager.  Ability  to 
manage,  sell  and  train  essential.  Excellent 
opportunity  for  advancement  and  growth. 
Send  resume  to  James  Nolan,  Marketing 
Director,  Dardanell  Publications,  610 
Beatty  Rd,  Monroeville  PA  15146,  (412) 
372-8192. 


ARTIGRAPHICS 


EXPERIENCED  NEWS/FEATURE  car¬ 
toonist,  capable  illustrator  who  can  create 
logos  and  is  familiar  with  photo/graphics 
techniques.  Please  call  W.J.  McCanch, 
The  Bakersfield  Californian,  (805)  395- 
7386. 
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HELP  WANTED 


ARTIGRAPHICS 


ART  DIRECTOR — San  Juan,  Puerto  Rico. 
Should  have  minimum  3  years  experience 
in  newspaper  graphics.  To  be  in  charge  of 
department  of  7  persons.  Work  well  with 
editorial  and  advertising  department. 
Should  be  fully  familiar  with  graphic  de¬ 
sign,  typography,  darkroom  and  produc¬ 
tion  procedures.  Will  have  responsibility  of 
design  of  pages.  Must  be  hard  working, 
well  organized  person.  Knowledge  of 
Spanish  desirable  but  not  mandatory. 
Send  resume  and  portfolio  to  Manuel 
Casiano,  Publisher,  Caribbean  Business  (A 
42,000  circulation  weekly  English  lan¬ 
guage  business  newspaper),  PO  Box  6253, 
Loiza  Station,  San  Juan,  Puerto  Rico 
00914. 


CIRCULATION 


GROWING  FLORIDA  DAILY  in  15,000 
range  seeking  circulation  manager  with 
experience  as  manager  on  similar  size 
newspaper.  Submit  resume  to  Box  33433, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— Northern 
California  5-day  daily,  5000  circulation. 
Carrier  supervision  and  sales  promotion 
emphasized.  Send  resume  to  the  Evening 
Free  Lance,  Box  1417,  Hollister  CA  95023. 


METRO  CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
manager  to  be  responsible  for  circulation 
within  the  Orlando  Sentinel  Star’s  primary 
market  area.  This  challenging  position 
demands  a  record  of  successful  ac¬ 
complishments  in  all  phases  of  circulation 
at  the  executive  level.  Excellent  communi¬ 
cation  skills  as  well  as  strong  leadership 
ability  is  essential.  If  you  are  a  successful 
manager  interested  in  joining  an  aggres¬ 
sive  and  innovative  newspaper  that  is 
growing  faster  than  its  market,  you  should 
submit  your  resume.  Sentinef  Star  Co., 
Employment  Center,  633  N.  Orange  Av,  Or¬ 
lando  FL  32802.  Equal  opportunity 
employer  M/F. 


CIRCULATION  MANAGER— Midwest  uni¬ 
versity  ci^  offers  an  excellent  opportunity 
for  experienced  circulation  manager.  Good 
little  merchant  plan,  fine  editorial  and  ad¬ 
vertising  product  to  support  an  imagina¬ 
tive,  aggressive  promotion  program.  Give 
full  details  in  resume  to  Box  33536,  Editor 
&  Publisher. 


SALES  MANAGER  needed  for  large  daily 
and  Sunday  in  Zone  2.  Proven  sales  man¬ 
ager  or  top  notch  manager  seeking  ad¬ 
vancement.  Strong  in  telephone  sales. 
Must  be  aggressive  and  capable  of 
motivating  sales  staff.  Outstanding  com¬ 
pany  benefits.  $20,000  salary  plus  bonus 
and  incentives.  Send  resume  to  Box 
33660,  Editor  &  Publisher. 


ALASKA— City  Circulation  Manager.  The 
Anchorage  Daily  News  has  an  opening  for 
an  experienced  circulation  supervisor  to 
direct,  train  and  motivate  district  manag¬ 
ers.  AM  operation  in  a  dynamic  growth 
situation  in  a  competitive  market.  Send  re¬ 
sume  or  call  Tim  Whiting,  Circulation  Man¬ 
ager,  Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502.  (907)  274-2561. 
Equal  opportunity  employer. 


HELP  WANTED 


CIRCULATION 


MANAGER  for  Zone  5  hard  news  weekly 
group,  dominant  in  market.  Good  package, 
opportunity  for  "shirt  sleeve"  circulator  ef¬ 
fective  with  staff,  kids  and  promotion  yet 
not  locked  into  traditional  thinking.  Will 
consider  second  in  command  ready  to 
forge  ahead.  Growth  market,  growth  pub¬ 
lisher.  Resume  to  Box  33728,  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER  tor 
afternoon  daily  and  Sunday  morning  in 
(Zone  3)  Piedmont  section  of  North 
Carolina.  Prefer  heavy  experience  in  sales, 
service  and  office  management. 
$11,000-14,0(X).  Send  resume  and  salary 
history  to  Box  33652,  Editor  &  Publisher. 


METRO 

CIRCULATION 

MANAGEMENT 

One  of  the  Midwest’s  most  prominent 
newspapers  is  looking  for  an  experienced 
circulator  to  move  into  a  management  po¬ 
sition  within  3-4  months.  Our  company  is 
progressive,  and  our  circulation  depart¬ 
ment  is  in  the  midst  of  extensive  upgrad¬ 
ing.  We  recognize  the  need  for  com¬ 
prehensive  training  of  new  employees; 
therefore,  we  offer  you  the  advantage  of  a 
substantial  orientation  and  training  period 
with  us  before  assuming  responsibility  of 
managing  a  segment  of  our  Metro  District 
Manager  force. 

We  require  a  college  education,  experience 
in  circulation,  and  management  back¬ 
ground. 

We  offer  a  fringe  benefit  package  which 
competes  favorably  with  the  best  in  our 
field,  potential  for  advancement,  and  a 
starting  salary  of  $18,(X)0-20,000,  de¬ 
pending  on  experience  and  qualification. 
If  you  are  interested  in  responsibility, 
longevity  with  a  respected  company,  and  a 
move  to  the  solid  Midwest,  send  complete 
resume  to  Box  33714,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER  for 
6-day,  over  20,000,  central  Ohio  paper. 
The  person  we’re  looking  for  may  now  be 
circulator  for  a  smaller  daily  or  No.  2  per¬ 
son  on  a  larger  daily  and  who  is  experi¬ 
enced  in  all  phases  of  circulation.  Growth 
community  provides  the  potential  for  re¬ 
sults  and  personal  growth.  Definite  ad¬ 
vancement  possibilities.  Good  salary  and 
fringes.  Send  full  resume  to  Box  33568, 
Editor  &  Publisher. 


SALES  MANAGER  position  open  tor 
40,0(X)  circulation  newspaper.  Will  plan, 
organize  and  monitor  sales  and  promotion 
efforts  of  the  circulation  department.  Col¬ 
lege  degree  in  marketing  is  preferred. 
Analytical  skills  essential.  Send  resume  to 
Box  33799,  Editor  &  Publisher. 


DISTRIBUTION  MANAGER  vacancy  in 
medium  size  newspaper  in  Southwestern 
region.  Directly  responsible  for  city  and 
area  circulation  management,  dock  man¬ 
agement  and  truck  distribution  to  the 
area.  College  degree  required  in  business 
or  management.  Newspaper  circulation 
experience  preferred.  High  level  of  activ¬ 
ity.  Salary  plus  commission.  Apply  Box 
33798,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Your  strongest  personal  asset  is  your  ability  to  manage  and  motivate  your 
people.  You  know  a  morning  newspaper  must  be  on  the  doorstep  by  6:00 
a.m.  daily.  You're  good  at  planning,  promotion,  people,  budget. 

We  have  good  people  ...  an  aggressive  promotion  budget  .  .  .  fully- 
automated  mailroom  that  makes  it  possible  to  have  the  last  truck  away 
IS  minutes  after  the  press  stops  .  .  .  and  an  IBM  System  34  with  out¬ 
standing  circulation  software  going  up  June  1. 

Your  biggest  challenge  yet  is  with  our  35,000  morning  daily  going  against 
a  49,000  afternoon  competitor  in  the  same  hot  market.  We  need  your 
leadership. 

This  exceptional — hard  work — opportunity  starts  at  S28,(XX)  with  ex¬ 
cellent  benefits  and  an  incentive  plan  geared  to  recognizing  results  with 
rewards.  Write  David  Martens,  Publisher. 

Yorh^^Saily  Record 

^  1750  INDUSTRIAL  HWY.  YORK,  PA.  1 7402 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER  for 
Northern  California  daily  newspaper.  Re¬ 
quirements  include  proven  record  of  sales 
and  service.  Excellent  salary  and  benefits. 
Send  resume  with  educational  background 
and  work  experience  in  confidence  to  Box 
33452,  Editor  &  Publisher. 


CAN  YOU  DELIVER? 

We  need  a  circulation  pro  for  our  large 
free-weekly  and  alternate  delivery  system. 
Good  opportunity  in  attractive  Sunbelt 
area.  Send  work  and  salary  history  to  Box 
33533,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7000  circu¬ 
lation  5-day  suburban  daily  in  Zone  6.  Fast 
growing  market  needs  manager  with  solid 
sales  promotion  experience.  Opportunity 
for  advancement.  Replies  confidential. 
Resume  and  salary  requirements  to  Box 
33593,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  advertising  manager 
needed  for  Zone  4,  70M-;-  daily.  Ideally  lo¬ 
cated  in  the  Sunbelt.  Must  have  good  track 
record  and  be  strong  on  sales  training  and 
promotion.  Very  good  company  benefits 
including  a  bonus  plan  that  recognizes 
your  achievements.  Send  resume  to  Box 


TELEPHONE  SALES 
SUPERVISOR 
COMMERCIAL  DIVISION 
You  must  be  an  experienced  Sales  Super¬ 
visor  in  the  areas  of  commercial  account 
development  and  selling  new  business. 
You  will  be  responsible  tor  the  develop¬ 
ment  of  10  telephone  sales  staffers  v»ho 
generate  25%  of  our  department’s  rev¬ 
enue  through  major  real  estate,  national 
employment,  mobile  homes  and  marine 
accounts.  Among  the  talents  you  should 
possess  are  creativity,  assertiveness,  good 
human  relations  skills,  initiative,  abili^  to 
demonstrate  and  critique  sales  calls,  be 
career  minded. 

We  offer  a  liberal  earned  dividends  pack¬ 
age  including  profit  sharing,  pension  plan, 
cost  of  living  bonuses,  paid  vacations,  sal¬ 
ary  and  quarterly  incentive.  Work  and  live 
on  Florida’s  beautiful  Suncoast.  Be  a  part 
of  the  nation’s  most  respected  newspa¬ 
pers.  Send  resume,  including  salary  re¬ 
quirements,  in  conmiete  confidence  to 
Mrs.  Laura  Howard.  Telephone  Sales  Man¬ 
ager. 

c/o  Personnel  Department 
St  Petersburg  Times 
&  Evening  Independent 
PO  Box  1121 
St  Petersburg  FL  33711 
Equal  opportunity  employer  M/F 


ADVERTISING  MANAGER— San  Juan, 
Puerto  Rico,  to  take  full  charge  and  de¬ 
velop  a  classified  section  that  now  aver¬ 
ages  2  pages  without  experienced  man¬ 
agement.  Must  be  experienced  and  ag¬ 
gressive  with  good  organization  skills  arid 
promotional  ideas  to  lead  department  for¬ 
ward.  Will  direct  all  phases  includingdirect 
sales  and  telephone  solicitation.  Knowl¬ 
edge  of  Spanish  desirable  but  not  manda¬ 
tory.  42,000  circulation  weekly  business 
newspaper.  Good  salaiy  and  fring^.  Send 
resume  tO:  Publisher,  (Caribbean  Business, 
PO  Box  6253,  Loiza  Station,  San  Juan, 
Puerto  Rico  00914. 


NEWS  EDITOR  wanted  for  award-winning 
community  newspaper  in  Wyoming  moun¬ 
tain  area.  The  ideal  candidate  is  seasoned 
news  professional  with  experience  in  re- 
portirw,  photography,  editing  and  produc¬ 
tion.  This  opening  is  tailored  for  a  person 
who  has  imagination,  enthusiasm  and  who 
appreciates  community  journalism  at  its 
finest.  Good  pay,  benefits  and  opportunity 
for  advancement.  Send  resume,  clips  to 
Steve  Woody,  Editor.  The  Platte  County 
Record-Times,  Box  969,  Wheatland  WY 
82201. 


GENERAL  ASSIGNMENT  REPORTER  for 
Ohio  6-day  AM,  hard  news  and  features. 
Some  experience  preferred.  Send  resume 
and  clips  to  Bob  Hesse,  The  Courier,  701 
W  Sandusky  St,  Findlay  OH  45840. 


PROGRESSIVE  DAILY  newspaper  needs 
reporter  for  sports  and  police  beat. 
Spanish  helpful  in  this  scenic,  sunny, 
exciting  border  community.  Send  resume 
and  clips  to;  Nogales  Daily  International, 
Box  579,  Nogales  AZ  85621. 


HELP  WANTED 


CITY  EDITOR— 45,000+  Zone  4  daily,  un¬ 
derstanding  of  and  experience  in  manag¬ 
ing,  ability  to  plan  and  execute  accurate, 
fast  editing,  facile  at  layout,  motivate 
young,  eager-to-leam  staff  by  example  and 
coaching.  Dedication  to  community  news 
pertinent  to  readers.  Box  33541,  Editor  & 


MANAGING  EDITOR  for  small  Pacific 
Northwest  daily.  Must  have  experience  in 
all  phases  of  production  of  small  daily  in¬ 
cluding  advertising,  reporting,  editing  and 
management.  Box  33532,  Editor  & 
Publisher. 


EDITOR-IN-CHIEF  for  Our  Sunday  Visitor, 
largest  Catholic  weekly  new^aper  in  the 
U.S.,  and  its  related  activities,  including 
book  and  magazine  publishing.  Opening  in 
the  Fall  to  succeed  retiring  editor-in-chief. 
For  job  description  write  ^arch  Commit¬ 
tee,  Our  Sunday  Visitor,  200  Noll  Plaza, 
Huntington  IN  46750. 


NIGHT  ASSISTANT  CITY  EDITOR 
Fast  growing  medium  size  daily  is  seeking 
an  experienced  assistant  city  ^itor.  Ideal 
candidate  must  have  a  minimum  of  3  to  5 
years  previous  experience  as  city  editor  or 
assistant  city  editor.  Strong  news  judg¬ 
ment,  editing  skills  and  ability  to  handle 
breaking  news  required.  Top  pay  and  ben¬ 
efits.  Zone  4.  Please  send  resume  includ¬ 
ing  salary  history,  references  and  samples 
to  Box  33604,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  needed  for  a 
growing  weekly  newspaper  in  the  RorkJa 
Keys.  Should  be  well  versed  in  covering 
government,  spot  news,  features  and  ex¬ 
perienced  in  darkroom  work,  cut  line  and 
headline  writing.  Transportation  is  a  must. 
Send  resume,  clips,  salary  requirements 
and  photo  if  jxjssible  to  Jackie  Harder, 
News  Editor,  The  Keynoter  Publishing  Co, 
PO  Box  158,  Marathon  FL  33050,  or  call 
(305)  743-5551. 


SPORTS  EDITOR  for  6000  circulation 
daily.  Call  Mr  Swaitzell,  El  Dorado  (Kans.) 
Times,  (316)  321-1120. 


VERSATILE  JOURNALIST  sought  to  fill 
No.  2  slot  on  night  city  desk  of  metropoli¬ 
tan  daily  in  Zone  2.  Job  demands  top  notch 
rewriting,  editing  and  reporting  skills. 
Send  resume,  references  and  salary  re¬ 
quirements  to  Box  33550,  Editor  & 


EXPANDING  horse  magazine  seeks  copy 
editor  for  re-write,  editing  and  proof-read¬ 
ing.  Salary  $12,000.  En^ish  composition 
skills  paramount;  horse  experience  a  must. 
Reply  in  writing  to  Carol  Clark,  Practical 
Horseman  magazine,  225  S  Church  St, 
West  Chester  PA  19380. 


FEATURE  DESK  needs  copy  editor.  Strong 
in  layout,  must  have  editing  skills,  too. 
Send  resume,  references  and  a  few  of  your 
best  tearsheets  tO:  Neil  Pattison,  Feature 
News  Editor,  The  Arizona  Republic,  PO 
^x  1950,  Phoenix  AZ  85001. 


EXPERIENCED  BUSINESS  REPORTER 
needed  to  cover  politics  and  business  of 
Alaska  fishing  industry  for  high  quality, 
monthly  journal.  Work  with  talented  staff. 
Send  resume  and  clips  to  Journal,  1911 
9th  Av  W.  Seattle  WA  98119. 


REPORTER  for  weekly  newspaper  in  the 
Hudson  Valley.  In  return  for  modest  salary 
person  selected  will  get  solid  training  with 
.tewspaper  group  which  has  won  50  awards 
for  editorial  excellence  in  the  last  4  years. 
Contact  Mimi  McAndrew,  Taconic  News¬ 
papers,  Box  316,  Millbrook  NY  12545,  or 
call  (914)  677-8241. 


ZONE  2  DAILY  needs  take-charge  person 
for  nights.  Must  be  capable  of  motivating 
and  directing  staff.  Send  resume  and  sal¬ 
ary  requirements  to  Box  33715,  Editor  & 
Publisher. 


SEMI-WEEKLY  in  deep  south  Texas  needs 
person  for  reporting,  editing,  editorial 
paste  up.  Write  to  John  Haden,  Mid  Valley 
Town  Crier.  927  West  Highway  83.  Weslaco 
TX  78596. 


EDITOR 

Aggressive  pro  with  law  degree  wanted  for 
growing  legal  publication.  Top  salary  and 
benefits.  Unlimited  growth  potential.  Box 
33699,  Editor  &  Publisher. 

EDITORIAL  WRITER,  Minneapolis  Tribune. 
Send  resume  and  clips  to  Leonard  Inskip, 
editorial  editor.  Minneapolis  Tribune.  425 
Portland  Av,  Minneapolis  MN  55488. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


FREELANCE/MOONLIGHT— Newsletter 
publisher  needs  talented  writer  with  ex¬ 
perience  writing  sales  motivational  mate¬ 
rial.  Twice  monthly  newsletter.  J-school 
grad  preferred.  A  top  pro  needed!  Box 
33698.  Editor  &  Publisher. 


SEEKING  EDITORIAL  ASSISTANT/Re- 
searcher.  with  1-2  years  experience,  for 
advertising/communications  monthly. 
Send  resume  to  Box  33692.  Editor  &  Pub¬ 
lisher.  All  replies  strictly  confidential. 


TOP-FLIGHT  NEWS  EDITOR  who  has  the 
talent  to  grow  with  us  into  the  managing 
editor’s  job.  Someone  who  cares  about 
spelling,  accuracy,  layout  and  deadlines. 
In  charge  of  night  shift.  3  pm-1  am.  5  days 
a  week.  Beautiful  recreational  area  with 
growing  industrial  base.  Good  salary,  ben¬ 
efits  and  a  chance  to  advance  with  a  grow¬ 
ing.  innovative  company.  Send  resume, 
layout  samples,  references,  salary  history 
to  Richard  Matteson,  Executive  Editor, 
Cadillac  Evening  News.  130  N  Mit.'.i'ell  St, 
Cadillac  Ml  49601. 


EDITOR  WANTED 

The  Cleveland  Jewish  News  is  an  indepen¬ 
dent  weekly  newspaper  with  a  circulation 
of  17,500  serving  one  of  the  finest  Jewish 
communities  in  the  world.  Our  editor  is 
making  Aliyah  to  Israel  after  10  years  at 
the  editor's  desk.  We  are  looking  for  a  suc¬ 
cessor  who  brings  talent  and  ei^erience 
.  ,  .  who  has  the  competence  of  interpret¬ 
ing  Jewish  life  .  .  .  has  a  community  pres¬ 
ence  and  will  make  a  good  newspaper 
even  better. 

If  you  have  those  qualifications  and  are 
interested,  please  write  to  Vic  Gelb,  chair¬ 
man  of  Search  Committee,  Cleveland 
Jewish  News,  13910  Cedar  Road,  Cleve¬ 
land,  Ohio  44118. 


MANAGING  EDITOR  for  Nebraska's  oldest 
daily.  Experienced  in  small  town  reporting. 
Does  not  have  to  be  experienced  editor. 
Will  take  good  writer  and  promote.  Ne¬ 
braska  City  News-Press,  123  S  8th,  Ne¬ 
braska  City  NB  68410. 


ASSISTANT  SPORTS  EDITOR 
We’re  looking  for  a  real  news  pro  to  lead 
our  talented  sports  staff.  To  qualify,  you 
must  be  an  aggressive  newsperson  with 
strong  organizational  skills.  We're  a  large 
AM  daily  in  ACC  Country.  Send  us  your 
resume  along  with  a  letter  telling  what  you 
can  do  to  make  us  the  best.  Box  33656, 
Editor  &  Publisher. 


WIRE  EDITOR  for  6-day  evening,  in  Mid¬ 
west.  Pertinent  experience  a  must.  Oppor¬ 
tunity  here.  Bill  Barth.  Daily  News,  Beloit 
Wl  M511.  (608)  365-8811. 


20M  UPPER  MIDWEST  evening  (6  day)  has 
opening  for  city  editor  who  can  direct  tal¬ 
ented  staff  and  make  readers  take  notice. 
Present  city  editor  moving  to  bigger  paper. 
Ideas  and  ambition  vital,  experience  help¬ 
ful.  Box  33643,  Editor  &  Publisher. 


MAGAZINE  non-profit  periodical  keeps  a 
watchdog's  eye  on  public  issues  in  New 
Jersey.  We  need  an  investigative  reporter, 
capable  of  informed  analysis,  who  can 
write  clearly  and  edit  skillfully.  In  return  we 
offer  a  fair  salary  and  freedom  to  investi¬ 
gate,  write  and  have  an  effect.  Write: 
CAPI,  16  Vandeventer  Av,  Princeton  NJ 
08540. 


MANAGING  EDITOR— Worcester  Maga¬ 
zine,  a  4  year  old  central  Massachusetts 
alternative  weekly  is  looking  for  a  talented 
individual  to  be  managing  editor.  Re¬ 
sponsibilities  include  coordinating  writers, 
writing  headlines,  editing  copy.  Experi¬ 
ence,  enthusiasm  and  talent  equally  im¬ 
portant.  Send  letter  and  resume  to:  Dan 
Kaplan,  Worcester  Magazine,  35  La 
Grange  St,  Worcester  MA  01610. 


WANTED:  Editor  for  weekly.  Must  be  cost 
conscious  as  well  as  business  oriented, 
have  the  ability  to  lay  out  pages,  meet 
deadlines  and  fit  into  a  fast  growing  com¬ 
munity.  Send  resume  including  experi¬ 
ence,  salary,  history  and  references  to  Box 
33788,  Editor  &  Publisher, 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  if  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed.  ' 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


SPORTS  COPY  EDITOR 
We  need  an  experienced  sports  copy  edi¬ 
tor/makeup  specialist  to  turn  our  a^res- 
sive,  but  young,  sports  staff  into  oneofthe 
best  in  the  business.  This  is  not  a  writing 
job.  We  are  looking  for  a  real  pro  who  can 
edit  copy  and  teach  our  younger  people. 
We  have  a  beautiful  Big  Ten  area  city  to 
offer,  plus  an  excellent  salary  structure 
and  a  liberal  benefit  plan.  We  are  looking 
for  the  best,  to  help  us  become  the  best. 
Join  our  nine-person  staff.  Box  33765, 
Editor  &  Publisher. 

WE  NEED  an  experienced,  creative  report¬ 
er  for  a  Big  Ten  and/or  pro  football  beat. 
We  travel  with  our  teams.  If  you  can 
answer-up  to  beat  demands — columns, 
features,  advances  and  game  coverage- 
let's  see  some  samples.  Some  desk  work  in 
off-season.  We  can  offer  you  a  beautiful 
Big  Ten  area  city,  plus  excellent  salary  and 
benefits.  Box  33764,  Editor  &  Publisher. 

REPORTER  who  wants  to  move  into 
editor's  slot  on  Pennsylvania  weekly  that 
wants  to  amount  to  something.  146  year 
old  paper  searching  for  new  direction. 
Write  Box  33751,  Editor  &  Publisher. 

MANAGING  EDITOR  who  can  do  it  all, 
motivate  staff,  report  and  write,  handle 
desk,  maintain  high,  positive  proftle  in  our 
community.  Write  Ned  Cantwell,  Pub¬ 
lisher,  Carlsbad  Current-Argus,  PO  Box 
1629,  Carlsbad  NM  88220. 

MANAGING  EDITOR  Southern  California 
5-day  daily.  Successful  applicant  will  have 
proven  track  record  in  local  news  de¬ 
velopment  and  graphics  and  a  talent  to 
motivate  and  work  with  people.  Resume 
and  salary  history  to  Box  33761,  Editor  & 
Publisher. 

TECHNICAL  COMMUNICATIONS  SPE¬ 
CIALIST— Responsibilities  include  writing, 
editing  and  production  of  technical  proper 
sals,  reports  and  papers.  BS  in  communi¬ 
cations  or  engineering.  Salary  to  20K. 
Large  corporation  in  Philadelphia  area. 
Box  33733,  Editor  &  Publisher. 

EXECUTIVE  EDITOR  for  Zone  3  AM  and 
PM  dailies  with  combined  circulation  of 
over  40,000.  Position  requires  strong 
leader  with  experience  as  managing  editor 
of  similar  size  operation  or  assistant  man¬ 
aging  editor  of  larger  daily.  Challenging 
opportunity  requiring  expertise  in  product 
and  staff  development.  Box  33787,  Editor 
&  Publisher. 

REPORTER/EDITOR— 18,000 northwest  Il¬ 
linois  PM  daily  seeks  reporter  with  some 
experience.  Desk  work  also  involved.  Apply 
to  Freeport  Journal-Standard,  PO  Box  361, 
Freeport  IL  61032.  Midwest  applicants 
preferred. 

WRITER— Attractive  full  time  opening 
available  in  500-bed  community  teaching 
hospital  located  in  close  proximity  to  New 
York  metropolitan  area.  Previous  experi¬ 
ence  required.  We  offer  liberal  salary  and 
excellent  benefits  program.  Please  send 
resume  including  clippings  and  salary  re¬ 
quirements  in  confidence  to  Ms  Alice  Mil¬ 
ler,  HACKENSACK  HOSPITAL,  22  Hospital 
PI,  Hackensack  NJ  07601.  An  equal  oppor¬ 
tunity  employer. 

BUSINESS/ AGRICULTURE  for  a  commun¬ 
ity  where  both  are  of  primary  news  inter¬ 
est.  Must  be  at  equal  ease  with  the  farmer 
and  the  barnyard  and  a  banker  in  his  cor¬ 
porate  office,  and  be  able  to  help  our  read¬ 
ers  understand  what's  happening  in  each, 
both  the  hard,  breaking  stuff  and  the  soft¬ 
er  backgrounders.  We're  a  progressive  all 
VDT  paper  with  a  reputation  for  excel¬ 
lence.  We  offer  competitive  salary  and 
benefits.  Send  resume  and  clips  to  Jane 
Walker,  Personnel  Assistant,  Telegraph 
Herald,  PO  Box  688,  Dubuque  lA  52001, 
by  April  21st.  Clips  will  not  be  returned. 
Applicants  who  will  be  considered  will  be 
notified  by  May  5.  An  equal  opportunity 
employer. 

NEWS  EDITOR  wanted  for  Texas  Gulf 
Coast  weekly.  Call  David  Toney  (713)  345- 
3127  or  (713)  345-4781. 


FREELANCE 

NATIONAL  MONTHLY  magazine  with 
affluent  audience  seeks  features,  cartoons 
and  columns  related  to  luxury  cars,  yacht¬ 
ing,  flying,  horses,  antiques,  collectibles, 
art,  premium  properties,  rare  stamps, 
coins,  firearms.  Send  samples  to  SRZ,  The 
Robb  Report,  5025  Roswell  Rd,  Suite  110, 
Atlanta  QA  30342. 


FEATURES  WANTED  for  black-oriented, 
eneral  interest,  monthly  magazine, 
tories  may  be  on  any  subject,  but  should 
have  a  national  or  international  flavor. 
Good  photos  also  needed.  Manuscripts 
and  enquiries  invited.  Submissions  to: 
Frank  Madison,  Mahogany  magazine,  1300 
Summit  Av,  Suite  428,  Ft  Worth  TX  76102. 
(817)  335-1427. 


_ JOB  LEAD$ _ 

PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  'Yellowstone,  Forest  Hills  NY  11375, 

MARKETING  RESEARCH 

MARKETING  RESEARCH  MANAGER 
Western  New  York's  leading  daily  newspa¬ 
per  has  an  immediate  opening  as  manager 
of  our  research  department.  We’re  seeking 
an  individual  who  has  strong  statistical  re¬ 
search  and  analytical  skills  with  a  proven 
track  record  in  print  media.  He  or  she  will 
work  closely  with  sales  areas  and  be  re¬ 
sponsible  for  consumer  research  projects 
and  readership  surveys.  Excellent  pay, 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 

MARKET  RESEARCH  MANAGER 
Excellent  opportunity  for  an  experienced 
researcher  to  coordinate  varied  newspaper 
research  projects  for  dominant  daily 
newspaper  in  growing  south  Florida  mar¬ 
ket.  Individual  should  have  varied  market 
research  background  and  strong  presenta¬ 
tion  skills.  Contact  Mr  Tony  Mangone,  Ad 
Director,  The  Post  &  Evening  Times,  2751 
South  Dixie  Hwy,  West  Palm  Beach  FL 
33405.  (305)  833-7411. 

PRESS  ENGINEERS 

ESTABLISHED  CORPORATION  seeking 
individuals  experienced  with  dampener 
and  cylinder  applications  on  presses  of  all 
sizes.  Strong  large  press  cylinder  design  a 
plus.  Must  be  willing  to  travel  moderately 
on  world-wide  basis  for  field  evaluations 
and  supervise  installations.  Contact  in 
confidence:  Smith  RPM  Corp,  9040  Cody, 
Overland  Park  KS  66214.  (913)  888-0695. 

PRODUCTION 


PRODUCTION  MANAGER 
Growth  oriented  family  owned  newspaper 
seeks  experienced  manager  to  assume  full 
responsibility  for  daily  production.  Work 
history  should  include  6-10  years  offset 
printing  press  experience,  preferably  in 
the  newspaper  industry.  Position  requires 
individual  with  good  communication  and 
interpersonal  skills.  Some  experience  in 
data  processing  systems  also  desirable. 
Position  available  in  pleasant  northern 
Michigan  community  in  the  heart  of  four 
seasons  recreation  area.  Excellent  salary 
and  fringe  benefits  offered. 

Please  forward  complete  resume  including 
salary  history  in  confidence  to  Box  337571 
Editor  &  Publisher. 


_ PROMOTION _ 

PROMOTION  MANAGER 
Major  Southeast  combination  paper.  Our 
person  is  probably  manager  for  a  medium 
daily  or  assistant  manager  for  large  metro. 
Duties  will  include  ad  agency  liaison, 
radio-tv  promotion,  trade  journal  advertis¬ 
ing,  editorial  and  circulation  promotion, 
public  service,  internal  promotion,  special 
events  projects.  Send  full  resume  includ¬ 
ing  experience  and  salary  level.  We  will  be 
holding  interviews  at  the  INPA  Convention 
in  New  York  May  4-7.  All  replies  held  in 
confidence.  Box  33691,  Editor  & 
Publisher. 


PRESSROOM 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


WRITERS  (2)  with  recent  wire  service  or 
daily  experience  for  PR  offices  in  Washing¬ 
ton  DC  and  Indianapolis  for  national  or¬ 
ganization;  radio,  tv,  cable,  speech  writing 
and  photo  experience  or  PR  accreditation 
a  plus  but  not  required;  male,  female  vet¬ 
erans  of  wartime  service  preferred.  Write 
Fred  Woodress,  PO  Box  1055,  Indianapolis 
IN  46206. 


PRODUCTION  MANAGER  wanted  for 
award-winning  community  newspaper  in 
Wyoming  mountain  area.  The  ideal  candi¬ 
date  must  know  equipment,  production, 
darkroom  and  work  well  with  people.  No 
job  work  involved.  Good  pay,  benefits. 
Send  resume,  references  to  Steve  Woody, 
Editor,  The  Platte  County  Record-Times, 
Box  969,  Wheatland  WY  82201. 


SENIOR 

RESEARCH 

ANALYST 

If  you  are  on  experienced  re¬ 
search  pro  with  3  years  re¬ 
search  experience  of  which  af 
least  2  years  are  in  advertis¬ 
ing,  circulation  and  manage¬ 
ment  research,  then  this  could 
be  the  opportunity  for  you. 

We  offer  an  excellent  salary 
and  benefits  package.  Please 
send  resume  including  salary  re¬ 
quirements  to  Barbara  Sanchez. 


NEWSDAY 

Long  Island  NY  11747 

An  equal  opportunity  employer  MIt 


Positions 
Wanted . 


ADMINISTRATIVE 


GENERAL  MANAGEMENT — Proven  through 
the  years  to  possess  the  ability  to  bolster 
stagnant  profits,  enhance  quality  and  in¬ 
crease  sales.  You  can  take  advantage  of 
my  educational  background  (BS,  MBA  and 
J-degree),  plus  years  of  experience.  Cur¬ 
rently  handling  all  facets  of  operations 
in  publication  of  an  award-winning  daily. 
Outstanding  accomplishments  in  highly 
profitable  commercial  field.  Responsible 
for  launching  new  publications.  Will  make 
own  opportunity  for  both  your  company 
and  myself.  Salaiy  requirements  are  ne¬ 
gotiable,  immediate  availability.  Inter¬ 
ested?  Resume  available  by  writing  Box 
33750,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER  weekly  newspa¬ 
per  seeks  post  with  middle-size  daily. 
Minimum  $14,000.  Three  years  experi¬ 
ence,  good  references.  Please  give  all  de¬ 
tails.  Vvrite  Box  33580,  Editor  &  Publisher. 


I  management,  Top  references.  Seeking  po- 
._  I  sition  in  Texas.  Box  33782,  Editor  & 
47  I  Publisher, 

I  MANAGER  with  the  know-how  to  get 
I  the  job  done.  Experienced  all  phases, 
I  promotion  minded,  staff  training, 
I  motivator,  top  sales.  Box  33774,  Editor  & 
i  Publisher. 
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POSITIONS  WANTED 


ADVERTISING 


HARDWORKING,  dedicated.  34  years  ex¬ 
perience  on  dailies  6000M  to  12, DOOM. 
Presently  employed  as  Classified  Manager 
of  daily/shopper  (20  years  same  employer). 
Seeking  classified  or  retail  managership  or 
top  sales  position.  Strong  on  special  edi¬ 
tions.  Top  references.  Box  33781,  Editor  & 
Publisher. 


YOUNG  ARTIST  wants  career  on  daily  as 
illustrator  of  news  and  features.  Any  Zone. 
David  Kordalski,  645  N  Bever  St,  Wooster 
OH  44691. 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


EDITORIAL  ARTIST  with  large  city  news¬ 
paper.  solid  background,  cartoons,  illust¬ 
ration,  seeks  relocation.  Zone  9.  Box 
33773,  Editor  &  Publisher. 


CARTOONIST 


CARTOONIST — Versatile  and  creative,  for 
samples  write  George  Albitz,  1450  E  Har¬ 
mon  Av  #104B,  Las  Vegas  NV  89109. 


CIRCULATION 


SALES-ORIENTED  college  graduate  seeks 
management  challenge.  Ten  years  circula¬ 
tion,  AM,  PM,  Sunday,  20  years  sales  train¬ 
ing  and  personnel  selection.  Market 
analysis,  ABC,  Little  Merchant,  motor  and 
rack  sales.  Available  July  1.  Box  33424, 
Editor  &  Publisher. 


CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  33470,  Editor  & 
Publisher. 


EXPERIENCED  Director  now  employed 
seeking  change.  14  years  in  all  phases  in¬ 
cluding  computer  systems,  departmental 
rebuilding  and  TMC  products.  Box  33760, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER,  25  years  experi¬ 
ence  is  eager  to  help  you.  Very  familiar 
with  the  basics  and  new  technology.  Call 
(214)  758-5241. 


COMPUTER  TECHNOLOGY 


EXPERIENCED  data  processing  person 
with  8  years  in  newspaper  production  and 
business  areas  as  manager,  analyst  and 
programmer.  Box  33686,  Editor  & 
Publisher. 


NO  AWARDS,  but  hard  worker.  Sports 
Writer/Editor  seeks  new  challenge. 
Energetic  11-year  veteran  wants  spot  on 
quality  metro  area  daily.  Skilled  in  layout, 
VDTs,  men’s  and  women's  coverage.  Will 
consider  offers  from  any  Zone.  Ed  Meyers, 
Box  7472,  Hampton  VA  23666.  (804) 
838-9399. 


EXPERIENCED  newspaperman  (5  years 
part-time,  11(6  full-time)  seeks  position  as 
a  news/layout  editor,  copy  editor  or  report¬ 
er.  Have  sports  and  hard-news  back¬ 
ground.  Prefer  AM  daily  with  circulation 
50,000-100,000  in  Zone  2.  Box  33479, 
Editor  &  Publisher. 


CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad.  but  don’t 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don’t  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  It  the  Box  Number  you’re  an¬ 
swering  is  on  your  list,  we’ll  discard 
your  reply.  _ 


POSITIONS  WANTED 


MEDICAL  REPORTER— M.D.,  23,  with  col¬ 
lege  journalism  background.  Seeks  entry- 
level  position  with  metro  daily  or  large 
magazine.  Available  5/80.  Box  33434, 
Editor  &  Publisher. 


HARD-WORKING  young  writer-editor  en¬ 
joys  developing  humorous,  off-beat  fea¬ 
tures.  Knows  sports,  politics,  entertain¬ 
ment.  Zone  5  but  willing  to  relocate.  Box 
M576,  Editor  &  Publisher. 


AWARD-WINNING  REPORTER,  3  years 
experience,  seeks  position  on  paper  with 
circulation  over  50,000.  Experience  in  all 
phases  of  desk  work.  (412)  628-6379. 


NEWS  EDITOR/PHOTOGRAPHER,  25, 
married,  BA  Journalism,  seeks  Zones  4,  6, 
8  or  9.  Editor  and  photographer  3  years  for 
leading  technical/trade  magazine.  VDT  ex¬ 
perience.  Box  33560.  Editor  &  Publisher. 


EXPERIENCED  reporter  on  small  San 
Francisco  daily.  Harvard  grad,  seeks  post 
on  25,000+  West  Coast  quality  daily.  P. 
Patton,  4957  Coronado  Av,  Oakland  CA 
94618. 


circulation  weekly.  Hard  worker.  Mark  Voor- 
hees,  316  Lincoln  Av,  Highland  Park  NJ 
08904.  (201)  545-4508. 


EDITOR/TOP  REPORTER— Why  leave  a 
top-paying  public  relations  job  to  return  to 
newspapers?  Those  who  know  and  care 
about  the  business  will  understand— and 
those  who  want  to  discuss  a  job  future  with 
an  award-winning  editor,  a  reporter  who 
has  covered  local,  state  and  national  gov¬ 
ernment,  run  the  copy  desk  and  motivated 
staffs  to  feel  their  work  was  the  most  im¬ 
portant  thing  in  town,  may  wish  to  contact 
Box  33540,  Editor  &  Publisher. 


TOP-OF-THE-LINE  warmly  upbeat  colum¬ 
nist.  Choice  standout  in  troubled  times. 
Also,  eye-ball  reporting  with  unusual  situa¬ 
tion  sense.  Home  town  style  oriented 
against  background  as  former  daily  editor, 
trial  lawyer,  cleric  and  well  traveled  over¬ 
seas  press  representative.  Box  33707, 
Editor  &  Publisher. 


TRIPLE  (AP)  Award-winning  feature  writer 
and  general  assignment  reporter  with  13 
years  on  30,000  daily.  Careful,  intelligent 
writer  who  produces  clean  copy.  VDT. 
Seeking  feature/general  assignment  slot 
on  aggressive  paper  where  integrity  comes 
first  and  where  quality  writing  is  recog¬ 
nized.  Zones  7  or  8,  prefer  Idaho,  WTOming 
or  Montana.  Let’s  talk  it  over!  Box  33646, 
Editor  &  Publisher. 


VERSATILE  WRITING  TALENTS  offered  to 
Zone  9  daily  by  experienced  journalist  who 
is  doing  it  all— columns,  features,  news 
and  editing  for  respected  county-wide 
weekly  in  northern  California.  Excellent  ref¬ 
erences,  quality  clips.  Box  33663,  Editor 
&  Publisher. 


NEWSROOM  PRO 

with  4  well-rounded  publication  years, 
seeking  editorship  on  7000  to  10,000 
daily.  Committed  to  community  excel¬ 
lence.  Box  33703,  Editor  &  Publisher. 


COPY  EDITOR— Award-winning  headline 
writer  seeks  job.  Send  replies  to  Box 
33682,  Editor  &  Publisher. 


SOMEONE  IN  CHICAGO  must  need  a  fast, 
accurate  writer/reporter  who  also  does 
deskwork,  takes  pictures.  Solid  record,  15 
years  dailies  and  weeklies.  Available  June 
1.  Call  (312)  562-1191. 


EDITORIAL  WRITER— Excellent  writer-edi¬ 
tor.  Top  credentials,  experience.  In¬ 
formed,  conscientious,  productive.  Box 
33639,  Editor  &  Publisher. 


BUSINESS  REPORTER  with  flair  for  fea¬ 
tures  seeks  position  on  Zone  2  or  Florida 
daily.  Box  33642,  Editor  &  Publisher. 


REPORTER,  three  years  experience  cover¬ 
ing  politics,  government,  and  writing  fea¬ 
tures.  Seeks  challenge  on  Zone  2  daily. 
Top  J-school  grad,  scholastic  honors. 
Knows  VDTs,  photography  and  editing. 
Box  33664,  Editor  &>ublisher. 


AWARD-WINNING,  ambitious  young  writ¬ 
er,  26,  at  60(X)  daily  seeks  government, 
police,  feature  writing.  Experienced  2(6 
years  in  all  writing  areas,  VDT,  photo.  Box 
33635,  Editor  &  Publisher. 


POSITIONS  WANTED 


reporter,  recently  fired  by  the  (Jreen  Bay 
Press-Gazette,  seeks  employment  with 
principled  news  organization.  19  years  ex¬ 
perience  covering  local  government,  busi¬ 
ness,  education  and  feature  writing.  John 
P.  Doyle,  221  Allard  Av,  Green  Bay  Wl 
54303.  (414)  494-4756. 


AWARD-WINNING,  young  feature  writer 
wants  out  of  small  town  and  into  metro 
area.  Zones  3,  4,  6,  8  or  9.  Excellent  clips 
and  references.  Box  33709,  Editor  & 
Publisher. 


SPORTSWRITER  seeks  newspaper  job 
after  almost  two  years  in  all-news  radio. 
Have  covered  pro  and  college  sports.  Have 
layout  and  editing  experience.  Box  33688, 
Editor  &  Publisher. 


10  YEAR  PRO  ready  for  change.  Tired  of 
Mickey  Mouse  management  which  pays 
pennies  and  of  direction  paper  is  going. 
Any  Zone,  AM  work  sought,  but  will  con¬ 
sider  non-daily  prospects.  Box  33777, 
Editor  &  Publisher. 


WOMAN  SPORTS  WRITER  has  covered  all 
types  of  sports;  ice  hockey  to  field  hockey, 
baseball  to  softball,  pro  to  high  school. 
Have  worked  for  2  dailies  plus  wire  service 
experience.  Would  like  more  pro  work, 
especially  baseball.  Box  33776,  Editor  & 
Publisher. 


LAW  REPORTER— J-degree,  4  years  jour¬ 
nalism  experience.  Seeks  position  on  daily 
or  magazine,  any  Zone.  Jon  Duncan,  918W 
Roscoe,  Chicago  IL  60657. 


LOOKING  FOR  a  sports  writer  with  top 
track  record,  skilled  at  features?  You  could 
have  my  skills  and  reputation  working  for 
you.  Box  33770,  Editor  &  Publisher. 


SPORTS  EDITOR.  15-year  pro,  available  to 
make  your  section  exceptional.  Back¬ 
ground:  Little  League  to  Super  Bowl,  daily 
and  wire  service,  news  and  sports.  You 
can’t  miss.  Box  33769,  Editor  &  Publisher. 


NEED  a  shot  of  imagination?  Young  editor 
wants  room  for  growth  on  daily  or  large 
weekly.  An  award-winning  writer  and 
photographer,  he  has  seven  years  of  daily 
and  weekly  experience.  Has  production 
expertise.  Aggressive  but  not  obnoxious. 
Box  33752,  Editor  &  Publisher. 


SPARKLING  COPY  from  a  reporting  pro 
who  has  done  everything  from  police  to 
politics  to  ballet.  Seeking  consumer-busi¬ 
ness  specialty,  preferably  in  Zone  5,  but 
open  to  other  areas  if  job  is  right.  Box 
33744,  Editor  &  Publisher. 


COPY  DESK,  summer  ’80  only.  College 
J-teacher,  solid  metro  (150,(X)0-r)  experi¬ 
ence.  S.  Nash,  1802  Garfield,  Charleston 
IL  61920. 


EXPERIENCED  REPORTER,  28,  seeks  re¬ 
porting  job  with  larger  paper  or  beginning 
editing  job.  Have  covered  beats  and  done 

general  assignment  work  on  20,000  AM 
aily  for  3(6  years.  Would  like  to  work  for 
paper  where  effort  matters.  Box  33738, 
Editor  &  Publisher. 


POSITIONS  WANTED 


REPORTER— Recent  grad  with  daily  ex¬ 
perience  and  wire  internship  seeks  entry 
level  position  on  small  town  daily.  Will  work 
hard,  travel  anywhere.  Box  33/97,  Editor 
&  Publisher. 


TALENTED  writer/photographer.  Some  ex¬ 
perience.  college  grad,  veteran,  desires  af¬ 
filiation  with  quality  daily.  Box  33794, 
Editor  &  Publisher. 


ACTION  LINE  reporter  seeks  relocation. 
More  than  15  years  experience  in  all  facets 
of  news  reporting,  including  police,  educa¬ 
tion,  city-county  government  beats.  Ready 
to  find  "all  the  facts"  for  newspaper  read¬ 
ers.  Box  33784,  Editor  &  Publisher. 


FREELANCE 


DEMOCRATIC  CONVENTION  COVERAGE 
SPOT,  FEATURES  and  SIDEBARS.  Box 
33659,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST,  3  years  freelance 
experience,  including  newspaper  and 
magazine  work.  Looking  for  good  oppor¬ 
tunity  with  publication  interested  in  excit¬ 
ing  images.  Clips  and  portfolio.  Mike  Ed¬ 
wards,  250  E  150  St.  Cleveland  OH  441 10. 
(216)  486-2400. 


TECHNICAL  EDITOR,  33,  ex-weekly  editor, 
3(6  years  solid  daily  news  photography  ex¬ 
perience,  seeks  return  to  daily  photojour¬ 
nalism.  Magna  cum  BSJ,  Mensan.  Box 
33648,  Editor  &  f^blisher. 


MANAGEMENT  ORIENTED  photojour¬ 
nalist,  can  lead  staff  to  new  standards  in 
news  photos.  Experienced.  David  Arndt, 
(313)  769-1402. 


PHOTOGRAPHER,  5  years  experience, 
seeks  position  with  daily.  Portfolio  shows 
variety,  first-rate  sports.  Experience  also 
includes  ENG  and  production  offset.  Look¬ 
ing  at  all  Zones,  but  prefer  Zone  5.  Box 
33746,  Editor  &  Publisher. 


PUBUC  RELATIONS 


MEMBER  lABC  and  PRSA  with  strong 
newspaper,  AM-TV  background,  seeks  to 
write  speeches,  audio-visual,  investigative, 
research  or  internal/external  material  for 
company  that  believes  in  communication. 
Strong  oral  and/or  written  skills.  D.J.  Ross, 
(414)  545-8766. 


SEASONED  PROFESSIONAL  looking  for 
challenging  public  relations  position  in 
southwest  Michigan-northern  Indiana 
area.  Available  immediately.  Job  responsi¬ 
bility,  growth  potential,  salary  are  all  im¬ 
portant.  Offer  20  years  of  broad  communi¬ 
cation  experience — media,  corporate, 
higher  education  and  medical.  Age  40, 
family.  Box  33749,  Editor  &  Publisher. 


SYNDICATE  SALES 


RETIRING  PUBLISHER,  strong  in  sales 
wants  syndicate  feature  or  features  to  rep. 
Salary  and/or  commissions  negotiable. 
Zone  5.  Box  33611,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Lx>wer  earnings  reported 
by  Des  Moines  R&T  Co. 


Shrine  of  the  Bill  of  Rights 


The  National  Parks  and  Recreation 
Act  of  1978  (Nov.  10)  authorized  the  Na¬ 
tional  Park  Service  to  take  over  the 
property  of  St.  Paul’s  Church,  Eastches- 
ter,  N.Y.,  and  maintain  it  as  a  National 
Historic  Shrine. 

Many  historic  and  journalistic  organi¬ 
zations  had  urged  for  a  long  time  that 
because  the  church  and  the  village  green 
upon  which  it  stands  figured  so  promi¬ 
nently  in  the  John  Peter  Zenger  case,  the 
origins  of  the  Bill  of  Rights  and  the  First 
Amendment  that  such  legislation  should 
be  passed. 

The  Act  empowered  the  Secretary  of 
the  Interior  “to  accept  any  gift  or  be¬ 
quest”  of  the  property  and  to  “enter  into 
cooperative  agreements  with  other  pub¬ 
lic  or  private  entities  for  the  manage¬ 
ment,  protection,  development,  and  in¬ 
terpretation,  in  whole  or  in  part,  of  the 
property  so  acquired.” 

A  safety  inspection  of  St.  Paul’s  was 
made  on  May  3  last  year,  some  repairs 
were  made,  and  the  National  Park  Ser¬ 
vice  prepared  a  budget  based  on  a  feasi¬ 
bility  study.  Out  of  a  total  of  $100,800 
expected  to  be  available  annually, 
$57,100  was  earmarked  for  four  perma¬ 
nent  employes. 

The  Superintendent  of  Manhattan 
Sites  for  the  National  Park  Service, 
Duane  R.  Pearson,  has  had  several  meet¬ 
ings  over  the  last  six  months  with  rep¬ 
resentatives  of  interest  groups  in  an  ef¬ 
fort  to  organize  and  incorporate  a  con¬ 
sortium  to  operate  the  shrine. 

On  Feb.  28,  the  following  organiza¬ 
tions  met  with  the  representative  of  the 
Park  Service:  Society  of  the  National 
Shrine  of  the  Bill  of  Rights;  Steuben  So¬ 
ciety  of  America;  Eastchester  Historical 
Society;  Pelham  Historical  Society;  and 
the  Episcopal  Diocese  of  New  York. 

It  was  agreed  in  principle  that  the  con¬ 
sortium  management  corporation  plan 
would  use  the  existing  not-for-profit  cor¬ 
poration  of  the  Society  of  the  National 
Shrine  of  the  Bill  of  Rights  which  would 
save  time,  money,  and  expense  and  per¬ 
mit  the  use  of  the  existing  tax-exempt 
status  of  the  organization.  The  board  of 
directors  would  include  representatives 
of  the  aforementioned  groups  as  well  as 
others  which  did  not  attend. 

The  Shrine  officers  would  execute  a 
management  contract  with  the  Park  Ser¬ 
vice  for  the  day-to-day  management  of 
the  site  with  funds  provided  by  the  Park 
Service. 

If  all  goes  well  it  is  anticipated  that  the 
transfer  of  the  property  to  the  National 
Park  Service  will  take  place  July  4,  1980, 
and  the  Shrine  will  then  be  in  operation. 

It  will  be  the  culmination  of  years  of 
hard  work  by  many  interested  individu¬ 
als  to  save  St.  Paul’s  Church  from  a  slow 


death  by  deterioration  and  neglect,  and 
possibly  from  complete  destruction. 

Ad  guide  acquired 

A  free  circulation  shopper,  the  South 
County  Spectator,  which  circulates  in 
southern  portions  of  Rhode  Island,  was 
acquired  by  Theodore  L.  Holmberg, 
editor  and  publisher  of  the  Pawtuxet  Val¬ 
ley  (R.I.)  Daily  Times  and  a  group  of 
other  investors,  including  his  father-in- 
law,  James  P.  Caffrey,  owner  of  Ken¬ 
yon’s  Department  Store  in  Wakefield. 

Exec  editor  named 

Dr.  Edward  P.  Bassett,  5 1 ,  director  of 
the  school  of  journalism  at  the  Univer¬ 
sity  of  Southern  California,  will  leave  the 
position  to  become  executive  editor  of 
the  Salem  (Ore.)  Statesman-Journal. 


By  Bruce  Ticker 

The  White  House  on  March  14  held 
President  Carter’s  54th  all-day  briefing 
for  non-Washington  news  and  broadcast¬ 
ing  executives. 

John  Strohmeyer,  editor  of  the 
Bethlehem  (Pa.)  Globe-Times,  came  with 
more  than  a  hundred  questions  from  his 
readers  to  pose  to  the  White  House  staff 
with  the  toughest  one  going  to  President 
Carter,  who  responded  in  detail. 

The  questions  were  sent  in  a  week  ear¬ 
lier  in  response  to  a  brief  editorial  page 
invitation  to  readers  after  Strohmeyer 
found  out  he  was  included  in  the  White 
House  mid-March  briefing  for  30  media 
people. 

In  his  report  of  the  session,  headlined 
“We  Asked  Your  Questions  at  the  White 
House,”  Strohmeyer  noted  that  some  in 
the  Washington  press  corps  were  skepti¬ 
cal  of  Carter’s  motives  for  catering  to  the 
outside  press. 

“The  theory  is  that  the  Washington 
correspondents  do  not  represent  a  true- 
cross  section  of  the  nation’s  media,”  he 
wrote.  However,  he  said  one  correspon¬ 
dent  suggested  that  the  White  House  had 
other  motives;  the  non-Washington  press 
is  easier  to  “snow”  because  they  don’t 
ask  the  tough  questions  and  the  invita¬ 
tion  list  is  likely  to  be  weighted  with 
editors  and  broadcasters  from  states 
where  primary  battles  loom  for  the  Pres¬ 
ident.” 

Strohmeyer  said  he  detected  no  geo¬ 
graphic  imbalance  in  his  group,  adding 
its  members  seemed  to  be  a  cross-section 
from  Oregon  to  Florida  and  Mas- 


Revenues  of  the  Des  Moines  Register 
and  Tribune  Co.,  aided  by  recent  acqui¬ 
sitions,  rose  by  22.8%  in  1979,  but  net 
earnings  were  down  10.8%,  largely  be¬ 
cause  of  heavy  interest  costs  associated 
with  two  major  acquisitions  and  lower- 
than-anticipated  profits  of  the  firm’s  Des 
Moines  newspapers.  Michael  Gartner, 
president  of  the  company  and  editor  of 
the  newspapers,  told  stockholders  at  the 
annual  meeting  that  operating  earnings 
were  virtually  unchanged  from  the  pre¬ 
vious  year. 

Total  revenues  hit  $75.3  million,  up 
from  $61.4  million  in  1978.  Revenues 
have  nearly  doubled  in  the  past  five 
years  as  the  company  expanded  far  be¬ 
yond  its  Des  Moines  base,  established  in 
1903  by  Gardner  Cowles,  Sr. 

Net  income  in  1979  fell  to  $4,847,000 
from  $5,434,000  in  1978.  For  1979,  the 
per  share  earnings  were  $3.69,  compared 
with  $3.98  on  more  shares  in  1978. 


sachusetts  to  Texas. 

Energy,  inflation,  the  hostages,  and 
foreign  policy  dominated  the  questions 
which  readers  wanted  asked  at  the  White 
House.  The  one  chosen  for  the  President 
had  been  submitted  by  a  Bethlehem 
Steelworker,  who  asked: 

“Mr.  President,  with  inflation  at  an  all 
time  record  high,  with  the  cost  of  energy 
rising  everyday,  and  no  practical  pro¬ 
gram  to  control  it  in  sight,  and  with  our 
rising  unemployment  and  record  high 
interest  rates — why  do  you  think  you  de¬ 
serve  another  term  as  President  of  the 
United  States?” 

The  President’s  response  was  that  he 
challenged  the  premises  in  the  question. 
After  detailing  why,  he  stated,  “There  is 
no  substitute  for  experience  in  this  office 
.  .  .’’coping  with  the  problems  of  the 
office  “is  something  that  can  only  come 
with  incumbency.” 

The  Globe-Times  published  a  picture 
of  the  steelworker  and  his  letter 
alongside  the  response  and  picture  of  the 
President. 
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There  are  more  minority  journaiists  working  today  than  ever. 


Today  only  1  out  of  20  daily  print 
journalists  in  America’s  newsrooms 
is  nonwhite. 

Ten  years  ago  it  was  1  in  100. 

That's  progress.  But  for  an  indus¬ 
try  that  prides  itself  on  fairness  and 
balanced  reporting,  it's  slow  prog¬ 
ress.  How  can  we  do  better?  One 
answer  is  the  Institute  for  Journalism 
Education  (IJE). 

IJE  is  now  the  largest  single 


How  IJE  finds  capable  print  journalists 

IJE  is  a  non-profit,  tax-exempt  corpora¬ 
tion  supported  by  foundations  and  the 
publishing  industry.  John  L.  Dotson,  Jr, 
senior  editor  of  Newsweek,  is  board 
chairman.  Nancy  Hicks,  former  N.Y 
Times  correspondent,  is  president  and 


source  of  minority  newspaper  talent 
in  the  country.  By  the  end  of  1980  we 
will  have  recruited,  trained  and/or 
placed  more  than  150  racial  minori¬ 
ties  in  newspaper  and  magazine 
jobs  coast  to  coast. 

And  that’s  good  news — for  all  of 
us.  Because  minority  professionals  in 
our  newsrooms  open  new  windows 
to  our  world.  They  keep  us  better 
informed. 


chief  operating  officer.  IJE's  programs: 

1)  Summer  Program  for  Minority  Journal¬ 
ists  at  University  of  California  at  Berkeley. 
Trains  and  places  20  entry  level  journal¬ 
ists  a  year. 

2)  Job  Net.  National  clearinghouse,  in 
Washington,  D.C.,  links  minority  job- 


But  we  need  more  good  news. 
One  in  20  in  a  country  where  the 
minority  ratio  is  nearly  1  in  5  means 
we  have  a  long  way  to  go.  You  in  the 
industry  can  help.  Write:  Institute  for 
Journalism  Education,  1521  New 

Hampshire  Ave.,  N.W,  _ 

Washington,  D.C.  20036.  I 

Or  call  (202)  462-5939.  K 

Institute  for 

Journalism  Education  —  I 


seekers  at  all  levels  of  experience  with 
newspaper  employers.  More  than  30 
professionals  placed  to  date. 

3)  Editing  Program.  Newest  IJE  effort  will 
prepare  10  seasoned  professionals  this 
summer  at  the  University  of  Arizona  in 
Tucson  for  copy  editing  jobs. 


■  My  idea  of  a  newspaper  is  not  a 

thing  but  a  personality.  I  think  of  it  as  a  friendly,  chatty  sort 
of  chap,  who  drops  in  every  evening  after  supper  to  talk 
awhile  about  the  doings  of  the  day. 


“It  must  be  human,  of  course.  It  must  be  well-informed.  I 
would  have  my  newspaper  a  whimsical  sort  of  chap  with  a 
sense  of  humor,  who  can  tell  a  story  well,  who  can  narrate  a 
funny,  pathetic  episode  of  the  day  with  skill  and  feeling. 


“1  try  to  print  the  truth  as  I  see  it.  I  try  to  write  without 
malice  or  spite.  1  try  to  be  decent  without  being  prudish.  And, 
above  all,  1  want  my  newspaper  to  be  interesting.  The 
newspaper  is  published  in  a  world  of  changing  conditions,  of 
changing  philosophies!  It  must  be  constantly  changing  to 
keep  abreast!’ 

JOHNH.  SORRELLS 

1896-1948 

Executive  Editor  o/The  Scripps-Howord  Newspapers 


Scripps-Howard  Newspapers 


